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In 2024, Beauty Tools Market Size was

estimated to be worth USD 89.92

billion. The market for beauty tools is

expected to expand at a compound

annual growth rate (CAGR) of 14.2%

from 2024 to 2032, from USD 102.71 billion in 2025 to USD 339.90 billion by 2034. The primary

factors driving the market's expansion are the rise in instructional lesson videos and information

provided online, as well as do-it-yourself trends. 

The market segmentation outlined in the report includes Type, End-Use, Distribution Channel,

and Region, enabling a granular understanding of the evolving trends and consumer preferences

shaping the beauty tools industry. Under the Type category, the market encompasses a wide

range of tools, including Hair Care Tools such as Hair Straighteners & Flat Irons, Curling Irons,

Hair Dryers, and others. These tools remain staples in both personal and professional grooming

routines. The consistent demand for multifunctional hair styling products—capable of

straightening, curling, and drying while preserving hair health—is a major growth driver. Brands

are increasingly incorporating features like ceramic coatings, ionic technology, and adjustable

heat settings to enhance performance and minimize hair damage.
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•  Procter & Gamble Company (US)

•  Estee Lauder Companies Inc. (US)

http://www.einpresswire.com
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•  l.f. Cosmetics, Inc. (US)

•  Paris Presents Incorporated (US)

•  Edgewell Personal Care (US)

•  Coty, Inc. (UK)

•  Avon Products, Inc. (UK)

•  Moet Hennessy - Louis Vuitton (LVMH) (UK)

•  L'Oreal SA (France)

•  Shiseido Co. Ltd. ( Japan)
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Reliance Retail's Tira Beauty will introduce Tira Tools, a new line of beauty accessories that

includes Pro Makeup Brushes, Facial Rollers, and Beauty Sponges. The line of ethical, cruelty-free

products made from premium materials like real jade and quartz is aimed at professional artists

and beauty enthusiasts. With its online and retail locations, Tira Tools is poised to revolutionize

the beauty sector. 

The category further includes essential grooming tools like Razors, Trimmers, Brushes & Combs,

and various Manicure & Pedicure Tools such as Nail Files, Nail Cutters, Cuticle Pushers, and

Nippers. These items are no longer limited to salon environments, as more consumers prefer at-

home grooming options that offer both convenience and cost savings. The demand for precision

grooming tools is being driven by changing beauty standards and the widespread adoption of

skincare and nail care routines. In particular, the popularity of DIY beauty trends on platforms

like Instagram, YouTube, and TikTok has created a strong consumer appetite for easy-to-use,

salon-quality tools at home.

In terms of End-Use, the market is segmented into Household and Commercial applications. The

Household segment currently dominates the global market due to the increasing trend of at-

home beauty treatments, which was accelerated during the pandemic and has continued into

the post-pandemic era. Consumers are investing in high-quality tools to replicate professional

results from the comfort of their homes. The growing acceptance of self-care as part of a

wellness lifestyle has further reinforced this trend. Meanwhile, the Commercial segment—which

includes salons, spas, and grooming centers—also holds a significant market share, especially in

regions where professional grooming services are deeply ingrained in cultural norms. The

commercial segment benefits from repeat purchases, bulk buying, and demand for high-

durability tools.

"ᵀ�ᵂ�ᵃ� ᵀ�ᵂ�ᵃ�" - ᵁ�ᵁ�ᵂ�ᵁ� ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ� ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ� ᵂ�ᵂ�ᵁ� ᵁ�ᵂ�ᵂ�ᵂ� ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵁ�ᵁ�ᵂ�ᵂ� ᵁ�ᵂ�ᵂ� ᵂ�ᵂ�ᵁ�

ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ� ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�:

https://www.marketresearchfuture.com/checkout?currency=one_user-USD&report_id=8784

On the Distribution Channel front, the market is divided into Store-Based and Non-Store-Based

(Online/E-commerce) channels. Store-Based retail—including specialty beauty stores,

https://www.marketresearchfuture.com/checkout?currency=one_user-USD&amp;report_id=8784


supermarkets, hypermarkets, and department stores—remains a vital part of the market,

providing consumers with the opportunity to physically interact with products before purchase.

