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projected to be 357.79 billion USD. By

2035, the activewear market is

projected to have grown from 367.92

billion USD in 2024 to 500 billion USD. During the projection period (2025-2035), the activewear
market's compound annual growth rate (CAGR) is anticipated to be approximately 2.83%.

500.11

Market Value in USD Billion

Activewear Market

The global demand for activewear continues to surge, fueled by growing health consciousness,
the popularity of fitness-oriented lifestyles, and increasing participation in recreational and
professional sports. Activewear, once restricted to gym-goers and athletes, has now crossed into
mainstream fashion, becoming a staple in everyday wardrobes. As athleisure becomes the norm,
consumers are seeking functional, stylish, and sustainable options that support their active
routines while reflecting personal style.
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* Champion

* Fabletics

* New Balance

« ASICS

* Under Armour

* The North Face
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* Lululemon Athletica

+ Adidas

* Reebok

*Hand M

* Columbia Sportswear
* Nike

* Gap

* Puma

Product Type remains one of the most critical segments in the activewear industry. The report
categorizes it into Apparel, Footwear, and Accessories. Among these, Apparel—including
leggings, tops, jackets, and shorts—constitutes the largest share, driven by product diversity and
innovation in fabric technologies such as moisture-wicking, odor resistance, and thermal
regulation. Consumers today are not just buying clothes for performance—they're choosing
activewear that offers comfort and looks good in casual settings too. The Footwear segment is
equally dynamic, with demand rising for running shoes, training shoes, and cross-functional
sports footwear that combine style, durability, and ergonomic design. Innovation in soles,
breathability, and lightweight materials continues to redefine this segment. Meanwhile,
Accessories such as fitness bands, socks, gloves, and headgear are gaining traction as fitness
routines become more personalized and gear-oriented.

The report further segments the market based on Activity Type, offering a breakdown of
consumer preferences in Yoga, Running, Gym, Cycling, and Swimming. Each activity brings with it
a unique demand for specialized clothing and gear. Yoga wear, for instance, prioritizes flexibility,
seamless stitching, and soft, breathable materials, while Running apparel and footwear focus on
performance, endurance, and impact absorption. The Gym segment calls for durability, sweat
management, and supportive apparel that adapts to high-intensity workouts. Cycling gear
emphasizes aerodynamics and weather protection, while Swimming activewear involves
chlorine-resistant and quick-drying materials. The growing popularity of niche fitness regimes
and boutique studios has given rise to more curated collections designed for specific sports,
thereby driving market innovation and segmentation.
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From a consumer demographic standpoint, the market is segmented by End User into Men,
Women, and Kids. While men have traditionally led the market, recent years have seen Women
emerge as the fastest-growing segment, thanks to the rise of female-focused fitness
communities, influencers, and brands investing in inclusive and stylish designs tailored for
women. Many women prioritize both performance and fashion, leading to a surge in demand for
versatile activewear that transitions from workouts to everyday errands. The Men's segment
remains strong, particularly with growing interest in strength training, endurance sports, and
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outdoor activities. Kids’ Activewear, though a smaller segment, is witnessing rising demand
driven by schools’ increased focus on physical education, youth sports participation, and the
availability of mini versions of adult fitness apparel. As families adopt healthier lifestyles,
demand for kids' fitness apparel is expected to grow steadily through 2035.

In terms of Distribution Channels, the market is analyzed across Online, Offline, and Direct Sales.
The Online segment has seen a meteoric rise, especially in the post-pandemic landscape, with
consumers turning to e-commerce platforms for convenience, variety, and personalized
shopping experiences. Major online retailers, brand-owned websites, and fitness subscription
services have made it easier than ever to access the latest activewear collections. Features like
virtual try-ons, AR shopping tools, and detailed reviews enhance the online shopping experience.
Offline channels, including sports specialty stores, department chains, and exclusive brand
outlets, continue to be important for consumers who prefer to feel the product, try different fits,
and receive in-store guidance. Direct Sales, including pop-up stores, fitness events, and brand
activations, provide unique engagement opportunities and foster brand loyalty.

On the regional front, the report evaluates market performance and growth potential across
North America, Europe, South America, Asia Pacific, and the Middle East & Africa. North America
currently holds a dominant share of the global activewear market, thanks to strong brand
presence, widespread fitness awareness, and a robust retail infrastructure. The U.S., in
particular, continues to lead with its massive sports culture, celebrity fitness endorsements, and
innovation in fabric technology. Europe is not far behind, with countries like Germany, the UK,
and France showing high demand for sustainable activewear and embracing fitness fashion as
part of daily life. European consumers tend to favor eco-conscious brands and performance
wear with minimalist, chic designs.

The Asia Pacific region is anticipated to witness the highest growth rate during the forecast
period. Rapid urbanization, rising middle-class income, increased health awareness, and the
proliferation of fitness influencers on social media are contributing to this trend. Countries such
as China, India, South Korea, and Japan are emerging as key markets, with local and international
brands expanding their footprint in the region. The growing penetration of e-commerce,
combined with youth-driven trends, is expected to fuel demand for stylish and functional
activewear. In South America, Brazil is leading the charge with a vibrant fitness culture and a
rising number of wellness-focused consumers. Similarly, the Middle East and Africa region is
experiencing steady growth, driven by changing lifestyle patterns, a younger population, and
government initiatives promoting sports and wellness.
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Several key trends are driving the evolution of the global activewear market. Sustainability is one
of the most prominent, with consumers increasingly choosing eco-friendly fabrics, recycled
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materials, and ethical manufacturing practices. Brands are responding by launching green
collections and investing in sustainable supply chains. Customization and personalization are
also gaining popularity, with tech-enabled platforms allowing consumers to design or tailor
activewear to their preferences. Another significant trend is the rise of gender-neutral
activewear, which emphasizes comfort and inclusivity, reflecting broader societal shifts in fashion
norms.

Technology integration continues to redefine product offerings, with smart textiles and wearable
tech gaining ground. From fabrics that monitor heart rates to shoes that track steps, activewear
is merging fashion with function like never before. Augmented reality (AR), virtual reality (VR),
and Al-powered size recommendation tools are enhancing the online shopping journey, bridging
the gap between digital and physical retail.
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Market Research Future (MRFR) is a global market research company that takes pride in its
services, offering a complete and accurate analysis with regard to diverse markets and
consumers worldwide. Market Research Future has the distinguished objective of providing
optimal quality research and granular research to clients. Our market research studies by
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products, services, technologies, applications, end users, and market players for global, regional,
and country level market segments, enable our clients to see more, know more, and do more,
which help answer your most important questions.
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