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Sparkling Water Market To Hit USD 108.5
Billion Globally by 2032, Growing at a CAGR of
12.4%

Sparkling Water Market size is expected -

Sparkling Water Market
to be Worth around USD 708-5 Bn by Size By Category, 2022-2032 (USD Billion)
2032 from USD 34.7 Bn in 2022, growing
at a CAGR of 12.4% from 2023 to 2032.
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Sparkling Water Market is experiencing 20 I I I I
a significant surge in popularity, driven 0
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by an increasing consumer preference
for healthier alternatives to sugary fAtthe CAGR ok
beverages. Sparkling water, often

infused with natural flavors, offers a

refreshing taste with the added appeal of zero calories, making it a favorable choice for health-
conscious consumers. This shift is reflective of a broader trend towards wellness and fitness,
further supported by the growing global awareness about the benefits of hydration.
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“ Major beverage companies are rapidly expanding their
portfolio of sparkling water to capture a larger market

Sparkling Water Market size s o
share, recognizing the shift in consumer preferences. The

is expected to be worth

around USD 108.5 Bn by market is characterized by a blend of well-established
2032 from USD 34.7 Bn in players and numerous new entrants, each innovating with
2022, growing at a CAGR of unique flavors and packaging to enhance appeal and
12.4% from 2023 to 2032." customer experience. The competition is becoming fierce,
Tajammul Pangarkar with brands leveraging sophisticated marketing strategies

and widespread distribution channels to maximize their

market reach.

Driving factors for the growth of the sparkling water market include rising health awareness,
changes in consumer lifestyle, and the prevalence of obesity and related health issues.
Furthermore, the environmental impact of traditional carbonated beverages has led to a
consumer shift towards more sustainable and eco-friendly packaging, which sparkling water


http://www.einpresswire.com
https://marketresearch.biz/report/sparkling-water-market/

brands are increasingly adopting.

Future growth is expected to be driven
by ongoing innovation in flavors and
packaging, as well as expansion in
emerging markets where consumer
demand for healthy beverages is rising.
Moreover, partnerships between global
brands and local distributors can
facilitate deeper market penetration,
particularly in regions where health
trends are just beginning to take off.
The global sparkling water market is
set to expand as it adapts to the
evolving consumer landscape,
promising a dynamic future for
industry participants.
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Sparkling Water Top Trends
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Sparkling Water Market

Regional Analysis in 2022

Asia-Pacific is Expected to hold largest Sparkling Water
Market Share

-----------------------------

1. Health-Infused Options: Consumers are increasingly attracted to functional sparkling waters
that are fortified with vitamins, minerals, and antioxidants. This trend caters to a growing
demographic looking for beverages that not only refresh but also offer health benefits.

2. Premium and Artisanal Products: There is a noticeable shift towards premiumization in the
sparkling water market. Consumers are willing to pay more for products that promise unique
flavors, artisanal craftsmanship, and natural ingredients, highlighting a move towards quality

over quantity.

3. Flavor Innovations: The variety of flavors is expanding beyond traditional citrus to include
exotic and gourmet options like tropical fruits, berries, and botanicals. These offerings cater to a
palate seeking sophistication and variety in low-calorie, refreshing beverages.

4. Eco-Friendly Packaging: Sustainability is a significant focus, with brands increasingly adopting
recyclable and biodegradable packaging to appeal to environmentally conscious consumers. This
shift is part of a broader industry response to reduce plastic waste and environmental impact.
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5. Technology and Customization: Advances in technology are enabling customization in the
sparkling water sector, from personalized flavors to bespoke packaging options, allowing brands
to engage directly with consumers and cater to individual preferences.

Key Market Segments
Product Analysis

The Natural Sparkling Water segment holds a dominant position in the sparkling water market,
captivating consumers worldwide. Its pure, refreshing taste has contributed to its increasing
popularity in recent years. As a healthier alternative to traditional carbonated drinks, natural
sparkling water is free from artificial flavors, sweeteners, and preservatives. The segment
appeals to health-conscious individuals who seek hydration, refreshment, and a guilt-free
drinking experience, making it a top choice among consumers.

Category Analysis

Among the various segments in the sparkling water market, the Plain Sparkling Water segment is
the leading category. This segment caters to consumers who prefer simplicity and purity in their
beverages. Plain sparkling water offers a clean, crisp taste that effectively quenches thirst and
provides hydration without any added flavors or sweeteners. The segment is particularly popular
among those who view it as a healthier alternative to sugary drinks, thanks to its zero-calorie and
no-added sugar attributes.

