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Eyewear Market Poised for Strong Growth
Through 2035: Rising Demand, Innovation,
Lifestyle Shifts Drive Global Expansion

Eyewear Market Research Report By
Product Type, By Material, By End User, Eyewear Market
By Distribution Channel and By Regional

205.14

BBI? ].I:l I I I I I | | | | |

018 2019 2023 2024 2025 2026 2027 2028 2009 2030 2031 2032 2033 2034 2035

NEW YORK, NY, UNITED STATES, April
22,2025 /EINPresswire.com/ --

In 2023, Eyewear Market Size was
projected to be worth USD 132.04
billion. By 2035, the eyewear market is

Market Value in USD Billion

projected to have grown from 136.97
billion USD in 2024 to 205 billion USD.
During the projection period (2025-
2035), the eyewear market's compound annual growth rate (CAGR) is anticipated to be
approximately 3.74%.

Eyewear Market

Eyewear, once viewed solely as a functional accessory, has now transformed into a dynamic
segment that blends healthcare, fashion, and lifestyle. With millions across the globe
experiencing vision-related issues due to increased screen time, aging populations, and
environmental factors, the demand for high-quality, customized eyewear is on the rise.
Moreover, a surge in demand for fashionable and luxury eyewear—especially among younger
consumers—has created new opportunities for product innovation and brand diversification.
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* Oakley

* Dior

* Chanel

* Prada

* RayBan
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+ Adidas

* Fendi

» Gucci

* Luxottica

* Maui Jim

« Z Willow

* Marchon Eyewear
* Nike

* Essilor

The report segments the Eyewear Market based on Product Type into Prescription Glasses,
Sunglasses, Reading Glasses, Contact Lenses, and Safety Glasses. Among these, prescription
glasses dominate the market, driven by the rising prevalence of myopia, hyperopia, and
astigmatism worldwide. Digital eye strain caused by prolonged exposure to screens has become
a significant contributor to vision problems, especially among working professionals and
students, thereby accelerating demand for prescription eyewear.

Sunglasses represent a strong and growing segment, combining eye protection with fashion
appeal. Consumers are becoming increasingly aware of the harmful effects of UV radiation, and
sunglasses are now essential for outdoor protection as well as style. The market has responded
with a diverse range of sunglasses in various shapes, tints, and frames, catering to different
fashion tastes and face types.

Reading glasses continue to serve the needs of the aging population, especially as presbyopia
becomes common among adults over 40. Meanwhile, contact lenses are witnessing growing
adoption due to their convenience, aesthetic appeal, and technological enhancements such as
extended wear and colored variants. The safety glasses segment is also gaining momentum,
particularly in industrial and healthcare sectors where eye protection is mandatory.

The market is further categorized by Material Type, with leading classifications including Plastic,
Metal, Glass, Composite, and Wood. Plastic frames hold a significant share due to their
lightweight, cost-effectiveness, and flexibility in design and color. Metal frames, on the other
hand, appeal to premium and luxury consumers due to their sleek aesthetics and durability.
Glass lenses offer superior optical clarity but are less commonly used due to their heavier weight
and fragility. Composite materials are gaining popularity as they combine the strengths of
various elements for a durable, lightweight, and stylish finish. An emerging niche is wooden
eyewear, which appeals to eco-conscious consumers looking for sustainable and biodegradable
options.

Based on End User, the market is segmented into Men, Women, Children, and Unisex. Men's
eyewear continues to see strong demand, especially in the prescription and sunglasses
segments. However, women'’s eyewear is expected to be the fastest-growing segment, driven by
increasing demand for fashionable frames and luxury styles. Children’s eyewear is also gaining



importance, as awareness grows regarding early detection of vision issues. Educational
institutions and pediatricians are emphasizing the need for regular eye checkups, which, in turn,
fuels demand for durable and comfortable eyewear for younger users. Unisex eyewear designs,
which focus on minimalistic and inclusive aesthetics, are appealing to the gender-neutral
consumer base and aligning with modern lifestyle trends.
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When it comes to Distribution Channels, the eyewear market is primarily segmented into Online
Retail, Offline Retail, Optical Stores, and Department Stores. The online retail segment is
witnessing explosive growth, supported by the increasing penetration of smartphones, internet
access, and the growing popularity of e-commerce. Consumers prefer the convenience of
browsing a wide range of products, accessing virtual try-on tools, and reading customer reviews
before making purchases online.

Despite the digital boom, offline retail, particularly optical stores—remains a dominant channel
due to the need for personalized eye examinations and professional fitting. Many consumers still
value the in-store experience, where they can receive expert guidance and immediately test and
adjust products. Department stores also continue to play a key role by offering a curated
selection of eyewear from premium and mid-range brands.

The report provides a comprehensive regional analysis, covering North America, Europe, South
America, Asia-Pacific, and the Middle East and Africa. North America leads the global eyewear
market, driven by high healthcare awareness, a well-established optical industry, and the
presence of major players in the U.S. and Canada. Technological innovation, such as the
integration of blue light-blocking lenses and adaptive transition lenses, is contributing to market
expansion in this region.

Europe is also a significant player in the global eyewear market, with countries like Germany,
France, Italy, and the UK leading in both manufacturing and consumption. The region’s strong
fashion heritage, coupled with increasing demand for high-quality eyewear, supports steady
growth. European consumers are particularly drawn to premium and designer eyewear, and
sustainability is playing a growing role in purchasing decisions.
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The Asia-Pacific region is expected to register the fastest growth over the forecast period. Rising
disposable income, urbanization, and a growing awareness of eye health are key factors
contributing to this momentum. Countries like China, India, and Japan are witnessing a surge in
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demand for both prescription eyewear and fashionable sunglasses. The growing popularity of
contact lenses among younger demographics and the expansion of organized retail chains are
further boosting market development in this region.

South America and the Middle East & Africa are emerging markets with substantial growth
potential. In South America, increasing urbanization and fashion consciousness, especially in
Brazil and Argentina, are stimulating market interest. Meanwhile, in the Middle East and Africa,
improving access to healthcare, coupled with rising investments in optical infrastructure, is
setting the stage for future growth. Strategic partnerships between global eyewear brands and
regional distributors are also enhancing market reach in these areas.
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Market Research Future (MRFR) is a global market research company that takes pride in its
services, offering a complete and accurate analysis with regard to diverse markets and
consumers worldwide. Market Research Future has the distinguished objective of providing
optimal quality research and granular research to clients. Our market research studies by
products, services, technologies, applications, end users, and market players for global, regional,
and country level market segments, enable our clients to see more, know more, and do more,
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which help answer your most important questions.
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