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Digital Signage Market is Projected to Reach
USD 43.6 billion in 2035, growing at a CAGR of
7.3% during 2025-2035

Digital Signage Market is projected to
reach USD 43.6 billion in 2035 from USD
20.1 billion in 2024, growing at a CAGR of

7.3% during the forecast period. .

INDORE, INDIA, April 21, 2025
/EINPresswire.com/ -- Pivotal factors
such as technological advancement,
rising inclination towards 4K and 8K
displays, the growing integration of Al
and Analytics, and increasing demand
for digital promotion of products and
services to attract consumers, among
others are driving the market. Areas such as retail, transport, hospitality, and education are
taking advantage of digital signage to increase customer experiences and give dynamic, targeted
messages. Additionally, the rise of modernization of smart cities and infrastructure is increasing
the deployment of interactive and connected display systems. Major players in the market such
as Samsung Electronics, LG Electronics, and Sony, are leading the development of the market by
investing in best-performance technologies and expanding their global base in the market. For
instance, in February 2025, LG Electronics is showcasing its latest digital signage innovations
under the theme “Customized Solutions, Optimized Growth.” Highlights include the Al-powered
Kinetic LED display that transforms user selfies into Pop Art, upgraded LG MAGNIT micro-LED
displays for better installation and efficiency, and new high-brightness outdoor signage with
Anti-Discoloration technology. LG also presents tailored solutions for retail, education, and
corporate sectors, such as fire-safe digital signage, modular kiosks, and the versatile LG
CreateBoard lineup.

Key Market Player Outlook
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Market Dynamics

Rising Demand for Interactive Digital Advertising
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There is an accelerated shift toward digital advertising where brand consumers take advantage
of HD displays, real-time data, and dynamic content to catch attention. Digital signage solutions
are integrated to give a targeted message to retail, transport, corporate, and hospitality
environments with rapid advanced analytics, augmented reality, and Al-operated
personalization. This development enables the market players to update promotions
immediately based on consumer behavior and market trends, increasing engagement and
customer conversion rates.

Additionally, these solutions facilitate a fluid marketing landscape, allowing the content to
continuously refine itself based on the interaction and relevant insight. By adopting such
technologies, the stable advertisement is transformed into immersive experiences, which
suggests how messages echo with diverse audiences. The inclusion of sophisticated data
analytics pulls the gap between digital and physical environments, enabling the brand to craft
adaptive, responsible strategies that develop dynamically with the transfer of consumer
preferences. This technical coordination not only enhances the immediacy and relevance of
advertising materials but also promotes deep, more meaningful consumer connections,
eventually enhancing the overall effectiveness of marketing campaigns.

For instance, Samsung Electronics delivers state-of-the-art digital signage solutions that
dynamically adapt visual content to engage audiences across retail, transportation, and
corporate settings. Their digital displays integrate high-definition technology with real-time
analytics and connectivity, enabling seamless updates and context-aware messaging. These
innovations not only elevate customer interaction but also generate actionable insights into
viewer behavior, empowering businesses to fine-tune their marketing strategies for maximum
impact.

Integration with Smart City Initiatives

Government and municipal authorities worldwide are embracing smart city initiatives that
combine connectivity, data analytics, and |oT to modernize urban infrastructure. Digital signage
is a key component in these initiatives, enhancing public communication by delivering real-time
information on transportation, emergency services, weather alerts, and localized advertising.
The integration of digital signage with smart city systems allows for the streamlined
management of urban spaces, facilitating interactive, data-driven decision-making that can
improve traffic flows, public safety, and community engagement. According to the International
Council on Systems Engineering (INCOSE), The INCOSE smart cities initiative aims to support
communities worldwide in developing smarter, more sustainable urban environments by
applying systems engineering principles. A Smart City uses data and technology to enhance
infrastructure and services such as transportation, energy, water, and public safety, making cities
greener, more efficient, and responsive to citizens’ needs. This initiative promotes a flexible,
open framework to integrate diverse smart city concepts, applications, technology, and Services
(CATS). Its goal is to develop a comprehensive smart city model that municipalities can adapt to



build interconnected and scalable smart city solutions.
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Market Segmentation and Growth Areas
Hardware Segment to Lead the Digital Signage Market with the Largest Share

The hardware segment which includes high-definition displays, interactive touchscreens, LED
panels, and integrated system modules is growing significantly. Pivotal factors such as rising
demand for better visual quality, energy efficiency, extended durability, 4K/8K resolution, and
innovation in LED technologies are driving the hardware segment of the digital signage market.
Manufacturers are rapidly investing in the next generation of hardware that enables better
integration with the loT framework and smart connectivity, which fulfills the demands of
developing commercial, external, and retail applications while optimizing operational efficiency.
For instance, a notable contributor in the hardware segment is LG Electronics, the company
provides a diverse variety of digital signage solutions in hardware, including OLED displays, ultra-
stretch screens, and outdoor signage solutions. LG's keen focus on providing the best quality
visual experiences and energy-efficient products aligns with the industry's trajectory towards
smarter and more sustainable signage solutions.

