ﬁPREsswiRE

Amagi's 14th Global FAST Report Reveals a
Shift Toward Unified Distribution Strategies
Among Content Providers

Consumer Survey Indicates 75% of
Viewers Prefer Multiple Viewing Options
Within a Single Platform

NEW YORK, NY, UNITED STATES, A it

} Reveals a Shift Toward Unified
January 30, 2025 /EINPresswire.com/ -- Distribution Strategies Among
— Amagi, the global leader in cloud- Content Providers
based SaaS technology for broadcast
and connected TV (CTV), today
announced the release of its 14th

Amagi Global FAST Report, which ' -
highlights content providers' shift Amagi Global FAST Report Edition 14

toward unified, platform-agnostic
distribution to amplify both reach and
monetization.

The traditional boundaries between video services are blurring, with pay TV services now
offering FAST channels, SVOD platforms introducing ad-supported tiers, and FAST services
seamlessly blending linear channels with AVOD content.

The media landscape is
rapidly evolving, and the old
ways of distributing content
in silos just won't cut it
anymore.”

Srinivasan KA, Co-founder . , : ,
and Chief Revenue Officer of The media landscape is rapidly evolving, and the old ways

of distributing content in silos just won't cut it anymore,”
said Srinivasan KA, Co-founder and Chief Revenue Officer

To be more agile, efficient, and profitable in addressing
evolving consumer preferences, content providers are
embracing unified distribution strategies that enable them
to reduce costs instead of standing up separate teams and
infrastructure.

Amagi

of Amagi. “Our latest report shows a significant trend: Viewers are flocking to free streaming
services, but they're getting frustrated with the fragmented experience of jumping between
multiple platforms. This presents a clear opportunity in the market, as video services that can


http://www.einpresswire.com
https://www.amagi.com/resources/fast-report

offer a seamless, integrated experience combining free, paid, and ad-supported models will stay
on top. Content providers need to take a hard look at their distribution strategies, break down
their silos, and unify operations. While unifying steaming operations will deliver efficiency, it's
ultimately about meeting the changing demands of today's viewers.”

The 14th Amagi Global FAST Report offers data and insights derived from 3,300+ FAST channels
that use Amagi THUNDERSTORM, the company'’s innovative server-side ad insertion (SSAI)
platform. Additionally, the report incorporates findings from the January 2025 Amagi Consumer
Survey, which reflects the preferences and viewing habits of over 500 U.S. households across
various income brackets.

Other key takeaways from the 14th Amagi Global FAST Report include:

1. Of consumers surveyed, 65% of respondents find the streaming landscape confusing, while
75% would spend more time on a video service offering free, paid, and ad-supported options.

2. Global Hours of Viewing (HOV) and ad impressions among Amagi's FAST customers showed
robust year-over-year growth of 95% and 65%, respectively.

3. The U.S. and Canada led channel growth with a 98% increase in HOV and 67% growth in ad
impressions.

4. The U.S. and Canada also accounted for 50% of new channel launches, continuing their
dominance in FAST.

5. Entertainment remains the dominant genre worldwide, growing over 100% despite its large
base while also accounting for 42% of new channel launches.

The latest webinar in the Amagi AIRTIME series will explore these findings on Jan. 30 at 10 a.m.
EST. "Unified Distribution Strategies for Content Owners" will feature key industry experts and
will delve into the convergence of video platforms and business models, exploring how content
providers can adapt their distribution strategies accordingly. Interested parties can register for
the webinar here.

Amagi provides a complete suite of channel creation, distribution, and monetization solutions.
The company's clients include some of the world's biggest names, including Hearst Networks UK,
ABS-CBN, Astro, Cox Media Group, DAZN, Globo, Lionsgate Studio, NBCUniversal, Tastemade,
and VIZIO.

The latest edition of the Amagi Global FAST Report is available here. More information about
Amagi and its streaming TV solutions is available at www.amagi.com.

Aashish Washikar
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