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Global Women’s Activewear Market to

Reach USD 159.7 Billion by 2033,

Growing at a CAGR of 21.1% from USD

24.7 Billion in 2023

NEW YORK, NY, UNITED STATES,

February 3, 2025 /EINPresswire.com/ --

Market Overview

The Global Women’s Activewear Market

was valued at USD 24.7 Bn in 2023. It is

expected to reach USD 159.7 Bn by

2033, with a CAGR of 21.1% during the

forecast period from 2024 to 2033.

The women’s activewear market encompasses a wide range of apparel designed for physical

activities, including gym workouts, yoga, running, and sports. It also includes athleisure wear,

North America holds 35% of

the women’s activewear

market, fueled by high

consumer spending,

athleisure trends, and

demand for stylish, high-

performance activewear.”

Tajammul Pangarkar

which blends functionality with fashion, catering to both

athletic and casual wear needs. This market has gained

significant traction due to the rising focus on health,

fitness, and lifestyle trends among women globally.

The women’s activewear market is experiencing robust

growth, driven by increasing health consciousness, the

popularity of fitness culture, and the rising adoption of

athleisure as everyday wear. Governments worldwide are

investing in health and wellness initiatives, promoting

physical activity through campaigns and infrastructure

development, which indirectly fuels demand for activewear.

For instance, initiatives like public fitness programs and sports events encourage women to

participate in active lifestyles, creating a favorable environment for market expansion.

Regulations in the textile and apparel industry, particularly those related to sustainability and
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ethical production, are shaping the

market. Governments and regulatory

bodies are enforcing stricter norms on

material sourcing, manufacturing

processes, and waste management.

This has prompted brands to adopt

eco-friendly practices, such as using

recycled fabrics and reducing carbon

footprints. While these regulations

increase operational costs, they also

open doors for innovation and

differentiation, particularly for brands

that prioritize sustainability.

The women’s activewear market offers

significant opportunities for both new

entrants and established players. For

new players, niche segments like plus-

size activewear, maternity activewear,

and eco-conscious apparel present

untapped potential. Customization and

personalization, such as tailored fitness

solutions or size-inclusive designs, can

help brands stand out in a competitive

landscape.

Existing players can leverage their brand equity and distribution networks to expand into

emerging markets, where fitness awareness is growing. Collaborations with fitness influencers,

gyms, and wellness platforms can enhance brand visibility and customer engagement.

Additionally, investing in digital transformation, such as augmented reality for virtual try-ons or

AI-driven personalized recommendations, can improve the shopping experience and drive

customer loyalty. By aligning with evolving consumer preferences and regulatory trends,

businesses can unlock sustained growth in this dynamic market.

Curious About Market Trends? Request Your Complimentary Sample Report Today:

https://marketresearch.biz/report/womens-activewear-market/request-sample/

Key Takeaway

-- Market Value: The Global Women’s Activewear Market was valued at USD 24.7 Bn in 2023. It is

expected to reach USD 159.7 Bn by 2033, with a CAGR of 21.1% during the forecast period from

2024 to 2033.

https://marketresearch.biz/report/womens-activewear-market/request-sample/


--By Product Type: Activewear Tops lead with a 25% market share, driven by their versatility and

popularity for both fitness and casual wear.

--By Fabric Type: Polyester dominates with a 30% market share, valued for its durability,

moisture-wicking properties, and cost-effectiveness.

--By Distribution Channel: Online sales capture 57% of the market, reflecting the increasing

preference for e-commerce due to its convenience and extensive product range.

--Regional Dominance: North America holds a 35% market share, supported by high consumer

spending on fitness and a strong presence of leading brands.

Use Cases

Athleisure Trend: Women’s activewear has become a fashion staple beyond the gym, with

athleisure wear like leggings, sports bras, and hoodies being worn for casual outings. This trend

blends comfort, style, and functionality, appealing to a wide audience.

Fitness and Gym Wear: High-performance activewear designed for workouts, such as yoga,

running, and weightlifting, is in high demand. These products focus on moisture-wicking fabrics,

flexibility, and durability to enhance performance.

Outdoor Activities: Activewear for outdoor activities like hiking, cycling, and camping is designed

to withstand harsh conditions. Features like UV protection, breathability, and weather resistance

make these products popular among adventure enthusiasts.

Sustainable Activewear: Eco-conscious consumers are driving demand for sustainable activewear

made from recycled materials, organic cotton, and biodegradable fabrics. Brands are focusing on

ethical production practices to attract this growing market segment.

Maternity Activewear: Pregnant women are increasingly seeking activewear that supports their

changing bodies while providing comfort and flexibility. Maternity activewear includes

stretchable fabrics and adjustable designs to accommodate growth and promote physical

activity during pregnancy.

