
Restaurant Digitalization Market : USD 37.0 Bn
Revenue, Fast Food Segment (36.5% Share ),
North America Dominance

Restaurant Digitalization Market Size

The Restaurant Digitalization Market is

projected to reach USD 37.0 bn by 2033,

up from USD 9.2 bn in 2024, reflecting a

robust CAGR of 16.7% from 2024 to 2033.

NEW YORK, NY, UNITED STATES,

January 23, 2025 /EINPresswire.com/ --

Restaurant digitalization refers to the

integration of digital technologies into

all aspects of restaurant operations,

from front-end customer interactions

to back-end management systems.

This transformation allows restaurants

to streamline operations, enhance the

customer experience, and leverage data analytics for improved decision-making.

The restaurant digitalization market is experiencing significant growth, driven by several factors.

In 2023, North America held

a dominant market position

in the restaurant

digitalization market,

capturing more than a

37.5% share, with revenue

amounting to USD 2.9

billion.”

Tajammul Pangarkar

Firstly, the efficiency and cost reduction offered by

automating traditional processes, such as order taking and

payments, are substantial. Secondly, there is a growing

consumer preference for convenience and personalized

experiences, which digital solutions can provide by

leveraging data analytics to tailor services to individual

tastes and preferences. Additionally, the ability to manage

inventory more effectively with digital tools helps reduce

waste and costs, contributing further to operational

efficiencies.

The primary drivers of growth in the restaurant

digitalization market include the increasing demand for enhanced customer experiences and

operational efficiency. Customers today expect quick, seamless service and personalized

interactions, which digital technologies facilitate. On the operational side, restaurants face
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Restaurant Digitalization Market Share

Restaurant Digitalization Market Regional Analysis

pressure to improve margins and

reduce waste, which digital solutions

address by optimizing everything from

energy use to inventory management.

The rising trend of mobile and online

ordering systems has also accelerated

the adoption of digital solutions in the

restaurant sector.
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Artificial Intelligence (AI) significantly

impacts the restaurant digitalization

market by enabling more personalized

customer experiences and improving

operational efficiency. AI-driven

analytics can predict customer

preferences, enhance menu

customization, and optimize inventory

management. AI technologies also

support targeted marketing campaigns

and loyalty programs, ensuring that

restaurants can better attract and

retain customers

Demand in the restaurant digitalization market is largely driven by the need for better customer

service and operational efficiencies. Restaurants are increasingly investing in technologies that

offer real-time data insights and automated solutions for everyday tasks like ordering and

payments. Technological advancements such as IoT-enabled devices, smart kitchens, and

blockchain for secure transactions are pushing the boundaries of what's possible in restaurant

management, leading to more innovative, efficient, and customer-friendly service models.

Key Takeaways

The global restaurant digitalization market is set to grow from USD 7.9 billion in 2023 to USD

37.0 billion by 2033, with a CAGR of 16.7% from 2024 to 2033.

In 2023, the Software segment led the market, capturing over 57.5% of the share.

The Fast Food segment held a substantial position, representing more than 36.5% of the
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market.

The Online Ordering Systems & Delivery Apps segment dominated with over 24.5% market

share.

North America led the market in 2023, securing 37.5% of the share, which amounted to USD 2.9

billion in revenue.

60% of U.S. customers place orders from restaurants each week, indicating high demand for

regular dining.

About 31% of customers use third-party delivery services at least twice a week, showing

significant reliance on these platforms for meals.

Restaurant Digitalization Statistics

A survey indicated that 70% of diners are comfortable ordering via smartphone apps, while 68%

prefer contactless payment methods. These preferences highlight a significant shift towards

technology-driven dining experiences.

Diners are increasingly embracing POS technology, with 70% in limited-service and 63% in full-

service restaurants comfortable ordering via smartphone app. QR code ordering also sees

strong adoption, with 52% using it in limited-service and 48% in table-service restaurants.

In the Restaurant Digitalization Market, investments in Operational Systems Technology are

heavily focused on kitchen display systems (74%) and inventory management tools (68%),

according to Fishbowl.

A majority of full-service restaurant customers - 65% - would be likely to use a tablet at the table

to pay their check, while 60% said they'd use it to place their order.

According to Escoffier, 29% of adults at full-service restaurants would order food prepared by

robots, while 37% would opt for robot-delivered meals. 

Millennials are the most open to automation, with 45% willing to order prepared food and 58%

for delivery, followed by 41% and 43% of Gen Zers, respectively.

According to the 2025 State of Restaurants Report, 97% of full-service restaurants plan to expand

their business in some capacity by 2025.

Gain strategic advantage with our PDF sample report, providing comprehensive insights into

market trends, drivers, and challenges. Download now to stay ahead at

https://market.us/report/restaurant-digitalization-market/free-sample/

https://market.us/report/restaurant-digitalization-market/free-sample/


Analysts’ Viewpoint Regarding Restaurant Digitalization

Investment Opportunities and Risks: The burgeoning restaurant digitalization market promises

significant returns for investors keen on tapping into the integration of cutting-edge technologies

like AI, mobile apps, and cloud-based solutions in the dining experience. The convenience and

efficiency these technologies bring to both customers and restaurant operators drive demand

and open new revenue streams. For instance, the integration of AI in customer service enhances

personalization, boosting customer loyalty and repeat business.

