
Giant Leap Digital: Pioneering Marketing for
the Luxury & Finance Sectors

LONDON, ENGLAND, UNITED KINGDOM, March 24, 2025 /EINPresswire.com/ -- Xraised had the

pleasure to have an interview with Ben Lilly, Co-Founder and Managing Director of Giant Leap

Digital, about how his agency is redefining digital marketing for luxury and finance brands. With

a sharp focus on high-net-worth (HNW) and ultra-high-net-worth (UHNW) individuals, Giant Leap

Digital brings a unique approach to help brands connect with the wealthiest audiences globally.

Redefining Luxury & Finance Marketing

Giant Leap Digital isn't just another agency. It’s a strategic partner for brands that want to cut

through the noise and engage the right audience. With over 15 years of experience, Lilly and his

team prioritize precision over volume, delivering bespoke, data-driven campaigns that truly

resonate with affluent individuals.

“We don’t believe in cookie-cutter solutions,” said Lilly. “Our work is all about creating powerful,

tailored experiences that speak directly to the needs and desires of the wealthiest consumers.”

Bespoke, Results-Driven Campaigns

Giant Leap Digital’s expertise in targeting the HNW and UHNW segments sets them apart from

the crowd. With collaborations with industry giants like Mastercard, the agency crafts campaigns

that go beyond traditional advertising. By combining exclusive consumer insights and cutting-

edge AI technology, they design marketing strategies that are both impactful and measurable.

Giant Leap Digital has consistently delivered impressive results through its bespoke strategies.

For instance, a recent campaign for a luxury client using AI-driven insights saw a 35% increase in

engagement and a 20% rise in conversion rates. By leveraging exclusive partnerships like

Mastercard, they’ve also been able to access unique consumer data, enabling them to fine-tune

campaigns for optimal impact. This ability to deliver measurable, data-backed results is what

sets Giant Leap apart and continues to solidify their leadership in the sector.

“We use AI not just for optimization, but to deepen our understanding of our clients’ audiences,”

Lilly explained. “From behavioral insights to media preferences, we ensure every touchpoint is as
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effective as possible.”

Navigating the $60 Trillion Wealth Transfer

The next decade will witness a $60 trillion wealth transfer to the younger generation. This shift in

asset preferences is changing the landscape for luxury and finance brands. While traditional

assets are still important, the next generation is moving toward NFTs, alternative investments,

and high-end collectibles.

Lilly emphasizes that understanding these shifts is key to successful marketing: “This generation

values transparency, ethics, and alternative investments. Brands need to evolve to stay

relevant.”

Aligning with Sustainability & Ethics

In addition to targeting the right audiences, Giant Leap Digital is helping brands stay ahead of

global sustainability and ethical investment trends. “We’re seeing a rising demand for brands to

embrace ESG principles. It’s no longer just about premium products but about demonstrating

responsibility,” Lilly said.

The Future of Wealth Marketing

By combining data-driven strategies with an understanding of evolving wealth trends, Giant Leap

Digital is setting the bar for how luxury and finance brands approach marketing. Whether

through influencer partnerships, live-streaming campaigns, or leveraging AI, they’re pushing the

boundaries of what’s possible.

“Our approach is simple: precision, impact, and staying ahead of the curve,” said Lilly.

Watch the Full Interview

To learn more about Giant Leap Digital's innovative strategies in luxury and finance marketing,

watch the full interview with Ben Lilly on Xraised:

ὑ� Targeting Wealth Audiences: How Giant Leap Digital Elevates Luxury & Finance Brands

About Giant Leap Digital

Giant Leap Digital is a leading digital consultancy that connects luxury and finance brands with

https://xraised.com/videos/targeting-wealth-audiences-how-giant-leap-digital-elevates-luxury-finance-brands/


HNW and UHNW audiences through bespoke, data-driven marketing strategies. They specialize

in performance-driven campaigns that deliver measurable results.

About Xraised

Xraised is a premium content platform offering exclusive interviews, industry analysis, and

insights from leaders across various sectors.
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