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Schools across the country are facing KNOW
increased competition for enroliment,
with families having more educational
choices than ever before, including
public, private, charter, and magnet
options. To meet this challenge,
schools are turning to social media
marketing as a strategic solution for
reaching prospective families quickly and effectively.

Social media platforms provide unique opportunities to connect with prospective families at the
right time with targeted messages. This resource explores actionable strategies for schools to
leverage social media for enrollment marketing, offering insights into the most effective
platforms and content ideas for driving engagement.

Preparing for Social Media Success

Before launching a social media enrollment campaign, careful planning is essential. Two key
steps include:

Creating an Editorial Calendar: An editorial calendar helps organize posts across platforms,
ensuring consistency and avoiding last-minute content creation.

Engaging with the Audience: Responding to comments and questions on posts fosters
meaningful interactions and encourages prospective families to explore enrollment
opportunities further.

Top Social Media Platforms for Enrollment Marketing

Each platform offers unique advantages for school marketers. Key insights include:


http://www.einpresswire.com
https://www.truthtree.com/top-social-media-marketing-trends-for-private-schools/

TikTok (While it is unbanned): Known for its casual, community-driven content, TikTok works well
for high schools and higher education institutions, with 25% of its users aged 25-44. Schools can
showcase their vibrant community life through original content or targeted ads.

Facebook: As the most-used platform among adults aged 25-34, Facebook is ideal for reaching
families. Features like boosted posts and Facebook pixels make it easy to amplify content and
gather valuable data on prospective enrollees.

Instagram: Combining visual appeal with interactivity, Instagram is particularly effective for
engaging parents and showcasing community life. Its ad capabilities are highly impactful due to
the platform's streamlined format.

LinkedIn: Best suited for alumni and education professionals, LinkedIn provides opportunities to
share educational insights and career development resources.

X (formerly Twitter): This platform is useful for sharing real-time updates about school events
and news, maintaining an active presence with parents of school-aged children.

Creative Content for Social Media Campaigns
To maintain a strong social media presence, schools can consider content ideas such as:

Hosting live Q&A sessions with admissions teams.

Sharing infographics that outline the enrollment process.

Offering virtual school tours to spark interest.

Promoting admissions events like open houses or fairs.

Posting testimonials from current families.

Hire a digital marketing agency to build their content strategy.

Highlighting student life through images and videos of activities, athletics, and extracurriculars.

Social media platforms present an invaluable tool for schools to engage with prospective
families, showcase their unique offerings, and maintain visibility in a competitive education
landscape.
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