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The Global Sun Care Products Market size

is expected to be worth around USD 19.9

Billion by 2033, from USD 13.2 Billion in

2023, growing at a CAGR of 4.2%.
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Market Overview

The Global Sun Care Products Market

size is expected to be worth around

USD 19.9 Billion by 2033, from USD

13.2 Billion in 2023, growing at a CAGR

of 4.2% during the forecast period

from 2024 to 2033.

The sun care products market encompasses a wide range of personal care items designed to

Europe holds 35.3% of the

Sun Care Products Market in

2023, valued at USD 4.65

billion, driven by high

consumer demand for

premium skin protection

products.”
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protect the skin from harmful ultraviolet (UV) radiation.

These products include sunscreens, sunblocks, after-sun

care lotions, tanning oils, and other products aimed at

preventing skin damage, premature aging, and skin cancer.

The market continues to grow due to rising consumer

awareness about skin health, increased outdoor activities,

and the adverse effects of UV exposure.

The global sun care products market has witnessed

consistent growth in recent years, driven by factors like

increased health consciousness and a rise in skin-related

issues such as melanoma.

Growth is also spurred by innovations in product formulations, such as SPF-enhanced skincare

products, and an expanding demand for eco-friendly and natural formulations. With increasing

awareness of the long-term risks of UV exposure, consumers are prioritizing sun protection in

their daily routines.

http://www.einpresswire.com
https://market.us/report/sun-care-products-market/


Sun Care Products Market Share

Sun Care Products Market region

Governments globally are bolstering

this shift with stronger regulations on

UV protection standards and pushing

for more stringent labeling

requirements. This creates both an

opportunity for companies to innovate

and a challenge to meet regulatory

compliance, ensuring consumer safety

while tapping into a growing market.

For both new entrants and established

players in the sun care market,

strategic decisions should focus on

understanding evolving consumer

demands for multifunctional products

and clean beauty trends.

Innovating with natural ingredients,

water-resistant formulations, and

sustainable packaging can differentiate

brands in a crowded market. Existing

players may find opportunities in

expanding product lines or enhancing

distribution channels through e-

commerce platforms and

collaborations with dermatologists or health professionals.

Additionally, tapping into emerging markets with growing middle-class populations presents a

valuable opportunity for growth. This report provides essential insights that can aid in making

informed decisions to enhance market positioning, foster product development, and achieve

long-term sustainability.

Curious About Market Trends? Request Your Complimentary Sample Report Today:

https://market.us/report/sun-care-products-market/free-sample/

Key Takeaway

-The global sun care products market is projected to grow from USD 13.2 billion in 2023 to USD

19.7 billion by 2033, at a CAGR of 4.2%, driven by rising UV awareness and health-conscious

consumer behavior.

-Sun-protection products dominated the market with a 68.7% share in 2023, reflecting

heightened consumer focus on UV protection and skin health.

https://market.us/report/sun-care-products-market/free-sample/


-Lotion-based products held a 51.2% market share in 2023, driven by their multifunctional

benefits and ease of application.

-Products with 30-50 SPF dominated with a 62.8% market share in 2023, offering optimal daily

protection for a broad consumer base.

-Hypermarkets and supermarkets led the distribution channel with a 41.4% market share in

2023, capitalizing on convenience and product variety.

-Europe led the global sun care products market with a 35.3% share in 2023, supported by high

awareness, premium product demand, and favorable regulations.

Use Cases

1. SPF Protection Products: Sun care brands are increasingly focusing on products with higher

SPF to cater to customers looking for more protection from harmful UV rays. These include

sunscreens, lotions, and sprays offering broad-spectrum protection.

2. Anti-aging Sun Care: There’s a rising demand for sun care products that not only protect the

skin from the sun but also offer anti-aging benefits. Ingredients like vitamin C and antioxidants

are commonly added to combat premature aging caused by sun exposure.

3. Mineral-Based Sunscreens: As consumers become more conscious of the chemicals in their

skincare, mineral-based sunscreens using ingredients like zinc oxide and titanium dioxide are

gaining popularity. These offer safer alternatives while still providing effective UV protection.

4. Water-resistant Sun Care Products: For outdoor activities like swimming or sports, water-

resistant sun care products are essential. These sunscreens remain effective even after being

exposed to water or sweat, offering longer-lasting protection.

