
New Service Solves Visibility Crisis for
Independent Medical Practices

Simple Business Solutions launches turnkey marketing service to help primary care practices stay

visible and competitive.

REDDING, CA, UNITED STATES, April 1, 2025 /EINPresswire.com/ -- Independent primary care
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practices across the country are facing a growing crisis:

they’re nearly invisible online. As healthcare consumers

increasingly rely on Google, social media, and reviews to

find and evaluate doctors, too many small medical

practices are being overlooked—not due to the quality of

care they provide, but because of inconsistent marketing

and limited time, budget, or expertise.

Simple Business Solutions, a healthcare marketing agency,

is addressing this gap with a new subscription-based

service built specifically for independent primary care

practices. For less than $17 a day, practices receive

professionally written blog content, branded social media posts, and publishing support across

their website, Google Business Profile, Facebook, and Instagram. All content is created and

published for the practice. No additional work is required from the staff.

“Patients can’t choose your practice if they don’t know it exists. We built this solution to keep

independent primary care practices visible without adding more to their workload,” said Tim

Rayl, President of Simple Business Solutions.

Simple’s Medical Practice Visibility solution delivers consistent, high-quality content designed to

increase trust, engagement, and discoverability. A subscription includes:

- Weekly blog articles customized for the practice  

- 36+ monthly social media posts for Facebook, Instagram, and Google Business Profile  

- Branded graphics and messaging aligned with the practice’s identity  

- Done-for-you publishing and performance reporting  

The launch comes at a time when independent primary care practices face mounting pressure

from large health systems and retail healthcare brands, whose marketing resources far exceed

http://www.einpresswire.com
https://www.simplefirst.com/healthcare-marketing?utm_source=einnewswire&amp;utm_medium=press_release&amp;utm_campaign=visibility_crisis


those of smaller offices. Patient acquisition and medical practice marketing have never been

more challenging, yet many family practices still lack the time, talent, or tools to address them

consistently.

Outdated or inconsistent content erodes trust and reduces visibility in search engines and social

feeds. As the team at Simple puts it, “Consistency builds trust. Every neglected profile, outdated

listing, or off-brand message creates friction in the patient journey. This undermines confidence

before a patient ever makes contact. A complete, consistent online presence reinforces

professionalism and reliability, which helps convert interest into appointments.”

Simple’s turnkey approach supports every phase of the patient decision journey. The content

strategy is patient-centered and rooted in behavioral psychology. It is designed not just to help

family medicine practices be found, but to influence how they’re perceived.

Blog content is written to answer real patient questions and search intent, while a consistent

cadence of engaging social media posts keeps the practice top-of-mind. Because it is a fully

done-for-you solution, no internal marketing hire or oversight needed.

Each subscription tier offers a different level of content volume to meet a variety of goals and

budgets. The tiers are designed to meet or exceed healthcare industry benchmarks for posting

frequency and engagement. All plans are month-to-month, with no long-term contracts. 

The service has already attracted interest from medical groups and MSOs seeking to standardize

marketing across locations. But it’s especially well-suited for independent primary care practices

that want to grow without hiring internal staff or coordinating multiple freelancers.

Simple’s Medical Practice Visibility solution is now available to primary care practices nationwide.

For more information, visit simplefirst.com/practice-visibility.
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