
Anti-counterfeit Packaging (Food and
Beverages) Market To Project Robust Growth
With A CAGR Of 5.5% By 2031

WILMINGTON, DE, UNITED STATES,

February 6, 2025 /EINPresswire.com/ --

Global Anti-counterfeit Packaging

Market size was valued at $62,529.2

million in 2020, and is projected to

reach $116,299.9 million by 2031,

registering a CAGR of 5.5% from 2022

to 2031.

Various anti-counterfeit trade

associations are actively participating

through campaigns and awareness

program to increase the adoption of anti-counterfeit technologies. The implementation of anti-

counterfeit technologies in food & beverages products ensures the environmental and

healthcare safety of consumers. The demand for anti-counterfeit technologies in Asia-Pacific is

on the rise, as local manufacturers of food products are investing in product protection activities

to maintain their brand image in their respective market.

Request Sample Report: https://www.alliedmarketresearch.com/request-sample/674

Global anti-counterfeit packaging market is emerging from last decade. Increase in incidences of

counterfeiting of retail products boosts the growth  of anti-counterfeiting market. Counterfeiters

tend to target packaged food products, owing to minimum control over the supply chain.

Developing economies largely get affected by such counterfeiting practices due to presence of

customers looking for low-cost products.

The practical implementation of regulations and legislations across developed countries counter

the counterfeiting practices to some extent. The market for anti-counterfeit packaging is

segmented according to technology, application, and region. Development in nanotechnology

increases the efficiency of packaged food product tracking. Thus, growth in authentication

packaging reduces the counterfeiting activities in food and pharmaceutical products.

Anti-counterfeit authentication technologies are classified into ink & dyes, holograms, and

watermarks & taggants. Holograms, color shifting security inks & films, security graphics,
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sequential product numbering, and on-product marking are some of the technologies used as

anti-counterfeit solutions. However, watermarks and taggants are the covert technologies that

require specialized identification tools. Covert technologies refer to hidden features on a

packaged product, which are not accessible to the general public, but enable brand owners to

detect counterfeited products. Examples of covert technologies include invisible printing,

embedded images, hidden marks, and printing.

Buy Now and Get Discount: https://www.alliedmarketresearch.com/anti-counterfeit-packaging-

food-beverages-market/purchase-options

The anti-counterfeit packaging market is segmented on the basis of technology, application, and

region. Depending on technology, it is divided into authentication packaging technology and

track & trace packaging technology. According to application, it is bifurcated into food packaging

and pharmaceutical packaging. Region wise, it is analyzed across North America (the U.S.,

Canada, and Mexico), Europe (France, Germany, the UK, Spain, Italy, and rest of Europe), Asia-

Pacific (China, Japan, India, Australia, South Korea, and rest of Asia-Pacific) and LAMEA (Brazil,

South Africa, Saudi Arabia, and rest of LAMEA).

Major companies have adopted agreement, product launch, expansion, and merger strategies to

sustain the intense market competition. The key players profiled in the report include Alien

Technology Corp, Alpvision, Zebra Technologies, Inksure Technologies, Avery Dennison, Flint

Group, Catalent Pharma Solution Inc., TraceLink Inc., Authentix Inc., and Sicapa.

Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/674
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Global Milk Packaging Market

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports Insights" and "Business Intelligence Solutions." AMR has a targeted view to

provide business insights and consulting to assist its clients to make strategic business decisions

and achieve sustainable growth in their respective market domain.
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