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New Research Highlights How Brands Can Adapt to the

Changing Digital Language Landscape

ATLANTA, GA, UNITED STATES, March 10, 2025

/EINPresswire.com/ -- Sociallyin , a leading digital

marketing agency specializing in social media strategy, has

released an in-depth research report examining how Gen Z and Gen Alpha are reshaping digital

communication. The study provides key insights into the evolution of slang, emojis, AI-driven

conversations, and short-form content, guiding brands on how to effectively engage younger

audiences.

Our findings are not just

about slang or

emojis—they’re about

understanding a cultural

shift in how people

consume and interact with

content.”

Keith Kakadia

Understanding the Language of the Next Generation

With platforms like TikTok, Instagram, Discord, and

Twitter/X influencing how digital conversations unfold,

younger generations prioritize visual storytelling,

interactive content, and AI-assisted interactions over

traditional text-based messaging. Sociallyin’s research

identifies the key trends brands must embrace to stay

relevant in today’s fast-changing digital space.

Key Findings from the Research Report:

* Short-form, trend-based content dominates – 82% of Gen Z users learn new phrases and

expressions through TikTok, reinforcing the role of video-driven language.

* Slang and emoji use vary across generations – While older users favor "ὠ�" for laughter, Gen Z

prefers "Ὀ�" (skull emoji) to indicate humor.

* AI-assisted communication is rising – 60% of Gen Z consumers engage with AI chatbots, voice

assistants, and automated responses as part of their daily communication.

Brands that embrace digital-native language perform better – Companies that integrate meme

culture and platform-specific language into their messaging see up to 67% higher engagement

http://www.einpresswire.com
http://sociallyin.com/


with younger audiences.

A Call for Brands to Adapt

“The way younger generations communicate is evolving at an unprecedented pace, and brands

that fail to adapt risk losing touch with their most valuable future consumers,” said Keith

Kakadia, Founder of Sociallyin. “Our research provides a roadmap for businesses looking to

engage with Gen Z and Gen Alpha authentically, without sounding forced or out of touch.”

Case Studies: Brands Successfully Navigating Digital Language Trends

1. Duolingo’s TikTok Strategy

- Challenge: Duolingo needed to connect with Gen Z and drive engagement.

- Solution: The brand embraced TikTok’s culture, creating humorous, trend-driven content

featuring its mascot, Duo the Owl. Duolingo engaged in viral challenges, used Gen Z slang, and

interacted with users in a playful way.

- Results:

6.5 million followers and over 100 million likes on TikTok.

Increased app downloads directly attributed to TikTok engagement.

Higher retention rates from younger users who engage with content.

2. Wendy’s Twitter/X Strategy

- Challenge: Wendy’s wanted to differentiate itself in the fast-food industry by engaging with

younger audiences through social media.

- Solution: Wendy’s developed a witty, sarcastic, and meme-driven voice on Twitter/X, often

“roasting” competitors and engaging playfully with customers.

- Results:

Over 3.9 million Twitter followers and frequent viral tweets.

Increased brand visibility and engagement, leading to higher customer loyalty.

Other brands attempted to replicate Wendy’s casual, humorous tone but lacked authenticity,

reinforcing Wendy’s position as a leader in digital engagement.



How Sociallyin Helps Brands Adapt

Sociallyin is at the forefront of helping brands decode digital conversations and integrate

modern language trends into their marketing strategies. By leveraging AI, social listening, and

platform-specific insights, the agency provides tailored solutions for brands aiming to connect

with digitally fluent audiences.

“Our findings are not just about slang or emojis—they’re about understanding a cultural shift in

how people consume and interact with content,” Keith Kakadia added. “Brands need to embrace

this evolution to foster deeper engagement and build lasting relationships with younger

consumers.”

Next Steps: Access the Full Research Report

The full report, "The Language of the New Generation: How Gen Z & Gen Alpha Communicate," is

available on request. For press inquiries, interview opportunities, or to learn how Sociallyin can

help brands modernize their communication strategies, please

contact: felicia@flawlessmarketing.com
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This press release can be viewed online at: https://www.einpresswire.com/article/791686370
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