
D’Art Executes An Immerive Store Design For
Studds

STUDDS

D’Art Design collaborated with Studds for

its retail identity transformation project

and changing customer experience by

blending technology with innovation.

DELHI, INDIA, April 3, 2025

/EINPresswire.com/ -- Retail is not just

about selling—it's about storytelling,

about crafting an experience that

lingers long after a customer walks out

the door. In a world where consumer

expectations evolve at lightning speed,

Studds, India's leading helmet

manufacturer, refused to settle for the ordinary. 

They were looking for a retail space that didn't just display helmets but transformed the very

From the start of the Studds

project to its finalization, we

aimed to develop a space

that engages customers in

the brand and leaves a long-

lasting impression, further

making every visit an

experience”

Rachhna Dadhich, Worldwide

Marketing Facilitator, D’Art

Design

essence of how their products were perceived by the

customers. In order to achieve this and witness their vision

turn into reality, the helmet brand joined hands with D'Art

Design, the master of immersive retail. 

What emerged was more than a retail store. Instead, it was

an experience—an intersection of innovation, design, and

brand storytelling. Gone are the days of conventional, one

dimensional showrooms. Customers now crave

environments that offer immersive retail experiences by

letting them engage, relax, and explore. The Studds retail

space now engages, educates, and excites customers,

making every step inside a journey into the brand's DNA.

From the moment a customer steps in, you're drawn into a seamless blend of digital interactivity

and ergonomic design. Smart store design layouts guide them intuitively through the space,

while interactive displays transform helmet shopping into an exploration of technology and

safety. Every corner tells a story—of craftsmanship, of engineering brilliance, of a brand that

http://www.einpresswire.com
https://www.dartdesign.in/studds.php
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refuses to be ordinary.

With D'Art Design's signature touch,

the Studds retail identity is no longer

just about transactions. It's about

immersion, impact, and innovation.

This is more than a makeover; it's a

bold new benchmark in the helmet

industry.

A Vision for the Future of Retail

The collaboration between Studds and

D'Art Design was fueled by a clear

objective. The agency aimed to move

beyond the standard retail setup and

create an experience driven

environment that resonates with

modern consumers. Given the

competitive nature of the automotive

and protective gear industry, Studds

required a store format that not only

showcased its diverse product range

effectively but also aligned with

evolving consumer behaviors and

expectations.

D'Art Design's expertise in developing

experiential retail store designs made it

easier to reimagine Studds' physical

stores. The concept designers, as well

as the project managers, focused on

creating a retail environment that

allowed the interested shoppers to

interact with the helmets in an

informative manner so that they could

further make informed decisions and

leave the store with a memorable experience.

Transforming Retail Identity Through Smart Innovation

At the core of this transformation was the seamless integration of technology and design aimed

at enhancing customer engagement and making product exploration effortless. The retail format

introduced by D'Art Design eliminates passive browsing and instead introduces customers to an

interactive, hands on approach to product selection.

https://www.dartdesign.in/store-layout-and-space-design.php
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The integration of AR enabled product

trials was indeed one of the key

features of the Studds store.

Augmented reality allowed customers

to visualize different helmet styles and

features in real time without the need

for physical trials. This not only

enhances hygiene and safety but also

makes the selection process more

engaging. The store also includes

smart mirrors and digital touchpoints,

enabling visitors to explore detailed

product specifications, safety standards, and material compositions with ease.

Speaking about the project, Sameer Khosla, the global design director at D'Art Design, said,

"Retail spaces today must do more than just house products; they must create meaningful

interactions. The Studds store is a reflection of our commitment to innovative retail

transformation, where digital meets physical in a way that enhances customer decision making

and brand experience."

Impact And Industry Recognition

The impact of this transformation project has been immediate and measurable. The newly

developed retail spaces of Studds directly appealed to the eyeballs of potential customers and

attracted higher footfall and longer dwell times. In addition, the retail elements used positively

shaped the perception of customers along with boosting their purchase considerations. As a

result, the brand noticed that shoppers were spending more time in the outlets, engaging with

the brand, and making purchases.  All this further resulted in a higher conversion rate and

stronger brand loyalty.

The retail transformation project carried out by D'Art Design was actually recognized at an

industry level. The design firm was honored with the Silver Design Award by A' Design Award and

Competition for its outstanding work in retail innovation. This award further highlighted the

firm's commitment to bringing the change and implementing transformative and immersive

store design. 

During a conversation after the completion of the project, one of the project managers at Studds

stated, "We are committed to innovation not just in our products but in how we connect with our

customers. This retail transformation with D'Art Design is a reflection of that commitment,

providing an elevated shopping experience that aligns with the expectations of today's

consumers."

A Draft for Future Expansion and Growth



Apart from the immediately visible impact of the recent transformation project, it also serves as

the foundation and scope for retail expansion and growth in the future. The modular store

design approach and standardized execution processes considered by D’Art Design have assisted

the helmet brand in developing a framework for scaling its experiential retail concept to multiple

locations without compromising quality or brand integrity.

With the rapid evolvement of the retail industry, the development of Studds’ phygital stores

perfectly draws attention to the significance of implementing a well defined retail rollout

strategy. It emits a message for brands that apart from prioritizing uniqueness and brand

differentiation, they should also ensure operational efficiency and long-term adaptability.

By marrying creative retail design with seamless execution, D’Art Design has not only redefined

Studds’ physical store presence but has also set a new standard for how brands should approach

experiential retail in the digital age. The Studds retail transformation stands as a testament to

the power of innovation in shaping the future of brand engagement and consumer

experiences.

About Studds

Found in the 1970s, Studds is a prominent manufacturer of helmets and other two-wheeler

accessories that operates on a global level. With a legacy of more than fifty years, the

manufacturing firm has achieved the milestone of producing more than 14 million helmets in a

single year. Being the industry leader, Studds continues to set benchmarks in product quality

and innovation.

About D’Art Design

From ideation to design and establishing the line of communication, D’Art Design is a retail

marketing and branding agency that likes to challenge conflict and design new possibilities. They

have collaborated with prestigious clients such as Crompton, Berger Paints, Adidas, W for

Women, Latin Quarters, and others for complete retail rollout projects and further handed over

brands with retail stores that perfectly reflect their distinct brand identities while also providing

interactive and comprehensive shopping experiences. The firm works towards making the

client's vision come to life and has till now delivered over 60000 stores (till December 2024),

creating impactful retail environments for over 350 satisfied customers.
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