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Al in Luxury Brands Market to Drive USD 5.6
Bn Revenue by 2033, North America
Dominates with 72.7%, USD 0.4 Bn revenue
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Al in Luxury Brands Market Share

The Al in luxury brands market

encompasses the development and application of Al technologies tailored to the needs of the
luxury sector. This market segment is experiencing rapid growth as more luxury brands
recognize the value of Al in creating exclusive and personalized consumer experiences.
Companies within this space provide solutions ranging from Al-powered customer insights and
predictive analytics to advanced supply chain management and automated design tools.

Al's capability to provide enhanced personalization is a significant driver of its adoption in the
luxury market. This technology enables brands to offer bespoke experiences and products,
significantly improving customer engagement and satisfaction. Additionally, Al's impact on
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The demand for Al in luxury brands is on the rise, driven by consumer expectations for
personalized and unique shopping experiences. Technological advancements in Al are
continually reshaping market dynamics by introducing new capabilities like hyper-
personalization, which allows brands to tailor their offerings more precisely to individual
consumer needs. As Al technology evolves, its applications within the luxury market expand,
including advanced customer relationship management and real-time decision-making
processes, which are crucial for maintaining a competitive edge in the high-end market space

Key Takeaways

In 2024, the solution segment held a dominant market position, capturing more than a 62.7%
share of the Global Al in Luxury Brands Market.

In 2024, the Personalized Product Recommendation segment held a dominant market position,
capturing more than a 31.3% share of the Global Al in Luxury Brands Market.

In 2024, the Machine Learning segment held a dominant market position, capturing more than a
38.6% share of the Global Al in Luxury Brands Market.

According to the Coventry University, About 80% of top executives from luxury brands consider
Al as the most impactful and disruptive technology that they invest in.

According to National Bureau of Economic Research, Al use rate rose from 3.7% to 5.4%, with an
expected rate of about 6.6% in the upcoming days.
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According to Gov.uk, Al solutions for data management and analysis are most prevalent, with 9%
of UK large scale firms having adopted Al technologies highly, with natural language processing
and generation (8%), machine learning (7%), Al hardware (5%), computer vision and image
processing and generation (5%).

Analysts’ Viewpoint regarding Al in Luxury Brands Industry

Artificial intelligence (Al) is significantly reshaping the luxury brand market, creating a dynamic
interplay of opportunities, risks, and strategic pivots towards more technologically integrated
experiences. Here's a nuanced look at how Al is influencing the luxury sector from multiple
dimensions:

Investment Opportunities and Risks: The luxury market is poised for significant growth with Al's
integration. Al enhances personalization, optimizes supply chain efficiency, and innovates
marketing strategies, making luxury brands more agile and responsive to consumer preferences.
For instance, Al enables luxury brands to provide personalized product recommendations and
style advice based on consumer behavior analysis, boosting customer engagement and
satisfaction.

Government Incentives and Technological Innovations: Government policies are increasingly
supportive of Al integration, especially in regions with robust technological infrastructure like
North America, which leads in embracing Al in the luxury sector due to its advanced digital
ecosystem. Governments often incentivize technological adoption through grants, tax reliefs, or
infrastructure support, aimed at fostering innovation. On the technological front, Al is driving
advancements in real-time inventory management, enhancing customer interaction through Al-
driven chatbots, and improving production processes.

Consumer Awareness and Regulatory Environment: Consumer awareness about the benefits of
Al in the luxury sector is growing. Shoppers are increasingly drawn to brands that offer
personalized experiences and transparent, ethical production processes - areas where Al can
significantly contribute. For example, Al facilitates the creation of immersive digital experiences
and aids in ensuring product authenticity through blockchain integration. The regulatory
environment is also evolving to address the challenges posed by Al, including data privacy
concerns and the ethical use of Al technologies, which are crucial for maintaining consumer
trust.