These outlets also often offer in-store promotions, expert advice, and bundled deals that attract

shoppers. However, Non-Store-Based or Online/E-commerce channels are experiencing

explosive growth. Digital platforms offer unmatched convenience, extensive product variety,

customer reviews, and access to global brands. Additionally, the rise of online-exclusive product

launches, influencer collaborations, and direct-to-consumer (DTC) brands is transforming the

way consumers discover and purchase beauty tools.

Geographically, the Beauty Tools Market is segmented into North America, Europe, Asia-Pacific,

and the Rest of the World, each demonstrating unique consumer behaviors and growth

trajectories. North America holds a substantial share of the market, underpinned by high per

capita income, consumer willingness to spend on personal care, and the widespread influence of

celebrity beauty culture. The U.S. and Canada remain dominant forces, with a robust ecosystem

of premium brands, professional beauty salons, and digitally savvy consumers. Furthermore, the

popularity of subscription boxes and curated beauty kits in this region is enhancing product

discovery and loyalty.

Europe represents another stronghold for the beauty tools market, characterized by

sophisticated consumers who prioritize quality, performance, and sustainability. Countries like

the United Kingdom, Germany, France, and Italy are key contributors, driven by a mature beauty

industry and well-established retail infrastructure. The European market is also witnessing a

growing preference for eco-friendly and cruelty-free products, leading brands to explore

sustainable materials, recyclable packaging, and ethical manufacturing practices. Consumers in

this region are highly informed and increasingly favor brands that align with their values,

including transparency, clean beauty, and environmental responsibility.

The Asia-Pacific region is forecast to experience the fastest growth rate during the forecast

period. With an expanding middle class, increasing urbanization, and rising awareness of

personal grooming, countries like China, India, Japan, and South Korea are fueling demand for a

broad range of beauty tools. In particular, South Korea continues to lead with beauty

innovations, while China’s massive e-commerce market offers a strong platform for both

domestic and international brands. India’s market is evolving rapidly, with beauty and wellness

becoming integral to the lifestyle of its young population. The region's growing social media

usage and internet penetration are also key factors boosting online beauty tool sales.

The Rest of the World, including Latin America, the Middle East, and Africa, is also emerging as a

promising market for beauty tools. Countries in these regions are seeing increased beauty

consciousness, aided by the availability of global brands and growing investments in retail

infrastructure. While these markets are at a nascent stage compared to North America or

Europe, they present significant untapped potential. Rising female workforce participation,

youth-centric demographics, and evolving cultural norms are all contributing to greater demand

for grooming products and beauty accessories.
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The report also outlines key market drivers and trends shaping the future of the beauty tools

industry. Among them, technological innovation stands out as a major factor. Companies are

introducing smart beauty tools equipped with features such as heat control sensors, Bluetooth

connectivity, and AI-powered skin diagnostics. These advancements not only enhance product

functionality but also deliver a personalized user experience, thereby increasing customer

satisfaction and brand loyalty. The integration of IoT (Internet of Things) in beauty tools is

transforming how consumers interact with products, turning traditional grooming routines into

high-tech rituals.

Sustainability is another trend gaining traction across the beauty industry. Environmentally

conscious consumers are pushing brands to rethink their product lifecycle—from raw material

sourcing to packaging disposal. As a result, biodegradable materials, reusable tools, and zero-

waste initiatives are becoming more prevalent. Companies that demonstrate genuine

commitment to sustainable practices are likely to gain competitive advantage and long-term

customer trust.

Additionally, the rise of men’s grooming is expanding the target market for beauty tools.

Traditionally underrepresented in the beauty space, male consumers are now embracing

skincare, haircare, and grooming as part of their self-care regimen. Brands are capitalizing on

this shift by developing tools specifically designed for male consumers, including beard

trimmers, precision razors, and multifunctional grooming kits.
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Market Research Future (MRFR) is a global market research company that takes pride in its

services, offering a complete and accurate analysis with regard to diverse markets and

consumers worldwide. Market Research Future has the distinguished objective of providing

optimal quality research and granular research to clients. Our market research studies by

products, services, technologies, applications, end users, and market players for global, regional,

and country level market segments, enable our clients to see more, know more, and do more,

which help answer your most important questions.
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