Distribution Channel Analysis

The Hypermarket & Supermarket segment is the largest distribution channel for sparkling water,
thanks to its broad reach and convenience. These retail giants offer a wide variety of sparkling
water products, allowing consumers to easily compare different brands and flavors. The
extensive selection available in hypermarkets and supermarkets enhances the shopping
experience, making these platforms ideal for both established and emerging sparkling water
brands to showcase their products and meet consumer demand.
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Key Market Segments List
By Product

* Natural Sparkling Water
+ Caffeinated Sparkling Water


https://marketresearch.biz/purchase-report/?report_id=16912

By Category

* Plain
 Flavored

By Distribution Channel

* Hypermarket & Supermarket
* Convenience Stores

* Online Stores

« Other Distribution Channels

Regional Analysis

The Asia-Pacific region is leading the global sparkling water market, driven by changing
consumer preferences and a growing focus on health and wellness. As more people seek
healthier alternatives to sugary beverages, sparkling water's low-calorie and natural composition
has made it an attractive option. The region’s diverse range of unique and exotic flavors—from
citrus blends to tropical fruits—further boosts its appeal, catering to a variety of taste
preferences.

Innovative packaging solutions have also played a crucial role in the market’s growth. Sleek
bottles, eco-friendly options, and convenient cans have become standard, adding to the overall
consumer experience. With rising disposable incomes and increasing awareness of health, both
local and international brands are heavily investing in the region. This has intensified
competition, pushing existing brands to innovate and better meet the evolving demands of
health-conscious consumers.

Regulations On the Sparkling Water Market

1. Labeling and Ingredient Disclosure: Many countries require manufacturers to clearly label the
ingredients in sparkling water, especially when it include added flavors or minerals. This ensures
transparency and allows consumers to make informed choices, especially those who are
conscious of dietary restrictions like sugar intake or artificial additives.

2. Health and Safety Standards: Sparkling water products must meet specific health and safety
regulations to ensure they are safe for consumption. These include sanitation and quality control
standards in production facilities, as well as compliance with food safety guidelines to avoid
contamination during manufacturing or packaging.

3. Carbonation Levels: Some countries regulate the amount of carbonation allowed in beverages
like sparkling water. These regulations ensure that the products maintain consistency in their
effervescence and adhere to industry standards for carbonation, providing consumers with a



predictable experience.

4, Advertising and Health Claims: In many markets, any health claims related to sparkling water
must be substantiated. Brands cannot claim specific health benefits, such as promoting weight
loss or digestion unless they are backed by scientific evidence. This helps prevent misleading
marketing and protects consumer rights.

5. Sustainability Regulations: With increasing environmental concerns, many countries have
introduced regulations requiring beverage manufacturers to use eco-friendly packaging. This
includes the use of recyclable bottles, reducing plastic waste, and adopting more sustainable
production methods to minimize the environmental impact of the industry.

Key Players

* PepsiCo (US)

* Nestlé A.G. (Switzerland)

* The Coca-Cola Company. (US)

* CG Roxane LLC (US)

* Tempo Beverage Ltd (Israel)

* Keurig Dr Pepper Inc. (US)

* Dr Pepper/Seven Up Inc (US)

* Ferrarelle (Italy)

* SANPELLEGRINO (Italy)

* Reignwood Investments UK Ltd (UK)
* LaCroix Beverages Inc. (US)

* GEROLSTEINER BRUNNEN GMBH & CO. KG (Germany)
* Mountain Valley Spring Water (US)

Conclusion

The Sparkling Water Market is poised for significant growth as consumers continue to shift
towards healthier and more refreshing alternatives to sugary beverages. With a growing
emphasis on wellness and hydration, natural and plain sparkling waters are seeing increased
demand, driven by their purity and zero-calorie appeal. Innovations in flavor, packaging, and eco-
friendly initiatives are enhancing the consumer experience, further expanding the market's
reach. The Asia-Pacific region is emerging as a key growth area, benefiting from a combination of
evolving consumer preferences, increased disposable incomes, and a wide variety of product
offerings. As brands continue to innovate and respond to consumer demands for healthier,
sustainable, and exciting beverage options, the sparkling water market is set to remain a
dynamic and competitive sector.
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