Similarly, NEC Display Solutions also plays a significant role, offering robust and reliable
hardware tailored for various applications, from retail to transportation. Their emphasis on
integrating hardware with software solutions ensures a seamless user experience in managing
digital signage networks.

Cloud-Based Content Management: A Key Driver of Market Growth

The digital signage market is experiencing robust growth with cloud-based content management
emerging as a critical enabler. Cloud platforms allow for centralized control and seamless
content updates across multiple displays in real time, significantly reducing operational
complexity and cost. This flexibility helps enterprises quickly adapt to shifting consumer
behaviors, localized marketing needs, and time-sensitive campaigns. Moreover, the integration
of Al and analytics in cloud platforms allows businesses to deliver data-driven, personalized
messages to their audiences, enhancing engagement and return on investment.

Challenges: High Initial cost of Digital Infrastructure

Despite its potential, High initial costs present a major challenge for the adoption of digital
signage, particularly among small businesses and organizations with limited budgets. These
costs include the purchase of commercial-grade hardware such as displays, media players, and
mounting systems, which are more expensive than consumer alternatives due to their durability
and extended usage capabilities. Additionally, software licensing for content management
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systems (CMS) can involve significant fees, especially for networks requiring advanced features
or multiple displays. Installation further adds to the expense, as it often demands professional
services to ensure secure setup and proper integration with existing IT infrastructure.
Customizing content, whether through graphic design or video production, incurs extra costs, as
does staff training and ongoing technical support. Moreover, maintenance and periodic
upgrades are essential to keep the system functioning efficiently and up to date, adding to the
long-term financial commitment. These combined expenses can deter many potential users
from investing in digital signage, despite its benefits in communication, branding, and customer
engagement.

Opportunity: Integration with Al and |oT Enhances Market Potential

The digital signage market is experiencing a strong opportunity through the integration of
Artificial Intelligence (Al) and the Internet of Things (IoT). These technologies enable context-
aware and real-time content delivery, helping businesses tailor messaging based on
environmental data or user interaction. Al-driven analytics support dynamic content updates,
increasing engagement and improving ROI. loT-connected displays are playing a pivotal role in
smart environments such as retail, transportation, and healthcare, where digital signage
provides real-time updates and enhances the customer experience.

Regional Outlook

The global digital signage market is segmented based on geography, including North America
(the US and Canada), Europe (Italy, Spain, Germany, France, and others), Asia-Pacific (India,
China, Japan, South Korea, Australia & New Zealand, ASEAN Countries, and others), and the rest
of the world (the Middle East and Africa and Latin America).

North America: Pioneering Digital Signage Adoption

North America stands in the dominant position of the global digital signage market, which is
driven by an increase in technology growth and advancement alongside wide adoption in various
sectors. This development and growth are attributed to increasing digital demand in commercial
applications such as retail and hospitality, increasing demand for HD displays such as 4K and 8K,
growing infrastructure in developing countries, and ongoing technological advancement in the
display sector market. The United States is observing significant integration of digital signage in
several sectors, such as retail, healthcare, and transport, where customers are engaged through
real-time content updates and interactive displays to increase their connectivity between
customers and the market. The rollout of the 5G network facilitates further dynamic content
delivery, while the push for energy-efficient solutions such as LED and e-paper aligns with
stability goals.

For instance, Samsung Electronics Co., Ltd. has been a major factor in shaping the digital signage
landscape in North America. They provide their unique and innovative solutions, ranging from



high-resolution displays to interactive kiosks, in adherence to diverse industry needs, enabling
businesses to deliver impactful visual communications. Samsung's commitment to technological
excellence, growth, and customer-centric designs underscores its leadership in the region's
digital signage evolution.

India: Accelerating Digital Signage Growth Amidst Digital Transformation

India's digital signage market is experiencing strong development and growth, which is driven by
the nation’s digital change initiative and an increase in demand for dynamic advertising
solutions. The increase in digital advertising expenditure, especially in certain sectors, such as
retail, finance, and transport, shows a commitment to changes towards more attractive and real-
time communication methods. For instance, LG Electronics Inc. has been a prominent player in
India's digital signage capabilities. Their diverse portfolio, including OLED displays and interactive
solutions, supports various applications from the retail environment to public information
systems. LG's focus on innovation and adaptability is an important contributor to India's Digital
Signage Market.

