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Olinger Unveils a Dynamic Rebrand and
Launches a New WebDsite, Leading the Way in
Human-First Market Research

Olinger unveils a bold rebrand and
launches a new human-first website to
reflect its Live Well® approach to market
research.
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NEW ORLEANS, LA, UNITED STATES, g
April 8, 2025 /EINPresswire.com/ --
Olinger, formerly known as The Olinger
Group, is excited to announce a
significant rebranding and the launch
of its new website, a strategic move
aligned with its innovative Live Well®

methodology. This rebranding updates
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olingermr.com, reflecting its
commitment to placing clients and
their consumers at the forefront of every data discovery.

Olinger’s rebrand includes a refreshed logo, now highlighting a sleek, horizontal design that
represents its core services, including Live Well®, Unheard Voices, OmniView, Qual+, and Quant+.
The updated color palette introduces pops of teal, yellow, and navy, complementing the classic
Olinger Orange and embodying the vibrancy and depth of the insights provided.

The new website is crafted with an animated, visually appealing design that simplifies navigation
and enhances user engagement. It is structured to showcase Olinger’s specialized services,
making it easier for brands to explore potential research projects and discover how Olinger’s
methodologies can transform their business strategies.

Michael Vasquez, CEO of Olinger, remarks, “Our rebrand and new website mark a pivotal
evolution in our journey. We are setting a new standard for market research by focusing on a
human-first approach that resonates with brands across all industries and their consumers. We
are not just providing data; we are providing a clear pathway for brands to build genuine


http://www.einpresswire.com
http://www.olingermr.com
https://www.olingermr.com/live-well/
https://www.olingermr.com/solutions/

connections to consumers.”

The rebrand and new website reflect Olinger’s goal to align closely with the needs and values of
its clients and their customers, reinforcing the company’s position at the forefront of the human-
first market research industry.

We invite everyone to visit the new Olinger website to experience firsthand the future of market
research. Whether you're looking to gain deeper insights into your consumer base or to see how
our proprietary methodologies can benefit your brand, Olinger is ready to assist.

For more information, please contact:
Savannah Dalton, Marketing Manager, marketing@olingermr.com
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Olinger
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This press release can be viewed online at: https://www.einpresswire.com/article/801267494

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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