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Oktopost Launches Content Marketing
Intelligence to Decode Competitor Strategies
and Drive Proactive B2B Moves

Al-powered solution helps B2B teams navigate content complexities and offers advanced
interpretations of competitor content marketing strategies.

LONDON, UNITED KINGDOM, April 2, 2025 /EINPresswire.com/ -- Oktopost, the leading B2B
social media management, employee advocacy, and social listening platform, announced today
the launch of Marketing Intelligence, an Al-powered solution designed to deliver competitive
insights to marketing teams. The powerful new product analyzes competitor content on multiple
channels, helping B2B leaders optimize their marketing and campaign strategies and make
informed decisions swiftly in response to industry changes.

Marketing teams often rely on gut instinct rather than competitor review insights, leading to
challenges in creating distinct, differentiated content. Without content marketing intelligence,
they waste time on manual reviews and fragmented sources, resulting in strategies that blend in
with competitors. While data is abundant, the real challenge lies in turning it into actionable
insights. It's not enough to know what competitors are doing; understanding why is key.

Oktopost’'s Marketing Intelligence consolidates competitor public content, including social media
posts, ads, emails, newsletters, blogs, and website changes into a single centralized hub,
eliminating the need to search for information manually. This accelerates strategic decision-
making and leaves time to adjust and outperform the competition. Powered by Al, the platform
highlights key trends, changes to competitor messaging, and emerging content strategies,
enabling B2B marketers to refine their content strategy and align their brand messaging based
on up-to-date competitor marketing actions.

“B2B marketers win by anticipating competitor moves, not just reacting to them,” said Daniel
Kushner, CEO and Co-founder of Oktopost. “With Marketing Intelligence, we are equipping our
customers to quickly decode competitor strategies, gain proactive insights, and lead their
markets. It's about turning competitor noise into clear signals for smarter, faster decisions.”

Oktopost's Marketing Intelligence enhances collaboration across marketing teams,
Communications, Content, Product marketing, and Social media—Dby interpreting and sharing
insights. The platform enables organizations to align their approach to content across teams. It
provides valuable, Al-powered insights into competitor activities, revealing what they prioritize,


http://www.einpresswire.com
https://okt.to/uMsNft

where they focus their efforts, and which campaigns they run.

“Oktopost Marketing Intelligence helps us cut through the noise,” said Chris Sheen, Senior
Director of Social at Celonis. “It brings competitive signals into one place so we can spot what
matters - where we're strong, where we can improve, and how to stand out with sharper,
smarter content. It's a game changer for us."

Oktopost’'s Marketing Intelligence interprets shifts in competitor messaging across content
forms, enabling marketers to refine strategies. With continuous updates and alerts, teams stay
informed, adapt quickly, and keep content relevant and distinct.

The product integrates seamlessly with Oktopost's social media management and advocacy
tools, enhancing the ecosystem to drive revenue growth. It helps B2B marketers track trends,
competitor movements, and sentiment shifts, enabling teams to stay ahead and capitalize on
emerging opportunities and first-mover advantages.

For more information on Oktopost's Marketing Intelligence, visit [website].

About Oktopost

Oktopost is a B2B social media management platform that helps marketing and revenue teams
drive engagement, measure success, and link social media to revenue growth. Trusted by
thousands of marketing professionals in some of the world's leading B2B technology and
professional services companies, Oktopost provides a powerful suite of solutions for social
media publishing, business intelligence, marketing intelligence, social listening, and employee
advocacy, all in one platform. For more information, visit oktopost.com.
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