
Creative and Multicultural Analysis Are
Essential for Advertisers in 2025

Creative, Audience, and Multicultural Analysis

Creative and cultural relevance drive ad

success in 2025. AdSkate’s AI reveals how

brands can optimize creative to resonate

and boost performance.

NEW YORK CITY, NY, UNITED STATES,

March 11, 2025 /EINPresswire.com/ --

Why Creative and Cultural Relevance

Matter

Digital advertising is evolving. Stricter

privacy regulations, rising consumer

expectations, and less effective

targeting mean that creative and multicultural analysis are now essential, not optional.

For years, advertisers relied on audience targeting to drive performance. However as access to

personal data shrinks, creative quality has become the strongest driver of success. An ad’s ability
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to connect visually and culturally determines whether it

resonates or fails. Brands that ignore these details risk

falling behind in an industry increasingly focused on

representation and authenticity.

AdSkate, an AI-powered creative optimization company,

has identified the key factors shaping this shift. According

to McKinsey, 75% of a campaign’s success depends on

creative. Yet many brands still rely on guesswork, repeating

messages across diverse audiences, missing small cultural

cues, and failing to adapt creative for different segments.

“Advertising today isn’t just about who you reach. It’s about how your message lands,” said

Akaash Ramakrishnan, CEO and co-founder of AdSkate. “In 2025, success belongs to brands that

prioritize cultural nuance and creative quality.”

The Impact of Creative and Multicultural Analysis

http://www.einpresswire.com
http://www.adskate.com
http://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/how-generative-ai-can-boost-consumer-marketing


With fewer ways to target users based on behavior, creative becomes the primary lever for

engagement and performance. Every element, including visuals, language, and cultural

references, shapes how an ad is received. Missteps, from awkward translations to lack of diverse

representation, damage trust and lower performance.

Recent high-profile advertising events, like this year’s Super Bowl, revealed the fragility of

progress in representation. While gender balance improved, diverse racial representation

declined, showing how easily brands can overlook inclusion. Some advertisers successfully told

diverse stories, but others leaned on nostalgic, conventional imagery, missing the opportunity to

reflect a broad audience.

Without clear analysis of how different groups perceive and engage with creative, brands risk

stagnation or regression. Representation is not just about who appears in an ad; it’s about how

that representation lands.

“Advertising reflects culture, but it also shapes it,” said Ramakrishnan. “Brands that treat diversity

as a passing trend are missing the point. Success means understanding not just who you’re

speaking to, but how you’re showing up in their world.”

How Small Creative Choices Shape Performance

Ads often underperform not because they are offensive, but because they fail to connect. Small

creative decisions, such as objects in a scene, image tone, or tagline phrasing, impact click-

through rates, engagement, and cost efficiency.

In a recent case, AdSkate analyzed a multicultural digital campaign for a beverage brand. The

data revealed:

- Fruit and cocktail imagery boosted click-through rates by 53%

- Scenes of social drinking increased performance by 60%

- Messaging around "clean ingredients" reduced cost-per-click by 40%, maximizing budget

efficiency

The campaign’s success wasn’t just about the product. It relied on creative details that resonated

with its audience. Without this analysis, these insights would have been overlooked.

“Great creative doesn’t replace human ideas,” said Shreyas Venugopalan, CTO and co-founder of

AdSkate. “It gives those ideas a better chance to connect. Creative and cultural analysis help

teams see what’s working and what isn’t, so they can make informed decisions.”

Why Language and Cultural Nuance Matter



Subtle differences in phrasing, tone, and regional dialects significantly impact ad effectiveness.

Even within the same language, cultural nuances shape how messaging is received. Brands that

fail to address these details struggle to engage their target audience.

AdSkate’s AI-driven analysis helps advertisers bridge these gaps, ensuring that ads feel natural

and relevant across markets.

By focusing on creative performance and cultural understanding, advertisers can reduce wasted

budgets and build campaigns that resonate. This isn’t about adding complexity. It is about

ensuring that from the start, ads are thoughtful, accurate, and built for engagement.

The Future of Advertising in 2025

As the industry moves deeper into 2025, demands for quality creative and cultural

understanding will continue to rise. Regulations will tighten, audiences will diversify, and

competition for attention will increase. Brands that embed creative and multicultural analysis

into their core strategy rather than treating them as afterthoughts will be the ones that thrive.

“AdSkate’s goal is to give marketers the clarity they need to meet these challenges,” said

Ramakrishnan. “The better we understand what makes an ad work, the better the results we can

achieve.”
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