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lced Tea Market to Reach 24.0 USD Billion by
2032 with 2.18% CAGR Driven by increasing
health consciousness
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NEW YORK, NY, UNITED STATES, April
29, 2025 /EINPresswire.com/ --

Market Value in USD Billion

Iced Tea Industry is experiencing
significant growth, driven by changing
consumer preferences for healthy,
refreshing alternatives to carbonated
drinks. According to recent industry analysis, the market is segmented by Type (Bottled Iced Tea,
Powdered Iced Tea, Ready-to-Drink Iced Tea, Loose Leaf Iced Tea), Flavor (Black Tea, Green Tea,
Herbal Tea, Fruit-Flavored Tea), Distribution Channel (Supermarkets, Convenience Stores, Online
Retail, Specialty Stores), Packaging Type (Bottles, Pouches, Cans, Tetra Packs), and by Region
(North America, Europe, South America, Asia Pacific, Middle East, and Africa).

Iced Tea Market Overview

Iced Tea Market was valued at approximately USD 18.53 billion in 2023. It is projected to grow
from USD 18.94 billion in 2024 to around USD 24.0 billion by 2035. The market is expected to

register a compound annual growth rate (CAGR) of about 2.18% over the forecast period from
2025 to 2035.

The global demand for iced tea has soared due to rising health awareness and the growing
popularity of tea as a functional beverage. As consumers become more conscious of sugar
content and seek out antioxidant-rich beverages, iced tea stands out as a natural, flavorful
option. This shifting consumer sentiment has encouraged major beverage brands and startups
alike to innovate within the iced tea category, delivering new flavors, packaging solutions, and
health-focused formulations.

Key Players:

Asahi Group Holdings, Hauserbrau, Britvic, Suntory Beverage and Food, Ito En, Unilever, PepsiCo,


http://www.einpresswire.com
https://www.marketresearchfuture.com/reports/iced-tea-market-41903

Keurig Dr Pepper, Liptovska Mineralna Voda, Tingyi Holding Corporation, Nestlé, The CocaCola
Company, Arizona Beverages, Fuze Beverage, Monster Beverage

"Request Free Sample" - Obtain a complimentary sample of our report to assess its quality and
relevance to your requirements:
https://www.marketresearchfuture.com/sample request/41903

In terms of product type, bottled iced tea remains the dominant segment, favored for its
convenience and portability. Bottled varieties are widely available in supermarkets, convenience
stores, and vending machines, catering to on-the-go lifestyles. Ready-to-drink iced tea is another
high-growth segment, offering consumers a wide variety of options without the need for
preparation. Meanwhile, powdered iced tea continues to maintain a niche market, especially in
regions where home preparation is popular. Loose leaf iced tea appeals to premium consumers
and tea connoisseurs who prioritize flavor authenticity and quality over convenience.

Flavor innovation has also become a major driving force in the iced tea market. Black tea flavors
maintain strong consumer loyalty, admired for their robust taste and caffeine content. However,
green tea variants are gaining substantial momentum, thanks to their perceived health benefits,
including metabolism boosting and antioxidant properties. Herbal teas, which are naturally
caffeine-free and often infused with botanicals, are expanding the market by attracting health-
conscious consumers and those looking for relaxation beverages. Fruit-flavored teas such as
peach, lemon, berry, and mango offer a refreshing twist and continue to be a favorite among
younger demographics seeking bold and adventurous tastes.

In terms of distribution channels, supermarkets remain the primary point of sale for iced tea
products due to their extensive reach and variety of product offerings. Convenience stores are
crucial for impulse purchases and are especially important for ready-to-drink formats. The rise of
online retail platforms has further transformed the market landscape, allowing brands to reach
global consumers directly and offer a broader range of niche products that may not be available
in brick-and-mortar stores. Specialty stores, such as gourmet food shops and tea boutiques,
serve consumers looking for artisanal, organic, or craft iced teas.

"Proceed to Buy" - Move forward with your purchase and gain instant access to the complete
report: https://www.marketresearchfuture.com/checkout?currency=one user-

USD&report id=41903

Packaging innovation plays a vital role in market differentiation. Bottles continue to dominate
packaging formats because of their portability and brand-friendly labeling space. However,
pouches are emerging as a sustainable alternative, offering lightweight packaging with lower
environmental footprints. Cans provide another portable solution, often targeted at younger
consumers and offering a crisp, modern aesthetic. Tetra packs, known for their recyclability and
longer shelf life, are increasingly used by brands aiming to attract eco-conscious buyers.
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Regionally, North America commands a significant share of the global iced tea market, led by the
United States where iced tea is a staple beverage. The health and wellness trend in the U.S,,
coupled with the preference for flavored beverages, continues to fuel innovation. Europe follows
closely behind, with countries like the United Kingdom, Germany, and France embracing ready-
to-drink iced teas as sophisticated, healthier alternatives to soft drinks. In Asia Pacific,
particularly in China, Japan, and South Korea, iced tea consumption is soaring, driven by the
region’s deep-rooted tea culture and increasing Western influence on beverage trends. South
America is emerging as a promising market, with Brazil and Argentina showing growing
acceptance of flavored and ready-to-drink tea formats. Meanwhile, the Middle East and Africa
are witnessing gradual growth, fueled by rising disposable incomes, urbanization, and evolving
consumer tastes.

Industry developments have been dynamic in recent years. Brands are investing heavily in
natural and organic ingredients, moving away from artificial flavors, sweeteners, and
preservatives. Many companies are also launching low-calorie or zero-calorie iced teas to appeal
to the health-conscious demographic. Functional iced teas enhanced with vitamins, minerals,
and adaptogens like ashwagandha and ginseng are gaining traction, positioning iced tea not just
as a refreshing drink but also as a functional beverage supporting wellness goals. Moreover,
sustainability initiatives are playing a crucial role, with brands adopting eco-friendly packaging
and ethical sourcing practices to appeal to socially conscious consumers.

"Browse Report" - Explore the report's contents, sections, and key insights by browsing through
its detailed information: https://www.marketresearchfuture.com/reports/iced-tea-market-
41903

Despite the market's strong growth trajectory, there are notable challenges. Fluctuations in the
availability and cost of tea leaves, particularly due to climate change and geopolitical tensions in
tea-producing countries, can impact supply chains and profit margins. Additionally, the iced tea
market faces intense competition from a broader functional beverage category, including
flavored waters, kombucha, cold brew coffee, and energy drinks. Consumers’ shifting
preferences and the need for constant innovation pose ongoing challenges for brands to stay
relevant.

Another challenge lies in regulatory pressures related to sugar content and health claims. As
governments around the world introduce sugar taxes and stricter labeling requirements, iced tea
brands must carefully balance flavor appeal with nutritional profiles to meet compliance and
consumer expectations. Furthermore, market fragmentation—with numerous regional players
offering artisanal and craft iced teas—can make it difficult for larger brands to maintain market
share without significant investment in product innovation and marketing.

Nevertheless, the opportunities in the iced tea market remain abundant. The growing inclination
toward plant-based, clean-label beverages positions iced tea perfectly for long-term success.
Expanding into emerging markets, developing limited edition and seasonal flavors, and
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leveraging digital marketing channels to engage younger consumers are strategies that leading
brands are pursuing. Collaborations with influencers, health experts, and wellness brands can
also amplify brand visibility and credibility.
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consumers worldwide. Market Research Future has the distinguished objective of providing
optimal quality research and granular research to clients. Our market research studies by
products, services, technologies, applications, end users, and market players for global, regional,
and country level market segments, enable our clients to see more, know more, and do more,
which help answer your most important questions.
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