Technological and Human Balance: Despite the technological thrust, the luxury sector's core
revolves around exclusivity and human-centric experiences. Al's role is thus seen as supportive
rather than substitutive. Brands are encouraged to leverage Al to enhance but not replace the
personal touch that luxury consumers value highly. The balance between using Al to improve
efficiency and maintaining the human element that defines luxury experiences is critical for the
sustained relevance of luxury brands in an Al-augmented future.
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Report Segmentation
Component Analysis

In 2023, the solution segment held a dominant market position, capturing more than a 62.7%
share of the Global Al in Luxury Brands Market. This could be attributed to the easy accessibility
of solution components to all luxury brands. Integration of Al solutions in the luxury brands
brings in automation for manual tasks which may include product tagging, catalogue
management and others.

Moreover, luxury consumers demand tailored experiences which are facilitated by Al based
solutions through analysis of huge datasets. Al based solutions could also offer seamless
shopping experience of luxury brands for customers. It would also provide information
concerning the needs and demands of the end users to the brands thus helps it in reaching
more targeted customers.

Application Analysis

In 2023, the Personalized Product Recommendation segment held a dominant market position,
capturing more than a 31.3% share of the Global Al in Luxury Brands Market. This could be
attributed to the increasing need to enhance customer experience and satisfaction, improve
engagement and reach the target customers effectively.

Luxury brands are capable of tapping into consumer’s real time emotions and opinions by
performing sentiment analysis on social media content. This allows the luxury brands to suggest
products to the customers according to their needs and requirements with the help of Al.

Technology Analysis

In 2023, the Machine Learning segment held a dominant market position, capturing more than a
38.6% share of the Global Al in Luxury Brands Market. This is attributed to the increasing
demand for market insights, and operational efficiency by luxury brands.

Machine learning significantly analyses the patterns/ structures of the data, and interprets it into
informative data. This data helps the luxury brands in personalization, product
recommendations, optimizing pricing models, and making informative decision.

Additionally, machine learning could also help the luxury brands to enhance sustainability
initiatives and develop new products based on the customer needs. This is crucial for the brands
to sustain the competitive market.
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Key Market Segments:
By Component:

 Solution
* Service

By Application:

* Personalized Product Recommendation
* Supply Chain Management

* Customer Relationship Management

* Others

By Technology:

* Machine Learning

* Natural Language Processing
* Chatbots

* Others

Market Dynamics:
Drivers: Increasing demand for enhanced customer experience in luxury brands

Customer experience is a crucial aspect in luxury brands and thus enhancing it drives the
demand for integrating Al. Al aids in personalizing the shopping journeys and creating an
immersive digital interaction with the help chatbots and virtual try-ons. This increases the
customer experience thus leading to a rise in adoption rate of Al.

Additionally, Al aids luxury brands from handling queries to curating the product
recommendations based on the customer purchase history. For instance, Chanel's A based
smart mirrors and Cartier’s AR based jewellery renderings that allows the customers to visualize
the products. Such initiatives increase the customer experience, satisfaction and loyalty rate.

Restraint: Need for specialized expertise
With the growing trends and new updates in Artificial Intelligence, the need for specialized
experts to operate it has increased. This restricts the market growth and adds to the operating

cost of the business.

Luxury brands are known for the its human centric approach and engagement that it has with its



customers. This is impacted by Al as it gives an humanized perspective, which may not be
appealing for the end users. This increases the need for a specialized person who has knowledge
about Al operations and is updated with the new trends. This would make it possible for the firm
to give a personal touch in every service that it provides.

Opportunities: Integration within websites and applications

Integrating Al tools within the websites and applications has been a significant trend in the
market. this has allowed for enhanced customer experience online through Al based virtual
advisor and assistants. This fosters engagement between the brand and its customers.

Integrating Al in websites and applications helps the luxury brands to optimize their operation
with the help of data analysis. By analysing the consumer behaviours like sales data, social
media trends and others, luxury brands like Louis Viton are tailoring their design processes to
make it more aligned with the customer preferences.

