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Frozen Bakery Products Industry

The global frozen bakery products market

is set to grow from $31.78 Bn in 2023 to

$58.55 Bn by 2033 at a 6.3% CAGR
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February 24, 2025 /EINPresswire.com/

-- The global Frozen Bakery Products

Market has been experiencing

remarkable growth, reaching a

valuation of US$ 31.78 billion in 2023.

With a projected expansion at a CAGR

of 6.3%, the market is expected to

reach US$ 58.55 billion by 2033. The

increasing demand for convenient and

long-lasting food options has significantly contributed to this market's expansion.

The Shelf-Life Advantage of Frozen Bakery Products:

One of the key factors driving the popularity of frozen bakery products is their extended shelf

life. Freezing halts the internal water movement in baked goods, transforming it into ice crystals,

which prevents microbiological deterioration. This process extends the shelf life of frozen baked

goods to anywhere between 6 to 18 months while maintaining their nutritional value and taste.

Rising Demand for Convenience Foods:

The growing number of working professionals and the increasing preference for convenient food

options have fueled the market's growth. In-store bakeries, coffeehouse chains, restaurants, and

quick-service eateries have integrated frozen bakery products into their offerings, catering to

busy consumers who seek quick and delicious snacks on the go. The availability of both fresh

and frozen baked goods allows consumers to choose products that fit their lifestyle and dietary

needs.
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Expanding Market for Gluten-Free Frozen Bakery Products

The demand for gluten-free frozen bakery products has been steadily rising as more consumers

embrace dietary preferences that exclude gluten. The increased urbanization, rising disposable

incomes, and growing inclination toward Western-style diets have further propelled the sales of

frozen bakery products worldwide.

Key Industry Developments and Acquisitions:

The frozen bakery industry has witnessed strategic acquisitions that have influenced its

competitive landscape. On March 20, 2021, Dawn Foods acquired JABEX, a Polish company

specializing in premium fruit-based baking products. This acquisition strengthened Dawn Foods'

presence in the European market. Similarly, in December 2020, Dawn Foods divested its North

American frozen manufacturing operation to Rise Baking Group to focus on bakery ingredients

and digital advancements.

Factors Driving Market Growth:

The frozen bakery products market has expanded due to several key factors. Firstly, consumers

appreciate the convenience and nutritional benefits of frozen food products. The increasing

attention from food producers toward enhancing frozen bakery products' taste, texture, and

ingredient quality has also contributed to market growth. Another driving factor is the expansion

of the retail industry. The proliferation of supermarkets, hypermarkets, and malls has facilitated

easy access to frozen bakery products. Retail chains now offer an extensive range of items, from

muffins to pizza dough, catering to diverse consumer preferences.

Furthermore, manufacturers are innovating to meet evolving consumer demands, emphasizing

organic ingredients, natural sweeteners, and reduced-fat options. These efforts align with health-

conscious trends and contribute to the growing appeal of frozen bakery products.

Challenges Hindering Market Growth:

Despite the promising growth, certain challenges hinder the market’s full potential. One major

concern is the perception of frozen bakery products being of lower quality compared to fresh

alternatives. While advancements in freezing techniques have improved product quality, some

consumers still associate frozen foods with diminished taste and texture.

The rising demand for clean-label products also poses challenges. Consumers now prefer bakery

products free from artificial additives and preservatives, prompting manufacturers to balance

product longevity with clean-label requirements. Additionally, the competitive nature of the

industry necessitates manufacturers to maintain a delicate balance between quality and
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affordability while ensuring profitability.

Country-Wise Market Insights:

China has emerged as a lucrative market for frozen bakery products, driven by the increasing

demand for Western-style food items. With urbanization and rising disposable incomes, the

market in China is expected to expand at a CAGR of 6.1%, reaching US$ 13.11 billion by 2033. The

growing working population and accessibility to ready-to-consume food have further boosted

the demand for frozen bakery products in the region.

In the United Kingdom, the market is projected to reach US$ 6.09 billion by 2033, growing at a

CAGR of 5.8%. The country has seen a rising focus on gluten-free frozen bakery products,

catering to health-conscious consumers. The expanding foodservice industry, including quick-

service restaurants and online meal delivery services, has significantly contributed to the

market's growth.
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Category-Wise Insights:

Frozen bread remains one of the most popular segments in the frozen bakery products market.

The demand for frozen bread is expected to grow at a steady CAGR of 5.7% due to its

convenience and extended shelf life. Consumers appreciate the ability to store frozen bread for

longer periods without worrying about spoilage. It also minimizes food waste, making it an

attractive option for households with fewer members or individuals who consume bread in small

quantities.

Modern trade has played a crucial role in promoting the sales of frozen bakery products.

Supermarkets, hypermarkets, and department stores provide wide product visibility and an

efficient distribution network, allowing manufacturers to reach a diverse customer base. The

adoption of modern trade channels is anticipated to grow at a CAGR of 6.4% over the forecast

period.

Competitive Landscape:

The frozen bakery products market is highly fragmented, with a mix of international and regional

competitors. Companies are focusing on innovation, offering unique flavors, and enhancing

packaging convenience to attract consumers. Mergers and acquisitions remain a key strategy for

market players to strengthen their market position.

In February 2022, Baker & Baker introduced a line of vegan frozen bakery products, including

biscuits, donuts, and cupcakes. These products offer a shelf life of 2 to 5 days and can be served
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directly from their frozen state. Such innovations reflect the industry's ongoing efforts to cater to

evolving consumer preferences.

The global frozen bakery products market is poised for steady growth, driven by convenience,

extended shelf life, and evolving consumer dietary trends. As manufacturers continue to

innovate and expand their product offerings, the market is expected to see significant

developments in the coming years.

Explore More Related Studies Published by Fact.MR Research:

Potato Starch Market stands at a valuation of $4.81 billion in 2024 and is projected to reach

$7.69 billion by 2034, growing at a CAGR of 4.8%.

Creamer Market is estimated to reach $9.27 billion in 2024, further growing to $13.85 billion.

North America projects a 4.3% CAGR through 2034.
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