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Body Scrub Market Growth Analysis

The Body Scrub Market was valued at

USD 3.4B in 2023 and is projected to

reach USD 5.3B by 2033, growing at a

CAGR of 4.7% from 2024 to 2033.

NEW YORK, NY, UNITED STATES,

January 22, 2025 /EINPresswire.com/ -- Report Overview

The Body Scrub Market, valued at USD 3.4 billion in 2023, is projected to grow to USD 5.3 billion

"Asia Pacific leads the global

Body Scrub Market with a

32% share. The Market

projected to grow from USD

3.4B in 2023 to USD 5.3B by

2033, at a 4.7% CAGR."

”

Tajammul Pangarkar

by 2033, reflecting a compound annual growth rate (CAGR)

of 4.7% over the forecast period from 2024 to 2033.

The body scrub market includes exfoliating products

designed to remove dead skin cells and promote smooth,

healthy skin. These products often feature ingredients like

sugar, salt, or seeds combined with moisturizing agents.

Growth is driven by rising consumer interest in self-care,

wellness, and natural skincare, alongside increased

disposable incomes and demand for premium, high-

quality products. Social media and beauty influencers also

contribute to the market’s expansion, popularizing at-

home spa experiences.

Demand for body scrubs continues to grow, driven by

consumers seeking multifunctional products that hydrate

and address specific skin concerns. Sustainable, natural,
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Body Scrub Market By Form Analysis

Body Scrub Market By Regional Analysis

and cruelty-free formulations are

gaining traction. Opportunities in the

market lie in product innovation,

targeting specific skin types or

demographics, and expanding reach

through e-commerce platforms,

particularly in emerging markets.

Request a Detailed Sample Report and

Discover Key Insights at

https://marketresearch.biz/report/bod

y-scrub-market/request-sample/

Key Takeaways

~~ The Body Scrub Market was valued

at USD 3.4 billion in 2023 and is

expected to reach USD 5.3 billion by

2033, growing at a CAGR of 4.7% from

2024 to 2033.

~ ~ Organic body scrubs dominated the

market due to increasing consumer

demand for natural and sustainable

products.

~~ Cream-based body scrubs led the

market due to superior moisturizing

properties, with gel and salt-based formulations growing but remaining niche.

~~ Normal skin type dominated the market, though there is notable demand for products

catering to sensitive and dry skin.

~~ Supermarkets/Hypermarkets were the leading distribution channels, followed by e-

commerce, which is the fastest-growing channel.

~~ Asia Pacific holds the largest market share at 32%, with strong growth in China, India, and

Japan.

Regional Analysis

The global body scrub market is led by the Asia Pacific region, which holds a dominant 32%

market share in 2023, driven by increasing consumer awareness, a growing middle class, and

wider access to premium skincare products, particularly in China, India, and Japan. North

America follows closely, with strong demand fueled by high disposable incomes, a preference for

organic and natural products, and a growing self-care culture, especially in the U.S.

Europe is also experiencing notable growth, with rising demand for sustainable and cruelty-free

body scrubs, particularly in countries like the UK, Germany, and France. The Middle East & Africa

market is expanding due to rising affluence and an increasingly influential beauty sector, though
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it remains smaller in comparison. Latin America is showing growing interest in body scrubs,

driven by urbanization and rising disposable incomes, particularly in Brazil and Mexico. While

Asia Pacific remains the dominant region, all regions are witnessing robust growth in the body

scrub market.

Report Segmentation

In 2023, the Body Scrub Market was dominated by the Organic segment, driven by consumer

demand for natural ingredients and sustainability. The Herbal segment also grew, with plant-

based options like neem and turmeric. The Chemical-based segment remained relevant for

targeted skin concerns.

Cream-based body scrubs led the market, favored for their moisturizing properties and

luxurious textures. Powder scrubs gained traction in the organic niche, while gel and liquid

scrubs held a significant share due to their convenience but were overshadowed by creams.

The Normal skin type segment led the market, with a broad consumer base. The Sensitive skin

segment grew by offering hypoallergenic options, while the Dry skin segment focused on

moisturizing scrubs. The Oily skin segment sought exfoliators for oil balance.

Supermarkets/Hypermarkets were the top distribution channel, followed by

Convenience/Grocery Stores. Online Retail Stores grew rapidly with e-commerce, while specialty

stores targeted premium and organic products.

Key Market Segments

By Product Type

~ Herbal

~ Organic

~ Chemical

By Form

~ Powder

~ Gel or Liquid

~ Cream

By Skin Type

~ Sensitive

~ Normal

~ Dry

~ Oily

By Distribution Channel



~ Supermarkets/Hypermarkets

~ Convenience/Grocery Stores

~ Online Retail Stores

~ Other Distribution Channels

Driver

Increasing Demand for Natural and Organic Ingredients in Body Scrubs

The growing consumer demand for natural and organic ingredients has significantly contributed

to the expansion of the body scrub market. As consumers become more aware of the harmful

effects of synthetic chemicals in personal care products, there is a noticeable shift toward

products formulated with plant-based, eco-friendly, and cruelty-free ingredients. This preference

for natural products aligns with the broader trend of consumers seeking products that are not

only effective but also safe and sustainable. Body scrubs with ingredients like sugar, salt, coffee,

and various essential oils are increasingly popular, as they offer the benefits of exfoliation

without the harsh chemicals found in conventional alternatives.