Challenges: Data privacy and security concerns

Data privacy and security concerns presents a huge challenge for the Al in Luxury brands
market. with the increasing implementation of Al in different activities of the brand, considering
the data handling protocols, and legal regulations has become crucial for the luxury companies.

Al utilizes various consumer information such as name, address, and screen time to provide
personalized recommendations to the customers. There are chances of mishandling this data
which may lead to a huge damage to the brand reputation and image. This may cause issues
such as fraud, cybercrimes and others. Thus, adhering to legal frameworks including GDPR, CCPA
and other is crucial for luxury brands.

Growth Factors

There are various factors that contribute towards the growth of Al in luxury brands market. some
of these include the growing demand for unique online and offline experience and innovations
in products and business operations.

Additionally, the growing disposable income of customers also leads to the growing of Al
integration in Luxury Brands as customers are willing to pay more for brand experience.
Moreover, higher competition in the market also contributes towards the growth by allowing the
brands to invest more in research and development.

Latest Trends
Trends such as conversational Al, Digital Twins, Robotics Al, and others are reshaping the market.
These technologies have contributed towards the enhancement of brand reputation and value in



the market.

Additionally, luxury brands across the globe are also collaborating with tech companies to bring
in innovative products, designs and activities. This has helps them in gaining a leading position in
the competitive luxury brand market.

Regional Analysis
North America region is leading the market

In 2023, North America held a dominant market position in the global Al in Luxury Brands
Market, capturing more than a 33.4% share. This could be attributed to the region’s growth in
new business ventures, growth of tech giants and innovations. North America region contributes
a share of USD 0.41 billion in the total market revenue. This could be due to the increasing
number of luxury brands and the higher standard of living of the people residing in the region.

Recent Developments

In December 2024, Centric Software, a global leader in 3D design software and PLM solutions,
launched Centric Al Fashion Inspiration. This tool leverages generative Al to help apparel,
footwear, and accessory brands create innovative designs quickly. The solution targets fast-
growing companies aiming to streamline their creative processes and enhance product
innovation in a competitive market.

In October 2024, Lectra Group introduced Valia Fashion, an advanced digital platform designed
for the fashion industry. By integrating Al with Lectra’'s deep expertise in fashion, the platform
empowers brands with data-driven insights and tools. It's a strategic move to help fashion
businesses adapt to the ever-changing demands of modern consumers.

In May 2024, Reliance Industries launched Al tools through its new venture, Tira. These tools aim
to personalize customer experiences by suggesting perfumes and cosmetics based on individual
preferences. This initiative highlights Reliance's entry into India’s fast-growing beauty sector,
where competition is fierce.

In April 2024, The Estée Lauder Companies (ELC) partnered with Microsoft to create an Al
Innovation Lab. Using Microsoft's Azure OpenAl Service, the lab focuses on developing cutting-
edge Al solutions tailored to luxury beauty brands. This collaboration is designed to strengthen
ELC's position in the premium beauty market by enhancing customer experiences and
operational efficiency.

Top Key Players in the Market

* IBM Corporation



* Salesforce

* Microsoft

* Google Cloud

« SAP

* Amazon Web Services (AWS)
* Sentient Technologies
* Clarifai

* Relex Solutions

« UiPath

+ Xapien

* Other Key Players

Conclusion

The burgeoning adoption of Artificial Intelligence (Al) in the luxury brands market is poised to
reshape the industry's future significantly. Major factors driving this growth include the
enhanced personalization capabilities Al offers, which not only improve the consumer
experience but also boost operational efficiencies. As technology advances, luxury brands are
increasingly able to meet the high expectations of their discerning customers, offering more
tailored and engaging interactions.

The integration of Al helps maintain competitiveness, innovate product offerings, and optimize
customer engagement strategies. With the continuous advancements in Al technologies, the
luxury market is expected to witness sustained growth, as brands leverage these tools to
enhance exclusivity and luxury experiences, thereby fostering deeper consumer loyalty and
driving the market forward.
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