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-- The increase in adoption of high-

speed internet globally has paved the

way for seamless streaming, enabling

users to access a vast array of content

conveniently. As internet infrastructure

continues to improve, more regions

and demographics are gaining access

to reliable broadband, expanding the

potential user base for cloud TV

services. Further, the proliferation of smart devices, such as smart TVs, smartphones, and

tablets, has transformed how audiences consume content. This shift towards a more connected

and digitally inclined consumer base has led to a surge in demand for flexible, on-the-go

entertainment options provided by cloud TV platforms.

The global cloud TV industry generated $1.8 billion in 2022, and is anticipated to generate $11.5

billion by 2032, witnessing a CAGR of 20.4% from 2023 to 2032.

Major market players such as Brightcove Inc., Amino Communications, Oracle, Kaltura Inc., Muvi,

Amagi, Comcast Technology Solutions, dacast, MatrixStream Technologies, Inc., MediaKind

By region, North America held the highest market share in terms of revenue in 2022, accounting

for nearly two-fifths of the global cloud TV market revenue, owing to the fact that streaming

platforms in North America are heavily investing in original content production to differentiate

themselves and attract subscribers. However, the Asia-Pacific region is expected to witness the

fastest CAGR of 23.6% from 2023 to 2032, and is likely to dominate the market during the

forecast period, owing to the fact that region witnessed a substantial upswing in the uptake of

streaming services, as an increasing number of consumers transitioned from conventional

television to on-demand streaming platforms.
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By deployment type, the public cloud segment held the highest market share in 2022, accounting

for more than half of the global cloud TV market revenue, and is estimated to maintain its

leadership status throughout the forecast period, as increasing migration of cloud TV services to

public cloud platforms, such as Amazon Web Services (AWS), Microsoft Azure, and Google Cloud

Platform (GCP) was a key trend in the market which boosted the growth of the market. However,

the private cloud segment is projected to manifest the highest CAGR of 22.8% from 2023 to

2032. This is attributed to increase in adoption of private cloud infrastructure by content

providers offers a greater control and customization over their operations.

By application, the media and entertainment segment accounted for the largest share in 2022,

contributing to nearly half of the global cloud TV market revenue, as the rise of user-generated

content and interactive formats is transforming the way audiences engage with media.

Streaming services are incorporating social features, interactive elements, and virtual watch

parties to enhance the communal aspects of content consumption. However, the telecom

segment is expected to portray the largest CAGR of 25.8% from 2023 to 2032, and is projected to

maintain its lead position during the forecast period. This is owing to the fact the increasing

convergence of telecom and media services, as telecom operators is increasingly offering

bundled packages that include high-speed internet and cloud TV subscriptions.
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By device, the mobile phones segment held the highest market share in 2022, accounting for

nearly half of the global cloud TV market revenue, and is estimated to maintain its leadership

status throughout the forecast period, owing to the fact that streaming platforms are investing in

short-form content, exclusive series, and interactive formats that cater to the on-the-go nature of

mobile consumption. However, the connected TV segment is projected to manifest the highest

CAGR of 22.6% from 2023 to 2032, as significant increase has been witnessed in the adoption of

Smart TVs, embedding advanced features that enable direct access to cloud TV services.
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The report provides a detailed analysis of these key players of the global cloud TV market. These

players have adopted different strategies such as new product launches, collaborations,

expansion, joint ventures, agreements, and others to increase their market share and maintain

dominant shares in different regions. The report is valuable in highlighting business

performance, operating segments, product portfolio, and strategic moves of market players to

showcase the competitive scenario.
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