Market Players Outlook

The major companies serving the global digital signage market include BroadSign International,
iISEMC (HHSD Technology), Koninklijke Philips N.V., LG Electronics, NEC Corp., and others. These
companies are considerably contributing to the business growth and expansion through the
adoption of various strategies, including mergers and acquisitions, partnerships, collaborations,
investments, innovative product development, and new digital signage platform launches to stay
competitive in the market.

Recent Developments

*In early 2025, NEC Corporation unveiled an intelligent digital signage platform integrated with
|IOT and Al functions. The platform uses the built-in sensor and real-time data collection to
convey context-inconvenience, dynamically adapted content, the audience's behavior, and
messages based on environmental factors. This development is expected to carry forward the
targeted advertising and enhance interactive user experiences, which offer businesses
actionable insights to improve overall customer connectivity.

*In February 2024, Sharp NEC Display Solutions launched its new C Series Large Format Monitor.
These monitors feature Ultra High-Definition (UHD) and High Dynamic Range (HDR) support,
which provides better image clarity and vibrant views. The purpose of this development is to
provide a corporate and retail environment with scalable, high-performance solutions that meet
the demands of real-time, dynamic content management.

*In February 2024, Barco announced a new distribution agreement with Ingram Micro. This
strategic partnership designates Ingram Micro as the official distributor of Barco’s G-series



projectors and image processing solutions, including the ImagePro-4K and PDS-4K products, in
Singapore. The collaboration aims to expand access to Barco’s advanced ProAV solutions across
industries such as retail, corporate, education, museums, and theme parks. By leveraging Ingram
Micro's strong market presence and expertise, the agreement seeks to drive innovation, meet
the growing demand for immersive experiences, and provide businesses with cutting-edge
visualization tools to enhance customer and employee engagement.

*In August 2024, LG Electronics introduced its anti-discoloration technology for outdoor digital
signage. This innovation prevents the yellowing and fading of the display screen in contact with
harsh sunlight and extreme weather conditions. The technology aims to increase the longevity
and visual stability of outdoor digital signage, which is to reduce operational costs and
maintenance requirements, ensuring strong performance in environmental conditions.

*In September 2023, Samsung Electronics launched ‘The Wall for Virtual Production’ in Europe.
The company introduced new models—P1.68 and P2.1, that employ advanced microLED
technology to deliver ultra-high-resolution visuals and exceptional brightness. This product
launch is intended to empower creative media production and live advertising by providing
immersive, modular displays optimized for dynamic content creation.
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Some of the Key Companies in the Global Digital Signage market include:

+ AdMobilize LLC

+ Advantec Co., Ltd.

+ BroadSign International

* iISEMC (HHSD Technology)
+ Koninklijke Philips N.V.

* LG Electronics

* NEC Corp.

* Omnivex Corp.

+ Panasonic Corp.

*+ Planar Systems

* Quividi SARL

« Samsung Electronics Co., Ltd.
+ Sharp Corp.

+ Sony Corp.

+ ViewSonic Corp.

* Volanti Displays

Digital Signage Market Segmentation Analysis
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Global Digital Signage Market by Type
+ Video Wall

* Video Screen

+ Kiosk

* Transparent LCD Screen

+ Digital Poster

Global Digital Signage Market by Component

* Hardware (LCD/LED Display, OLED Display, Media Players, Projectors/Projection Screens)
+ Software

+ Services

Global Digital Signage Market by Location
* In-Store
+ Outdoor

Global Digital Signage Market by Location
* Retail

* Transportation

* Hospitality

+ Corporate

+ Education

+ Government

Regional Analysis
« North America
o United States

o Canada

« Europe

o UK

o Germany

o Italy

o Spain

o France

o Rest of Europe
* Asia-Pacific

o China

o India

0 Japan

o South Korea
o ASEAN Economies (Singapore, Thailand, Vietnam, Indonesia, and Other)
o Australia and New Zealand

0 Rest of Asia-Pacific



* Rest of the World
o Latin America
o Middle East and Africa

Some Related Reports

Healthcare Digital Signage Market: https://www.omrglobal.com/industry-reports/healthcare-
digital-signage-market

Flexible Display Market: https://www.omrglobal.com/industry-reports/flexible-display-market

Flat Panel Display Market: https://www.omrglobal.com/industry-reports/flat-panel-display-
market

Media and Entertainment Market: https://www.omrglobal.com/industry-reports/media-and-
entertainment-market

Micro LED Market: https://www.omrglobal.com/industry-reports/micro-led-market
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