However, investing in digitalization carries inherent risks. The initial costs for implementing

sophisticated digital systems can be substantial, particularly for small to medium-sized

establishments. Additionally, the sector faces risks associated with data security. With

restaurants collecting and storing more customer data than ever, they are becoming prime

targets for cyberattacks, which can lead to significant financial and reputational damage.

Government Incentives: Governments, particularly in tech-forward regions, are supporting digital

advancements in the hospitality sector through subsidies and grants for small businesses

adopting digital tools. This support is crucial for smaller players in the industry to compete on a

level playing field with larger chains that have more resources to invest in technology.

Technological Innovations: Technological innovations are at the heart of restaurant digitalization.

AI and machine learning are revolutionizing customer service and kitchen efficiency, predictive

analytics are optimizing inventory management, and IoT technologies are improving energy

management and operational efficiency. Cloud kitchens and virtual reality menus are also

emerging as important trends.

Regulatory Environment: The regulatory environment is tightening around data security due to

the sensitive nature of customer data handled by digital platforms. Restaurants must comply

with increasing regulations around data protection and privacy. Additionally, labor regulations

are also impacting how restaurants automate, as they must balance technology use with job

creation and workers' rights.

Regional Analysis

In 2023, the Restaurant Digitalization Market saw North America at the forefront, holding a

commanding share of over 37.5% and generating substantial revenue amounting to USD 2.9

billion. This dominant position highlights the region's aggressive adoption of digital solutions

within the restaurant industry, driven by factors such as technological advancements and the

increasing demand for contactless services.

The proliferation of digital tools in North American restaurants, including online ordering

systems, digital payment options, and customer relationship management (CRM) technologies,

https://market.us/report/ai-in-mobile-apps-market/


has significantly enhanced operational efficiencies and customer satisfaction.

Furthermore, the integration of artificial intelligence and machine learning technologies is

revolutionizing menu customization and inventory management, propelling the market growth.

As these technologies continue to evolve, North America's lead in the Restaurant Digitalization

Market is likely to strengthen, setting new standards for service excellence and innovation in the

global restaurant industry.

Insights on how AI is driving innovation, efficiency, and market growth- Request Sample Here -

https://market.us/report/restaurant-digitalization-market/request-sample/

Market Segmentation

Component Analysis

In 2023, the Software segment played a crucial role in the digital transformation of the

restaurant industry, capturing more than 57.5% of the market share. This dominance is largely

attributed to the increasing reliance on software solutions that streamline operations, enhance

customer experiences, and improve overall efficiency.

Restaurant Type Analysis

The Fast Food segment also held a significant share of the restaurant digitalization market in

2023, accounting for over 36.5%. The fast food industry has been at the forefront of adopting

digital technologies due to the need for quick service, high-volume transactions, and customer

convenience. The integration of digital ordering systems, mobile apps, and self-service kiosks has

enabled fast food chains to improve service speed, reduce human error, and enhance customer

satisfaction.

Application Analysis

Online ordering systems and delivery apps made a major impact on the restaurant industry in

2023, capturing over 24.5% of the market share. The surge in demand for convenient and

contactless dining experiences led to a rapid increase in the adoption of these platforms.

Consumers increasingly preferred ordering food through apps or websites for delivery or pickup,

prompting restaurants to invest in robust online ordering systems.

Emerging Trends

AI-Powered Drive-Thrus: Fast-food chains like Wendy's are implementing artificial intelligence in

drive-thrus to speed up service and improve order accuracy. Wendy's FreshAI, for instance, has

reduced service times by 22 seconds without cutting jobs.

https://market.us/report/restaurant-digitalization-market/request-sample/


Contactless Dining: The adoption of QR codes and contactless payment systems allows diners to

view menus, place orders, and pay without physical contact, enhancing convenience and safety.

This trend gained momentum during the COVID-19 pandemic and continues to be popular.

Virtual Restaurants: Also known as ghost kitchens, these establishments operate without a

physical dining space, focusing solely on delivery and takeout. This model reduces overhead

costs and meets the growing demand for online food orders.

Self-Order Kiosks: Restaurants are installing self-service kiosks, enabling customers to place

orders directly. This not only reduces wait times but also allows staff to focus on food

preparation and customer service.

AI-Powered Menu Recommendations: Some establishments are using AI to personalize menu

suggestions based on customer preferences and previous orders, enhancing the dining

experience. For example, the start-up me&u utilizes AI-powered QR codes to recommend dishes,

reducing the time it takes to place an order.

Top Use Cases

Digital Loyalty Programs: Apps now reward frequent customers with points or special offers,

encouraging them to return. These programs help restaurants build stronger relationships with

their patrons.