Driving Factors

Athleisure Lifestyle: The blending of athletic and casual wear continues to drive market growth.

Women are wearing activewear for both exercise and daily activities, increasing purchase

frequency. This dual-purpose trend has expanded the market beyond traditional workout gear.

Performance Technology: Innovation in fabric technology is creating higher-value products.

Features like moisture-wicking, compression, and temperature regulation command premium

prices. Consumers are willing to pay more for clothing that enhances their workout experience.

Size Inclusivity: Growing demand for inclusive sizing is expanding market opportunities. Brands

offering extended size ranges are capturing previously underserved segments. This shift is

creating new growth opportunities across the market.

Sustainable Materials: Environmental consciousness is driving demand for eco-friendly



activewear. Recycled fabrics and sustainable production methods are becoming key selling

points. Consumers are increasingly considering environmental impact in their purchase

decisions.

Social Media Influence: Fitness influencers and social media trends drive rapid style changes.

This creates continuous demand for new designs and collections. The visual nature of social

media platforms accelerates fashion cycles in activewear.

Report Segmentation

By Product Type

• Activewear Tops

• Activewear Bottoms

• Activewear Outerwear

• Sports Bras

• Athleisure Wear

• Yoga Wear

• Running Apparel

• Fitness Accessories

By Fabric Type

• Polyester

• Nylon

• Cotton

• Spandex

• Polypropylene

• Rayon

• Others

By Distribution Channel

• offline

• online

Ready to Act on Market Opportunities? Buy Your Report Now and Get 30% off:

https://marketresearch.biz/purchase-report/?report_id=48182

Regional Analysis

North America holds a dominant 35% share of the global women’s activewear market, supported

by high consumer spending on fitness and wellness, as well as the strong presence of leading

brands.

In the U.S. and Canada, activewear has evolved from being purely for exercise to becoming a

https://marketresearch.biz/purchase-report/?report_id=48182


fashion staple worn throughout the day, including in casual and social settings. This shift in

consumer behavior, fueled by the growing popularity of athleisure, has led to a surge in demand

for high-performance, stylish, and comfortable activewear. With increasing focus on health,

wellness, and fitness, particularly among women, the market for activewear is growing rapidly.

Major brands like Lululemon, Nike, and Adidas have been key drivers of innovation, offering

technologically advanced fabrics that promote comfort, flexibility, and moisture-wicking

properties. Moreover, as more women engage in sports, yoga, and fitness activities, the demand

for specialized activewear—such as leggings, sports bras, and workout tops—continues to rise.

This trend, combined with North America’s robust retail and e-commerce infrastructure, ensures

the region’s continued dominance in the women’s activewear market.

Growth Opportunities

Expansion into Plus-Size Activewear: There is a growing demand for plus-size activewear as more

women seek comfortable and stylish workout clothes. Brands that offer a wide range of sizes

can tap into this underserved market.

Eco-Friendly Materials: Consumers are increasingly looking for sustainable options. Using

recycled or organic materials in activewear can attract environmentally conscious buyers and set

a brand apart from competitors.

Technology Integration: Incorporating smart technology, like moisture-wicking fabrics or built-in

fitness trackers, can appeal to tech-savvy consumers. This can enhance the functionality and

appeal of activewear.

Global Market Penetration: Emerging markets in Asia, Africa, and South America present

significant growth opportunities. Brands can expand their reach by tailoring products to local

preferences and cultural trends.

Collaborations and Influencer Marketing: Partnering with fitness influencers and celebrities can

boost brand visibility and credibility. Limited-edition collections or co-branded lines can create

buzz and drive sales.

Key Players

• Columbia Sportswear Company

• VIE ACTIVE

• Gramicci

• PUMA SE

• Decathlon

• Gap Inc

• Under Armour, Inc



• Jockey

• Mizuno Corporation

• NIKE, Inc.

• Marmot Mountain, LLC

• Patagonia, Inc.

• HANESBRANDS INC

• Adidas AG

• Amante

• 2XU

Not Sure? Request a Sample Report and See How Our Insights Can Drive Your Business:

https://marketresearch.biz/report/womens-activewear-market/request-sample/

Conclusion

In conclusion, the markets analyzed are all experiencing growth driven by evolving consumer

preferences, technological advancements, and increasing demand for customized, high-quality

products. Key trends, such as the adoption of sustainable practices, integration of smart

technologies, and rising disposable incomes, are shaping the competitive landscape. While

challenges such as market saturation, price sensitivity, and regional differences persist,

opportunities abound for companies to capitalize on niche segments, leverage digital platforms,

and innovate to meet the specific needs of their target audiences. As these industries continue

to expand, businesses that adapt to changing trends, prioritize customer-centric strategies, and

invest in innovation will be well-positioned for long-term success.
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