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5 Key Trends Shaping Global Ride Hailing in
2025, TGM Research Reveals

The ride-hailing industry continues to
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Frequency of Ride-Hailing Usage

The ride-hailing industry continues to evolve, driven by urbanization, digital adoption, and

changing mobility needs. Consumers worldwide prioritize
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Key Trends from the TGM Global Ride-Hailing Report 2024

More than one-third of respondents are frequent ride hailing users
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+ 28% use ride-hailing multiple times
per week, while 10% rely on it almost
daily

* APAC leads in usage, with 12% using
ride-hailing daily and 28% using a few
times a week.

+ Europe sees lower reliance with 19%
using ride-hailing a few times a week,
due to strong public transport and
higher car ownership (72%)

Primary Reasons for Using Ride-Hailing Applications Total

What are your primary reasons for using ride-hailing applications?

Safety is a primary factor driving ride-
hailing choices

* 32% prioritize safety, particularly for i T e e il
nighttime travel and social outings
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Regional variations: Biasiaca

o APAC: Avoiding traffic is the top -

factor e , ‘ .
o Europe: Ride-hailing serves as a Top-of-Mind Ride-Hailing App
solution in areas with limited public

transport

o Africa & LATAM: Safety concerns drive adoption

Competitive pricing is the leading factor shaping consumers' choice of a ride-hailing app

+ 37% prioritize competitive pricing, though affordability alone isn't the only factor

* 30% value quick driver arrival, particularly in Europe & Africa, where fast pick-up times are the
biggest differentiator

+ 27% emphasize brand trust, especially in APAC & LATAM, where reliability plays a crucial role
Uber dominates the global ride hailing market

+ Uber remains the dominant player (67.5%), leading in:

o Africa (91%), LATAM (82%), Europe (62%)

+ Bolt secures 22% of market preference, reflecting strong adoption in key regions

* Grab commands 56% market share in APAC and holds 16% globally

Access the Full Report

For deeper insights into regional ride-hailing trends, consumer behaviors, and competitive
positioning, download our full report at https://tgmresearch.com/global-ride-hailing-report-
2024.html
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Methodology

TGM Research conducted 3,472 computer-assisted web interviews (CAWI) across 34 countries,
targeting adults aged 18 to 55+. The fieldwork included a nationally representative sample in
terms of age and gender for each country. The countries surveyed were Argentina, Australia,
Austria, Belgium, Brazil, Chile, Colombia, France, Germany, India, Indonesia, Ireland, Italy, Mexico,
the Netherlands, New Zealand, Nigeria, Peru, the Philippines, Poland, Portugal, Romania, Saudi
Arabia, Serbia, Singapore, South Africa, Spain, Switzerland, Thailand, Turkey, the UAE, the UK,
Ukraine, and the USA. The final data accurately reflect each country’s adult population.

Thuyen Vu
TGM Research
+84 902445688
email us here
Visit us on social media:
Facebook

X

LinkedIn
Instagram
YouTube
TikTok

This press release can be viewed online at: https://www.einpresswire.com/article/799373553

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2025 Newsmatics Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/5143327
https://www.facebook.com/TGMResearch
https://x.com/tgmresearch
https://www.linkedin.com/company/tgmresearch
https://www.instagram.com/tgmresearch/
https://www.youtube.com/@tgmresearch6112
https://www.tiktok.com/@tgmresearch
https://www.einpresswire.com/article/799373553
https://www.einpresswire.com/editorial-guidelines