Smart Inventory Management: Using digital tools, restaurants can monitor their stock in real-

time, reducing waste and ensuring popular items are always available. This leads to better

efficiency and cost savings.

Dynamic Pricing Models: Some eateries adjust their prices based on demand, offering discounts

during slower periods to attract more customers. Apps like EatClub in Australia have helped

restaurants fill seats that would otherwise remain empty.

Digital Payment Options: Beyond traditional methods, restaurants are accepting payments

through mobile wallets and even cryptocurrencies, providing more flexibility to customers. For

instance, the Blackbird app allows diners to pay using crypto.

Virtual Kitchens: Also known as ghost kitchens, these are setups where food is prepared solely

for delivery, without a dine-in option. This model helps reduce overhead costs and meets the

growing demand for online orders.

Major Challenges

High Implementation Costs: Adopting new technologies like self-ordering kiosks or advanced

point-of-sale systems requires significant investment. For many small to medium-sized



restaurants, these upfront costs can be daunting.

Staff Training and Adaptation: Introducing new digital tools means that staff need to be trained

to use them effectively. This training period can temporarily disrupt daily operations and may

face resistance from employees accustomed to traditional methods.

Integration with Existing Systems: Ensuring that new digital solutions seamlessly integrate with

current systems can be complex. Incompatibilities might lead to operational inefficiencies or

require additional investments to bridge gaps.

Data Security Concerns: With the increase in digital transactions and data collection, restaurants

become more vulnerable to cyber threats. Protecting customer information and maintaining

privacy standards is paramount but can be challenging without proper security measures.

Keeping Up with Rapid Technological Changes: The tech landscape evolves quickly, and what’s

cutting-edge today might become obsolete tomorrow. Restaurants need to continuously monitor

trends and update their systems, which can be both time-consuming and costly.

Market Opportunities for Key Players

Online Ordering and Delivery Platforms:  The demand for online ordering systems is growing

rapidly. Consumers now expect seamless, user-friendly experiences when ordering food online.

Restaurants are increasingly adopting digital platforms for delivery, driven by the rise of food

delivery services like UberEats, DoorDash, and Grubhub. Restaurant digitalization companies can

tap into this growing demand by offering easy-to-integrate solutions that streamline ordering,

payments, and delivery logistics.

Contactless Payment Solutions:With the ongoing shift towards hygiene and safety, contactless

payment systems are becoming a must-have in restaurants. Digitalization companies can offer

advanced POS systems that enable customers to pay using their smartphones, reducing physical

contact and speeding up service. This is especially valuable in fast-casual and quick-service

restaurants, where high volume and efficiency are key.

Inventory Management and Analytics Tools: Restaurant owners are seeking ways to optimize

their inventory and minimize waste. Digitalization companies can provide smart inventory

management solutions that track ingredient usage, predict demand, and automate restocking.

These tools also offer powerful analytics that help owners make data-driven decisions to

improve profitability and reduce food waste.

Customer Loyalty and Engagement Platforms: Loyalty programs have proven to be an effective

way to increase repeat business. Restaurant digitalization firms can develop personalized loyalty

programs, integrating them into mobile apps or websites. These platforms allow restaurants to

offer rewards, track customer preferences, and send tailored promotions, improving customer



retention and overall satisfaction.

Market Companies

Panasonic Corp.

Cognizant Technology Solutions Corp.

Oracle Corp.

International Business Machines Corp.

Clear Solutions

Fourth Enterprises LLC

Flipdish Ltd.

Snappy Innovation Inc.

ParTech Inc.

MustHaveMenus Inc.

Conclusion

The restaurant digitalization market is rapidly expanding as restaurants increasingly adopt

technology to improve operational efficiency, enhance customer experience, and boost

profitability. Key trends such as contactless ordering, digital payment systems, cloud-based

management solutions, and AI-driven analytics are driving this growth. The adoption of these

technologies enables restaurants to streamline operations, reduce costs, and adapt to evolving

consumer preferences, such as the demand for convenience and personalized services.

As digitalization becomes more ingrained in the restaurant industry, it offers significant

opportunities for growth and innovation. However, the successful implementation of these

technologies requires careful consideration of factors like cost, staff training, and data security.

In conclusion, the digital transformation of the restaurant industry is poised to continue its

upward trajectory, with technology playing an increasingly crucial role in shaping the future of

dining experiences, operational management, and overall business success.
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AI Inference Server Market - https://market.us/report/ai-inference-server-market/

AI Operations (AIOps) Market - https://market.us/report/ai-operations-aiops-market/

Quick Service Restaurants Market - https://market.us/report/quick-service-restaurants-market/

Blockchain in EdTech Market - https://market.us/report/blockchain-in-edtech-market/

Big data in EdTech Market - https://market.us/report/big-data-in-edtech-market/

IOT Solution & Services Market - https://market.us/report/iot-solution-services-market/

Virtual Sports Betting Market - https://market.us/report/virtual-sports-betting-market/
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