
Verve Hires Industry Veteran Grant Gudgel as
New Senior Vice President of Marketing
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Gudgel brings extensive adtech

experience to strengthen Verve’s emerging

channels focus and up-end legacy

industry mindsets.

NEW YORK, NY, UNITED STATES,

February 10, 2025 /EINPresswire.com/

-- Verve, in its pursuit of its next phase of accelerated growth, is enhancing its team with a

prominent name in the advertising technology space. The company today announced that Grant

Gudgel will serve as Verve’s new SVP of marketing. Gudgel brings extensive experience in digital

advertising to Verve, and his appointment enhances the company’s leadership team at a time

when it’s looking to challenge legacy industry conventions and rewrite the advertising playbook

in an identity-challenged landscape.

Gudgel has spent his entire career in the digital advertising space. He spent four years in

leadership roles at Teads, where he rolled out and ran all North American operations of Teads

Studio, an interactive dynamic creative optimization (DCO) platform for video. More recently he

has worked as an independent consultant and advisor on product strategy and M&A in the

industry.  He previously co-founded an early in-app video ad platform that was acquired by

Voodoo. 

“Grant’s broad tech and advertising background, as well as his creative approach to problem-

solving modern ad tech challenges, make him a perfect fit to drive forward Verve’s vision to lead

the industry in ID-less technologies that we believe offer unmatched opportunities for brands.”

said Verve CEO, Remco Westerman. “Grant’s approach aligns well with Verve’s desire to challenge

convention and propose better ways of driving media value for our clients.”

This appointment follows a momentum-filled 2024 for Verve that included:

– Acquiring Jun Group for €170 million

– Launching Verve’s purpose-built Brand+ and Performance+ marketplaces

– Releasing new industry-defining research on in-app privacy trends 

– The rollout of ATOM 3.0 bringing ID-less, on-device behavioral targeting to 10,000+ apps

http://www.einpresswire.com
https://verve.com
https://www.linkedin.com/in/grantgudgel/
https://www.linkedin.com/in/grantgudgel/
https://www.adexchanger.com/mobile/verve-capitalizes-on-the-pet-trend-with-on-device-cohort-based-targeting/


– Emerging as the most popular mobile SSP in North America on Google and Apple app stores

“It’s refreshing to be at a company that is laser-focused on finding opportunities in overlooked

places,” said Grant Gudgel. “Verve, thanks to the unmatched value it has unlocked with its

patented ATOM technology and other outstanding ID-less targeting solutions, is rewriting how

our industry thinks about delivering media outcomes at a time when ‘best-practice’

programmatic tactics suffer from an unfortunate trifecta of audience signal loss, over

competition in limited channels and resultant diminishing returns. Verve’s ID-less approach

opens up attention-rich cross-channel inventory that has been historically undersold and

undervalued.”

Gudgel’s appointment further bolsters the firm’s leadership team following the July hiring of Alex

Stil as Chief Commercial Officer. Gudgel's responsibilities will include further integration of

recent acquisitions under the Verve brand, supporting the growth of Verve’s agency and brand-

facing business and he plans to help Verve differentiate itself and build on its strengths around

ID-less, mobile, DOOH, and CTV inventory. His leadership in transforming large-scale

organizations and fostering enterprise-scale services will be instrumental in advancing Verve's

demand-side business, particularly following the recent acquisition of Jun Group, which

significantly expanded Verve's demand-side capabilities.

About Verve

Verve (“Verve” or the “Company”, ISIN: SE0018538068; ticker: VER / M8G) is a fast-growing,

profitable digital media company that provides AI-driven ad-software solutions. Verve matches

global advertiser demand with publisher ad-supply, enhancing results through first-party data

from its own content. Aligned with our mission, “Let’s make media better,” the company focuses

on enabling better outcomes for brands, agencies, and publishers with responsible advertising

solutions, with an emphasis on emerging media channels. Verve’s main operational presence is

in North America and Europe, and it is registered as a Societas Europaea in Sweden (registration

number 517100-0143). Its shares are listed on the Nasdaq First North Premier Growth Market in

Stockholm and the Scale segment of the Frankfurt Stock Exchange. The company has two

secured bonds listed on Nasdaq Stockholm and the Frankfurt Stock Exchange Open Market.

Verve's certified advisor on the Nasdaq First North Premier Growth Market is FNCA Sweden AB;

contact info: info@fnca.se.

Mark A Naples

WIT Strategy

+1 646-265-7372

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/784791225

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

http://www.einpresswire.com/contact_author/5063531
https://www.einpresswire.com/article/784791225


Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.

https://www.einpresswire.com/editorial-guidelines

