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ndia Toys Market Set to Surge as Rising
Disposable Income, Educational Focus Drive
Demand: Market Forecast Till 2034

India Toys Market Research Report
Information by Toy Type, by Gender, by
Distribution Channel and By Region
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The India Toys Market is poised for 190
remarkable growth as the country I I
witnesses increasing consumer 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034
spending on children’s products, a
rapid expansion of e-commerce
channels, and a growing focus on
educational and developmental toys. According to the latest comprehensive research report, the
India Toys Market is segmented by Toy Type, Gender, and Distribution Channel, and is projected
to experience sustained momentum through 2034. This market growth is attributed to changing
consumer preferences, increased parental focus on child development, and the rising popularity
of branded and licensed toys across both urban and rural regions.

NEW YORK, NY, UNITED STATES, March
10, 2025 /EINPresswire.com/ --

Market Size in USD Bn

India Toys Market

In 2024, the toys market in India was estimated to be worth USD 2.14 billion. With a compound
annual growth rate (CAGR) of 12.5% from 2025 to 2034, the India Toys market is expected to
increase from USD 2.40 billion in 2025 to USD 6.95 billion by 2034. One important factor driving
the market is India's growing demand for products with educational and cultural value.
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* Mattel
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The report segments the India Toys Market by Toy Type, covering Plush Toys, Electronic Toys,
Games and Puzzles, Construction and Building Toys, Dolls, Ride-Ons, Sports and Outdoor Play
Toys, Infant/Pre-school Toys, Activity Toys, and Other Toys. Each category has witnessed evolving
demand patterns, with parents and gift-givers looking for toys that not only entertain but also
enhance cognitive and motor skills. Among these, educational toys such as Games and Puzzles,
Construction and Building Toys, and Activity Toys are seeing heightened interest from consumers
focused on early childhood development. Meanwhile, the popularity of Plush Toys and Dolls
remains robust, especially among younger children and collectors, while Electronic Toys are
capturing the attention of tech-savvy parents and digitally engaged children.

Gender-based segmentation within the India Toys Market highlights three categories: Unisex
Toys, Toys for Boys, and Toys for Girls. The Unisex Toys segment leads the market, driven by the
increasing adoption of gender-neutral parenting and inclusive play concepts. Toys that are
marketed as suitable for both boys and girls are becoming increasingly popular, reflecting
societal shifts toward breaking gender stereotypes. However, traditional gender preferences
continue to influence the Toys for Boys and Toys for Girls segments, particularly in product areas
such as dolls, action figures, construction sets, and sports equipment.

Distribution channels play a crucial role in the dynamics of the India Toys Market. The report
segments these into Specialty Stores, Supermarkets and Hypermarkets, Online, and Others.
Specialty Stores continue to be a preferred destination for consumers seeking quality, branded
toys and personalized customer service. Supermarkets and Hypermarkets, with their extensive
shelf space and competitive pricing strategies, remain significant players, particularly in urban
and semi-urban centers. However, the Online segment is witnessing the fastest growth, driven
by the convenience of home delivery, wider product selection, attractive discounts, and the
increasing penetration of smartphones and internet services across India. E-commerce
platforms are not only catering to metropolitan areas but also expanding their reach into tier Il
and tier lll cities, bringing branded toys and international products to a broader customer base.
The "Others" category, which includes kiosks, pop-up stores, and toy exhibitions, continues to
contribute to the market's vibrancy, particularly during the festive seasons and holiday periods.
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One of the primary drivers of the India Toys Market's expansion is the country’s demographic
advantage. With a large and growing population of children, India presents a significant market
for toys and games. Rising disposable incomes among middle-class households are enabling
parents to spend more on quality toys that promote learning, creativity, and physical activity.
Furthermore, urbanization and the nuclear family trend have contributed to increased spending
on toys as parents and grandparents seek to provide children with engaging and educational
products.
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The report also highlights the growing role of educational and developmental toys in the India
Toys Market. Parents are increasingly aware of the role toys can play in early childhood
education, cognitive skill-building, and emotional development. This trend is fueling demand for
products such as puzzles, building sets, and interactive learning devices. Many toy
manufacturers are collaborating with educators and child psychologists to design toys that
support different aspects of childhood learning and development.

Technological advancements are reshaping the India Toys Market, particularly in the Electronic
Toys segment. Smart toys that incorporate augmented reality (AR), virtual reality (VR), artificial
intelligence (Al), and machine learning are gaining popularity. These toys offer interactive and
personalized play experiences, making them attractive to tech-savvy parents and children.
Innovations in connected toys, such as app-controlled robots and programmable drones, are
creating new opportunities for market players and expanding the range of products available to
Indian consumers.

Licensing and franchising are also playing a significant role in the India Toys Market. Toys based
on popular entertainment franchises, movies, cartoons, and video games are in high demand.
The success of licensed characters such as those from Disney, Marvel, and DC Comics has
boosted sales of action figures, dolls, puzzles, and games. Additionally, the emergence of
homegrown Indian content and animated characters is providing opportunities for local toy
manufacturers to create culturally relevant and regionally popular products.

Sustainability is an emerging focus area in the India Toys Market. As environmental awareness
increases among consumers, there is a rising demand for eco-friendly and sustainably sourced
toys. Manufacturers are exploring the use of biodegradable materials, organic fabrics, and non-
toxic dyes to produce safer and greener toys. Parents are showing a preference for products that
are both safe for their children and environmentally responsible.
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The government of India is playing a supportive role in the growth of the domestic toy industry.
Initiatives such as the "Make in India" campaign and increased customs duties on imported toys
aim to encourage local manufacturing. Additionally, the government has established quality
standards for toys under the Bureau of Indian Standards (BIS) to ensure product safety and
quality. These regulations are boosting consumer confidence in locally manufactured toys and
supporting the development of a robust domestic toy manufacturing ecosystem.

Despite the positive outlook, the India Toys Market faces certain challenges. Intense competition
among both international and domestic brands can lead to pricing pressures. Additionally,
counterfeit and substandard toys pose safety risks and can negatively impact consumer trust.
Market players must focus on product innovation, quality assurance, and compliance with safety
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standards to maintain their competitive edge.
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Market Research Future (MRFR) is a global market research company that takes pride in its
services, offering a complete and accurate analysis with regard to diverse markets and
consumers worldwide. Market Research Future has the distinguished objective of providing
optimal quality research and granular research to clients. Our market research studies by
products, services, technologies, applications, end users, and market players for global, regional,
and country level market segments, enable our clients to see more, know more, and do more,
which help answer your most important questions.
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