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Email Marketing Adoption Surges Among U.S.
Waste Management Companies

A recent study reveals a significant rise in email

marketing technology research among U.S. waste
management companies, with approximately 300 = o
businesses... b

NY, NY, UNITED STATES, April 8, 2025 Ea——
/EINPresswire.com/ -- Email Marketing Adoption P

Surges Among U.S. Waste Management Companies —

A recent study reveals a significant rise in email

marketing technology research among U.S. waste
management companies, with approximately 300 ‘s
businesses actively exploring email marketing o
solutions each week. Over the past 12 months, this o
activity resulted in nearly 33,466 searches,

highlighting the industry's growing focus on digital
customer engagement.

Top topics of interest include Email Marketing
Automation, Email Marketing Software, and Email List
Management. Email Marketing Automation topped
the list, with an average of 97 companies researching
weekly, totaling 4,924 searches annually. Email
Marketing Software closely followed, averaging 96 companies per week and 4,983 searches over
the year.

email marketing most researched
trends in waste industry - past 12
months data

Key Insights from the Study:

Automation and Efficiency: Waste management companies prioritize automated email tools to
streamline critical communications such as service reminders, route updates, and billing
notifications, significantly improving operational efficiency.

List Management and Personalization: With 4,054 annual searches, Email List Management
underscores the industry's effort to segment and tailor communications for diverse stakeholder


http://www.einpresswire.com

groups including municipalities,

Topic Name # of Business Actively Researching (weekly avg.) Total Searches

commercial businesses, and residential e o a2
customers. hity ZS o
Email Marketing System 58 2,788
Email Marketing Tools 58 2,778
Opt-Out 37 1,901
. . o . Email Marketing Services 30 1,320
Compliance and Deliverability: Topics arimp 19 o7
like Opt-Out (1,901 annual searches) e g =
Double Opt-In 16 718
and Double Opt-In (718 annual Gomtars G " o
searches) illustrate the industry's b 2 =
emphasis on ethical practices and S ol Famener 57 : =
. . . PEN’T.IFSSEDH Email Marketing 5 136
compliance with regulations such as Emall Openfokes ; 103
CAN 'S PAM . E;':;lsgfg:ature Marketing g ﬁ?
Global Email Marketing 3 130
Email Deliverability 2 55
Drip Marketing 1 7
Preferred Platforms: Solutions like email marketing most researched trends in waste
MailChimp and Constant Contact industry - past 12 months data datable all

emerged as trusted platforms due to
their robust analytics and user-friendly
interfaces, ideal for small to mid-sized waste management firms.

This data reflects an evolving waste management industry increasingly adopting sophisticated
email marketing strategies to enhance customer relationships, communicate sustainability
initiatives, and maintain regulatory compliance.

About the Study

This research analyzed email marketing-related search data from U.S. waste management
companies over a 12-month period, providing insights into digital engagement trends reshaping
the industry.
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