5. After-Sun Care: To complement sun protection, there is a growing demand for after-sun

products. These products, including gels and lotions, help to soothe and hydrate the skin after

exposure, reducing redness and preventing peeling.

Driving Factors

Increased Awareness of Skin Cancer and UV Damage: Growing concerns about skin cancer,

premature aging, and other skin-related issues caused by UV radiation have led to increased

consumer awareness about the importance of sun protection. This heightened awareness has

resulted in greater demand for sunscreen and other sun care products to prevent skin damage

from harmful UV rays.

Rising Adoption of Outdoor Activities: With more people engaging in outdoor activities such as

sports, hiking, and beach vacations, the demand for sun care products has risen. Active

individuals are more likely to use sunscreen and other protective products to prevent sunburn

and skin damage during prolonged exposure to the sun.



Demand for Multi-Functional Sun Care Products: Consumers are increasingly seeking products

that offer more than just sun protection. Products that combine sun protection with anti-aging,

moisturizing, or skin-rejuvenating properties are in high demand. This has led to the

development of multi-functional sun care products, such as sunscreens with added antioxidants

or skincare benefits, fueling market growth.

Rising Awareness of Environmental Impact: Consumers are becoming more aware of the

environmental impact of chemicals in sun care products. The push for reef-safe and

environmentally friendly sunscreens has driven the market toward formulations that are free

from harmful chemicals like oxybenzone and octinoxate. Eco-conscious consumers are

demanding sustainable, biodegradable products that do not harm marine ecosystems.

Product Innovations and Expanding Retail Channels: The sun care market is experiencing

constant innovation, with new formulations, delivery formats, and product types. Sunscreen

sprays, sticks, and mineral-based formulas are becoming more popular. Additionally, the

availability of sun care products in various retail channels, including online stores, has made

them more accessible, expanding the reach of these products to a global audience.

Report Segmentation

In 2023, the sun care market was led by sun protection products, which made up over 68.7% of

the market, driven by rising awareness of skin cancer risks and the demand for broad-spectrum

protection. Lotion-based products were particularly popular, holding 51.2% of the market due to

their ease of use and moisturizing benefits. Most consumers preferred sunscreens with SPF

levels between 30 and 50, which accounted for 62.8% of the market, as they provide effective

daily protection. Hypermarkets and supermarkets dominated the distribution, capturing 41.4%

of the market thanks to their wide product selection and convenience for shoppers.

By Product

~Sun-protection

~After-sun

~Tanning

By Form

~Lotion

~Spray

~Stick

~Others

By SPF

~0-29

~30-50



~>50

~Distribution Channel

~Hypermarket & supermarket

~Pharmacy & drug store

~Specialty store

~Online

~Others

Ready to Act on Market Opportunities? Buy Your Report Now and Get 30% off:

https://market.us/purchase-report/?report_id=17663

Regional Analysis

The global sun care products market shows significant regional differences, with Europe taking

the lead, holding 35.3% of the market share in 2023. This dominance is driven by high consumer

demand and a growing awareness of the importance of skin protection across the region. Valued

at around USD 4.65 billion, the European market is particularly driven by a strong preference for

premium and innovative sun care products.

Growth Opportunities

1. Growing Awareness of Skin Cancer Risks

With the increasing awareness of the risks of skin cancer and harmful UV rays, more consumers

are investing in sun care products like sunscreen and after-sun lotions. This trend is expected to

continue as public health campaigns highlight the dangers of prolonged sun exposure.

2. Rising Interest in Anti-Aging Products

Consumers are increasingly using sun care products for their anti-aging benefits, as protection

from UV radiation helps prevent wrinkles and skin damage. There is an opportunity to develop

sun care products that provide both sun protection and anti-aging properties.

3. Demand for Eco-Friendly Products

As environmental awareness grows, consumers are looking for sun care products with natural

ingredients and sustainable packaging. Brands that promote eco-friendly, reef-safe, and cruelty-

free products are positioned to capture a growing market.

4. Innovation in SPF Technology

Advancements in sun protection factor (SPF) technology are driving innovation in the market.

New formulations that offer longer-lasting protection, faster absorption, and better water

resistance are in high demand, especially for sports and outdoor activities.

