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The global Anti-Blue Ray Myopia Lenses

Market is projected to reach around

$5.36 billion by 2030, growing at a CAGR

of 7.6%

WILMINGTON, DE, UNITED STATES,

February 20, 2025 /EINPresswire.com/

-- In 2021, the global Anti-Blue Ray

Myopia Lenses Market was valued at

approximately $2.28 billion. Projections

indicate that this market will reach

around $5.36 billion by 2030, growing

at a CAGR of 7.6% from 2022 to 2030.

The global Anti-Blue Ray Myopia Lenses Market has witnessed significant growth in recent years,

driven by the increasing prevalence of myopia and the rising use of digital devices emitting blue

light. These specialized lenses are designed to filter out harmful blue light, thereby reducing eye

strain and potential long-term retinal damage. As awareness of blue light's adverse effects

grows, so does the demand for protective eyewear solutions.
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Anti-Blue Ray Myopia Lenses Market Growth Factors

Several key factors contribute to the expansion of the Anti-Blue Ray Myopia Lenses Market:

1. Rising Prevalence of Myopia: Studies have shown a significant increase in myopia cases

worldwide. For instance, research published in the Investigative Ophthalmology and Visual

Science journal in 2019 indicated that myopia affects approximately 32% of the global

population, with projections suggesting this could rise to 60% by 2050. This surge is partly

attributed to increased screen time and near-work activities, especially among younger

demographics.

2. Increased Digital Device Usage: The modern lifestyle involves extensive use of digital devices

such as smartphones, tablets, and computers. Prolonged exposure to screens emitting blue light
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has been linked to digital eye strain, disrupted sleep patterns, and potential retinal damage. This

has led consumers to seek protective measures, boosting the demand for anti-blue ray myopia

lenses.

3. Technological Advancements in Lens Manufacturing: Continuous research and development

have led to the creation of advanced lens materials and coatings that effectively filter blue light

while ensuring visual clarity and comfort. These innovations make anti-blue ray myopia lenses

more appealing to consumers.

4. Growing Awareness of Blue Light Hazards: Public awareness campaigns and educational

initiatives have highlighted the potential risks associated with blue light exposure. As more

individuals become informed about issues like digital eye strain and long-term vision problems,

the adoption of protective eyewear has increased.

5. Fashion and Lifestyle Trends: Eyewear is no longer solely a vision correction tool but also a

fashion accessory. The integration of blue light filtering technology into stylish frames caters to

consumers' desire for both functionality and aesthetics, further driving market growth.

Anti-Blue Ray Myopia Lenses Market Segmentation

The Anti-Blue Ray Myopia Lenses Market can be segmented based on type and distribution

channel:

1. By Type:

◦ Single Vision Lenses: Designed for individuals with myopia, these lenses have a uniform

prescription across the entire lens. They are widely used by people under 40 who require vision

correction for distance. 

◦ Bifocal Lenses: These lenses have two distinct optical powers to aid both distance and near

vision, suitable for individuals with presbyopia in addition to myopia. 

◦ Trifocal Lenses: Featuring three regions with different optical powers, trifocal lenses assist with

near, intermediate, and distance vision. 

◦ Others: This category includes progressive lenses and customized solutions tailored to specific

vision needs. 

2. By Distribution Channel:

◦ Retail Stores: Traditional brick-and-mortar optical shops where consumers can try on frames

and consult with optometrists. Retail stores accounted for a significant market share, with

consumers valuing personalized service and immediate product availability. 

◦ Hospitals and Clinics: Medical facilities offering vision care services, including the prescription

and dispensing of corrective lenses. 

◦ E-Commerce Platforms: Online retailers providing a wide range of eyewear options. The

convenience of online shopping, coupled with virtual try-on technologies, has made this a rapidly

growing segment. The e-commerce segment is expected to exhibit the fastest growth, with a

CAGR of 9.2% from 2021 to 2030. 
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Regional Insights

The Asia-Pacific region holds a substantial share of the Anti-Blue Ray Myopia Lenses Market,

driven by high myopia prevalence rates in countries like China, India, and Japan. Factors such as

intense educational pressures and increased screen time among children have contributed to

this trend. In 2021, the Asia-Pacific market accounted for $680.40 million and is projected to

grow with a CAGR of 6.6% through 2030.

North America is also a significant market, with higher disposable incomes and the presence of

leading eyewear brands contributing to growth. The region is expected to experience a CAGR of

8.8% by 2030.

Key Players in the Anti-Blue Ray Myopia Lenses Market

Several prominent companies operate in the Anti-Blue Ray Myopia Lenses Market, including:

• Essilor

• HOYA Corporation

• ZEISS Group

• Seiko Optical Products Corporation

• Nikon

• Shamir Optical Industry Ltd. 

• Rodenstock GmbH

• Chemiglas Corp.

• Mingyue Glasses Co., Ltd.

• Shanghai Conant Optics Co., Ltd.

These companies are continuously investing in research and development to improve the

efficiency of blue light blocking technology, enhance lens materials, and expand their market

presence worldwide.

Future Trends in the Anti-Blue Ray Myopia Lenses Market

The future of the Anti-Blue Ray Myopia Lenses Market looks promising, with several trends

expected to shape the industry:

1. Smart Lens Technology

◦ The integration of smart technology into anti-blue light lenses is expected to revolutionize the

market. Future lenses may incorporate adaptive light filtering that automatically adjusts based

on exposure levels. 

2. Expansion of Online Sales Channels
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◦ The growing preference for e-commerce will continue to fuel the market’s expansion. Virtual

try-on features and AI-driven recommendations are making online purchases more convenient.

3. Rising Focus on Pediatric Myopia Management

◦ With increasing myopia cases among children, manufacturers are focusing on developing

specialized anti-blue ray lenses tailored for pediatric use. 

4. Sustainable and Eco-Friendly Lenses

◦ Companies are working on environmentally friendly materials for lens production, responding

to consumer demand for sustainable products. 

5. Increased Collaboration Between Optometrists and Tech Companies

◦ Partnerships between technology firms and eyewear manufacturers will lead to more

advanced lens solutions that provide enhanced blue light filtering and vision correction. 

The Anti-Blue Ray Myopia Lenses Market is poised for substantial growth, driven by factors such

as rising digital device usage, increased myopia prevalence, and advancements in lens

technology. With key players investing in innovation and expanding their product lines, the

market is expected to witness sustained demand across various consumer segments. As

awareness of digital eye strain and blue light exposure continues to grow, the adoption of anti-

blue ray myopia lenses will remain a vital solution for protecting vision in an increasingly digital

world.

Procure Complete Report: https://www.alliedmarketresearch.com/anti-blue-ray-myopia-lenses-

market/purchase-options 

Thanks for reading this article; you can also get an individual chapter-wise sections or region-

wise report versions like North America, LATAM, Europe, or Southeast Asia.
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