
Over-the-top (OTT) Market Set for Rapid
Growth, Expected to Reach USD 1,390.8B by
2032, Driven by Digital Consumption

The OTT Market was valued at USD 235.8

Bn in 2023 and is expected to reach USD

1,390.8 Bn by 2032, growing at a CAGR of

21.8% from 2024 to 2032.

AUSTIN, TX, UNITED STATES, January

29, 2025 /EINPresswire.com/ -- The

Over-the-Top (OTT) Market size was

USD 235.8 Billion in 2023 and is

expected to reach USD 1,390.8 Billion

by 2032, growing at a CAGR of 21.8%

over the forecast period of 2024-

2032.

Over-the-top (OTT) market services are transforming the media landscape as consumers turn to

online content for entertainment, info, and communication.
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Some of Major Keyplayers:

- Netflix (Netflix Originals, DVD Rentals)

- Amazon Prime Video

- Disney+

- Hulu

- Apple TV+

- HBO Max

- YouTube

- Paramount+

- Peacock

- Sony Crackle

- Vudu

- Roku
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- Tubi TV

- BBC iPlayer

- Discovery+

- Crunchyroll

- FuboTV

- BritBox

- Funimation

- Pluto TV

- Others

The Surge in Digital Content Consumption and Technological Innovations

The growth of the OTT market is rapid, due in large part to increasing demand for digital content

and wider, faster internet access. Affordable internet services and data plans have motivated

users to stream more on available platforms, thus increasing viewership. Upgrades in

technology, including 5G connectivity and AI-driven recommendations, boost user experience

and engagement. OTT platforms have become a huge part of their consumers' lives, providing

multi-device access to a range of content through a mobile-first approach, increasingly. Other ad-

support OTT models, offering free content with advertisements, are drawing wider audiences,

contributing further to the growth of the market.

Segment Analysis

By Service Vertical

The Gaming service vertical held the largest market share in 2023, demonstrating the dynamic

nature of digital content consumption. Gaming platforms have sprouted very fast, aiming to

deliver an interactive experience for entertainment and social engagement often in real-time.

The growth of multiplayer online games and streaming services like Twitch and YouTube Gaming

has further established the predominance of the gaming sector in the OTT space.

The Video-on-Demand (VoD) segment, encompassing TV shows, films, and other video content,

is another crucial component of the OTT market, witnessing high growth. The shift of consumers

from traditional broadcasting to on-demand content reflects a larger trend toward convenience

and personalization. VoD platforms are catering to diverse viewer preferences with exclusive

original content and flexible subscription plans, ensuring a consistent influx of subscribers

across various demographics.

By Platform:

The Smart TVs and set-top boxes segment emerged as the dominant platform in 2023,

accounting for over 38% of the market share. These devices allow the viewer to watch an OTT

experience on bigger screens, just like consumers are seeking more cinematic experiences at



home. With features like 4K resolution, HDR support, and voice controls, smart TVs and set-top

boxes will offer a rich OTT viewing experience as more and more OTT services become pre-

installed or easily accessible on these platforms.

Mobile Devices follow closely, as they enable users to access OTT content on the go. As

smartphone penetration increases around the world, mobile OTT streaming will gain, particularly

in emerging markets where a smartphone is more often than not the primary device used to

access the internet. Service providers in OTT increasingly are looking towards making their

service mobile-compatible by optimizing app interfaces and reducing data consumption, making

mobile platforms ever more attractive to OTT consumption.

By Type

- OTT Services

- OTT Devices

By Streaming Devices

- Smartphones and Tablets

- Desktops and Laptops

- IPTV and Consoles

By OTT Business Model

- AVOD (Ad-based Video on Demand)

- SVOD (Subscription Video on Demand)

- TVOD (Transactional Video on Demand)

By service verticals

- Media and Entertainment

- Education and Learning

- Gaming

- Service Utilities

By Platform

- Smart Phones

- Smart TVs & Set-top Box

- Desktop & Laptop

- Others
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Regional Analysis

North America led the OTT market in 2023, accounting for a substantial portion of revenue. The

region boasts highly developed digital infrastructure and high internet penetration rates that
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support healthy consumption of OTT. Therefore, North America is a trendsetter with the

established OTT giants from such firms as Netflix, Amazon Prime Video, and Disney+.

The Asia-Pacific region, however, is anticipated to be the fastest-growing market 2024-2032,

driven by rapid digital transformation, increased smartphone adoption, and rising internet

accessibility. The countries of China and India now have an unexampled increase in OTTs,

supported by cheap data plan availability and more demand for a localized content option.

Regional participants, such as Hotstar in India, and iQIYI in China are also seeing phenomenal

growth as long as they utilize both local content and international content.

Recent Developments in the OTT Market

- In September 2024, Netflix, aiming to expand beyond video content, launched an interactive

gaming feature that allows users to play games within its platform. This initiative represents a

strategic move to capture more viewer engagement and provide an integrated entertainment

experience, blending gaming with streaming on a single platform.

-In August 2024, Disney+ partnered with YouTube to co-create live-streamed events, expanding

its reach through YouTube's vast user base. This collaboration aims to provide viewers with

access to special event content, enhancing viewer interaction through real-time participation and

allowing Disney+ to tap into YouTube's extensive audience reach.
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SNS Insider is one of the leading market research and consulting agencies that dominates the

market research industry globally. Our company's aim is to give clients the knowledge they

require in order to function in changing circumstances. In order to give you current, accurate

market data, consumer insights, and opinions so that you can make decisions with confidence,

we employ a variety of techniques, including surveys, video talks, and focus groups around the

world.
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