5. Expansion in Emerging Markets

In emerging markets like Asia and Africa, increasing disposable incomes and growing awareness

https://market.us/purchase-report/?report_id=17663


of sun protection are driving the demand for sun care products. Companies can capitalize on

these regions by introducing affordable, localized products.

Key Players

~Beiersdorf AG

~Groupe Clarins

~Johnson & Johnson

~Coty Inc.

~Shiseido Co. Ltd.

~L’oreal

~The Estee Lauder Companies Inc.

~Burt’s Bees

~Bioderma Laboratories

~Unilever

Not Sure? Request a Sample Report and See How Our Insights Can Drive Your Business:

https://market.us/report/sun-care-products-market/free-sample/

Trending Factors

Rising Awareness of Skin Cancer and Sun Protection: Increased awareness about the harmful

effects of UV radiation, including skin cancer, is driving the demand for sun care products.

People are becoming more conscious of their skin health, leading to a higher adoption of

sunscreen, SPF-infused skincare, and after-sun care products.

Growth in Outdoor Activities and Travel: As more people engage in outdoor activities like hiking,

beach vacations, and sports, the demand for sun protection products is rising. Tourism and

leisure activities, particularly in sunny regions, are contributing to the expansion of the sun care

market.

Technological Innovations in Formulas: New sun care formulas are emerging with better

protection against a broader spectrum of UV rays. Innovations in sunscreen formulations,

including water-resistant, non-greasy, and lightweight products, are appealing to consumers who

want effective protection without feeling weighed down.

Focus on Anti-aging and Skin Health: Sun care products are increasingly being formulated with

anti-aging ingredients. Consumers are seeking products that not only protect their skin from the

sun but also prevent premature aging, wrinkles, and dark spots caused by UV exposure. This has

led to the inclusion of antioxidants and skin-nourishing ingredients in many sun care products.

Sustainable and Eco-friendly Products: Sustainability is a growing concern among consumers,

and many are shifting toward eco-friendly, reef-safe, and biodegradable sun care products.

https://market.us/report/sun-care-products-market/free-sample/


There is also a trend towards cruelty-free formulations, as consumers demand products that are

both effective and ethically produced.

Restraining Factors

1. Growing Awareness of Harmful Chemicals Consumers are increasingly concerned about the

presence of harmful chemicals in sun care products, such as oxybenzone and parabens, which

are believed to pose health risks. This has led to a demand for natural and organic alternatives.

Manufacturers may struggle to meet these demands while maintaining effective sun protection,

limiting the overall market growth, particularly in regions with strong health-conscious consumer

behavior.

2. Seasonal Demand Sun care products experience high demand during the summer months but

see a sharp decline in sales during the winter. This seasonal nature of the market can create

fluctuations in revenue for manufacturers and retailers, making it difficult to maintain steady

growth year-round. Companies in colder regions may find it challenging to generate consistent

sales outside peak seasons.

3. Price Sensitivity and Competition As more companies enter the sun care products market,

competition increases, particularly in price-sensitive segments. Consumers have a wide range of

options, from premium to budget-friendly sun care products, leading to price wars among

brands. This intensifying competition can limit profit margins for manufacturers and make it

harder for them to establish strong brand loyalty.

Conclusion

The Global Sun Care Products Market is projected to grow significantly, reaching approximately

USD 19.9 billion by 2033, with a CAGR of 4.2%. This growth is driven by heightened consumer

awareness of the risks associated with UV exposure, including skin cancer and premature aging,

and a growing preference for products that offer both protection and skin health benefits. 

As consumers increasingly seek multifunctional, eco-friendly, and health-oriented sun care

solutions, the market is responding with innovative formulations that combine sun protection

with anti-aging and moisturizing properties. Additionally, the demand for natural and organic

products is reshaping the market landscape, pushing brands to innovate with safer, more

sustainable formulations. Regulatory bodies are also influencing market dynamics by enforcing

stricter standards on product safety and efficacy, ensuring that consumer health is prioritized. 

With these trends, companies have the opportunity to expand their product lines and explore

new markets, especially in regions with emerging middle-class populations that are becoming

more conscious of skin health. As the sun care products market evolves, brands that can

effectively meet consumer demands for protection, performance, and sustainability are likely to

see continued growth and success.
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