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D'Art Executes Immersive Retail Rollout For
Tata Steel Aashiyana

DArt collaborated with Tata Steel and
created a customer-centric retail space
for Tata Steel Aashiyana that simplifies
home construction material shopping.

MUMBAI, INDIA, February 20, 2025
/EINPresswire.com/ -- D'Art Design
collaborated with Tata Steel to
conceptualize, design, and execute Tata
Steel Aashiyana, a multi-functional
retail store in Mandi, Himachal
Pradesh, that aimed at bringing all
housing materials under one roof. This
strategic initiative by Tata Steels clearly depicted the brand's commitment towards providing an
immersive, unique, as well as seamless shopping experience to both rural and urban customers.
D'Art Design adequately understood this vision and decided to turn it into a beautiful reality by

implementing a spatial design and further developing an
“ innovative retail space that lets customers engage and
interact at every touchpoint.

With all house construction
materials available under
one roof, Tata Steel
Aashiyana is a space that
empowers home builders
and professionals—a space

Tata Steel wanted a retail store that not only showcased
the brand's extensive product range but also made the
selection procedure intuitive and efficient and enhanced
consumer interaction. This would further provide
where products come alive customers with an immersive and memorable shopping
through design.” experience. Keeping this vision in mind, D'Art Design
Rachna Dadich, Worldwide decided to think beyond conventional retail formats. As a
result, the firm prioritized inclusivity, accessibility, and

Marketing Facilitator, DArt T _ _ '
structured navigation in the entire retail design.

Design

"Tata Steel Aashiyana is more than just a store; it is a space designed to empower consumers in
their home-building journey," said Sandeep Dable, the senior brand and experience strategist at
D'Art Design. "Our approach was to build an environment where products are not just displayed
but brought to life through an engaging retail experience."


http://www.einpresswire.com
https://www.dartdesign.in/tata-steel-aashiyana.php
https://www.dartdesign.in/tata-steel-aashiyana.php

A Thoughtfully Designed Space for an
Enhanced Customer Journey

D'Art Design meticulously developed
the store layout design to align with
Tata Steel's objective of simplifying the
home-building process for consumers.
As a result, the retail space ensured
effortless flow and seamless
navigation, further allowing customers
to take their time to explore the
available products with clarity and
ease. Each and every element within
the Tata Steel Aashiyana store was
created and executed in a manner that
enhanced engagement and interaction.

With the increasing demand for
structured and interactive retail spaces,
Tata Steel Aashiyana was designed to
balance product visibility with a well-
defined shopper journey. D'Art

Design's retail rollout strategies

included the execution of an immersive

store layout design that allowed
customers to naturally gain

information about the available
product categories without actually
overwhelming them. The implemented
design adequately ensures that,
irrespective of whether the customer is
a first time homeowner or a
professional contractor, each one of
them is provided with products that
suit their particular needs.

‘Using technology to simi

community sanitation

TATA STEEL AASHIYANA

"The key was to create an environment where customers feel confident in their choices," stated
Deepak Kumar, the Global Operations Director at D'Art Design. "By carefully planning the store's
layout and integrating interactive elements, we were able to transform Tata Steel Aashiyana into
a space that serves as both a retail destination and a knowledge hub."

Merging Innovation with Practicality


https://www.dartdesign.in/services.php
https://www.dartdesign.in/store-layout-and-space-design.php
https://www.dartdesign.in/store-layout-and-space-design.php

D'Art Design's retail rollout of Tata Steel
Aashiyana involved a detailed analysis
of consumer behaviour and shopping
patterns in the housing materials
sector. The data and insights acquired
from this research helped the branding
and marketing agency create an
incredible blend of traditional shopping
and modern engagement strategies.
This further gave birth to a dynamic
retail concept and resulted in a
dynamic as well as phygital space that
seamlessly mixed physical retail with
digital touchpoints, enhanced customer interaction, and facilitated informed decision making.

By integrating innovative product presentation techniques, D'Art Design ensured that Tata Steel
Aashiyana not only functioned as a retail store but also as an immersive brand experience. This
is because the conceptualization, design, and execution team was concerned with developing a
format that offered incredible clarity in the product selection procedure, encouraged seamless
navigation across the store, and perfectly resonated with customers.

During a conversation with the Vice President of Retail Development at Tata Steel, the gentleman
stated, 'D'Art Design's expertise in developing engaging environments and implementing
strategic retail rollouts are the main reason our vision actually turned into a beautiful and
practical reality. Their ability to merge brand objectives with customer-centric design has created
a store that is both innovative and practical. The Tata Steel Aashiyana store adequately redefines
the way of presenting construction material in retail."

Collaboration and Execution: A Unified Vision

"The process of bringing Tata Steel Aashiyana to life involved extensive research, creative
brainstorming, and meticulous execution," stated Sameer Khosla, Global Design Director at D'Art
Design. "From understanding the vision of Tata Steel to translating it into a tangible retail
experience, our team focused on delivering a space that not only meets but exceeds consumer
expectations. It was an incredibly rewarding journey to work alongside Tata Steel and develop a
retail space that is both innovative and deeply functional."

The development of Tata Steel Aashiyana was the result of a strong collaborative effort between
Tata Steel and D'Art Design. From the initial concept phase to the final deployment, both teams
worked in alignment to ensure that every design element met the brand's strategic goals while
maintaining a seamless consumer experience. Being a customer focused retail outlet, the store
designed and executed by D'Art is highly informative, engaging, and accessible.

"Tata Steel's vision for Tata Steel Aashiyana was clear from the beginning—to create a space that



serves the evolving needs of Indian consumers," stated the Senior Vice President of Operations
at Tata Steel. "The collaboration with D'Art Design has allowed us to achieve this goal seamlessly.
And because the project is finally completed, we are way too excited to witness the impact of this
retail format.

About Tata Steel Aashiyana

Aashiyana was basically launched to reduce the struggle of individual home builders as well as
professional contractors by providing them with complete home construction materials in a
single place. The brand majorly operates through online platforms but also has multiple offline
outlets. Specifically talking about the exclusive Tata Steel Aashiyana store located in Mandi,
Himachal Pradesh, it is a new initiative by the brand to bring all housing materials under one
roof and encourage both rural and urban home builders to step into the store and get a
seamless material buying experience.

About D'Art Design

D'Art Design is a leading retail design agency focused on transforming brands through innovative
solutions. With over 800 ideas delivered and 500 design projects completed, the firm specializes
in store design, visual merchandising, and retail rollout strategies that result in immersive
customer experiences. They have delivered over 60,000 stores (till December 2024), creating
impactful retail environments for over 350 satisfied customers. From concept to execution, the
competent team at D'Art Design combines creativity and functionality to create customer-centric
retail spaces that increase engagement and sales. D'Art Design does not design solely for
aesthetics or functionality. Instead, the branding and marketing agency transforms retail
experiences through effective, ROI-driven store layouts.
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This press release can be viewed online at: https://www.einpresswire.com/article/787669513

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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