Purchase the Complete Report Now with up to 30% off at  https://marketresearch.biz/purchase-

report/?report_id=14945

Restraint

High Price Points of Premium Body Scrubs

Despite the growing demand for high-quality body scrubs, one of the key restraints hindering the

market’s broader growth is the relatively high price point of premium products. Luxury body

scrubs, often enriched with rare ingredients such as exotic oils, crystals, or luxury botanicals, can

be significantly more expensive than their mass-market counterparts. This price disparity limits

accessibility for budget-conscious consumers, particularly in emerging markets where

disposable income may be lower. As a result, while these premium offerings are growing in

popularity among certain segments, they represent a smaller share of the overall market

compared to more affordable options.

Opportunity

Growth of E-Commerce Channels in Body Scrub Sales

The rapid expansion of e-commerce platforms presents a significant opportunity for the body

scrub market in 2024. With an increasing number of consumers preferring the convenience and

ease of shopping online, more beauty brands are leveraging digital channels to reach a global

audience. E-commerce allows for greater product visibility, direct consumer engagement, and

access to an international customer base, which can contribute to the wider adoption of body

scrubs. Furthermore, online platforms offer a space for niche brands specializing in natural,

organic, or sustainably sourced body scrubs to flourish, as they can reach consumers who may

not have access to such products in local stores.
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Key Players Analysis

In 2024, the global body scrub market remains highly competitive, led by major players like

L’Oréal, Unilever, P&G, and Johnson & Johnson. These companies dominate with diverse product

portfolios and strong distribution networks. L’Oréal and Unilever are focusing on natural,

sustainable ingredients to meet growing eco-conscious consumer demand. Brands like

Beiersdorf and Kao are innovating with advanced formulations for better skin benefits. Smaller

players, including Lush and Burt’s Bees, are capitalizing on organic and artisanal products.

Premium brands such as Estée Lauder and Revlon target high-end market segments, catering to

consumers seeking luxury skincare solutions.

Market Key Players

~ L’Oréal SA

~ Unilever PLC

~ The Procter & Gamble Company

~ Johnson & Johnson Services, Inc.

~ Beiersdorf AG

~ Kao Corporation

~ The Estée Lauder Companies Inc.

~ Revlon, Inc.

~ Colgate-Palmolive Company

~ Avon Products, Inc.

~ Henkel AG & Co. KGaA

~ Natura & Co Holding S.A.

~ Lush Ltd.

~ Neal's Yard (Natural Remedies) Limited

~ Bath & Body Works Direct, Inc.

~ Village Naturals Bath Shoppe LLC

~ Bliss World LLC

~ Burt's Bees, Inc.

~ Crabtree & Evelyn, Ltd.

~ Soap & Glory (Boots UK Limited)

Inquire About Tailored Insights and Custom Research Before Buying

Recent Development

~~ In January 3, 2024, The Body Shop achieved a major milestone by becoming the first global

beauty brand to offer 100% vegan product formulations across all its categories, including

skincare, body care, haircare, makeup, and fragrance. The entire product line has been certified

by the Vegan Society, fulfilling a goal set in 2021 when 60% of its products were already vegan-

certified.

~~ In 2023, OLAY introduced its new Super Serum, a cutting-edge skincare product featuring

activated niacinamide, vitamin C, collagen peptide, vitamin E, and AHA. This innovative formula

https://marketresearch.biz/report/body-scrub-market/request-sample/


enhances skin tone and texture, leveraging OLAY’s breakthrough in niacinamide research to

deliver superior results.

~~ In June 5, 2023, Beiersdorf marked World Environment Day by advancing its ‘Climate Care’

initiative. NIVEA launched improved Sun and Lip Care products with reduced CO2 footprints, and

Eucerin introduced a refillable jar for its Hyaluron-Filler range, continuing the company’s

commitment to sustainable product innovations.

Conclusion

The global body scrub market is experiencing steady growth, driven by increasing consumer

demand for natural, sustainable products and a rising focus on self-care and wellness. With a

projected market value of USD 5.3 billion by 2033, the sector benefits from innovations in

organic, herbal, and multifunctional formulations that cater to diverse skin types and

preferences. The Asia Pacific region leads the market, while North America and Europe also

contribute significantly to growth. Major players such as L’Oréal, Unilever, and P&G are

responding to shifting consumer demands for eco-conscious, effective skincare solutions. E-

commerce is expected to continue its rapid expansion, presenting ample opportunities for

brands to reach global markets. As consumers increasingly prioritize sustainability and premium-

quality products, the body scrub market is poised for long-term growth.
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