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Bamba Travel embraces TikTok’s rise as a

primary source of travel inspiration for

Gen Z and millennials.

NAVARRE, FL, UNITED STATES, May 7,

2025 /EINPresswire.com/ -- In just a

few short years, TikTok has evolved

from a platform for lip-syncing and

dance challenges into a powerful

engine driving travel inspiration,

discovery, and bookings. Today, young

travelers are turning to TikTok not just

for entertainment but for real,

actionable travel recommendations.

Recognizing this shift, Bamba Travel is

doubling down on its TikTok strategy, using the platform to connect with digital-native

adventurers in a fresh and engaging way.

At Bamba Travel, we know

that young travelers crave

inspiration, authenticity, and

real experiences; TikTok has

given us the perfect

platform to bring that to life”

Paul Sarfati

TikTok’s Meteoric Rise and Its Influence on Travel

Launched in 2016 by the Chinese tech company

ByteDance, TikTok quickly gained traction globally after

merging with the popular lip-syncing app Musical.ly in

2018. By 2021, it had surpassed 1 billion active users

worldwide, with the United States emerging as one of its

largest markets. As of 2024, TikTok boasts over 170 million

monthly active users in the U.S. alone, with young adults

making up the majority of its user base.

What sets TikTok apart from traditional travel platforms is its algorithm, which prioritizes short,

engaging videos based on user preferences rather than established influencer followings. This

democratized content approach allows small creators and everyday travelers to go viral

overnight, making travel advice and inspiration more accessible than ever. 

According to HotelBusiness.com, 88% of young travelers are active on TikTok and follow at least
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one travel influencer, with over half

following three or more. Additionally,

60% of young travelers now use TikTok

as their first choice for trip planning,

compared to just 13% who rely on

Google. 

Another survey from MGH found that

89% of travelers have discovered a new

destination through TikTok, and 40%

have booked an experience as a direct

result of seeing it on the platform.

With Gen Z and millennials spending

an average of 95 minutes per day on

TikTok, the platform has become a

critical space for brands looking to

capture the attention of young

travelers.

Bamba Travel’s TikTok Strategy:

Authenticity, Engagement, and

Adventure

Recognizing TikTok’s potential as a

powerful travel marketing tool, Bamba

Travel has made the platform a core

part of its strategy to inspire and

engage young adventurers. Through

short-form video storytelling, Bamba

showcases epic backpacking routes,

hidden gems, budget-friendly travel

hacks, and once-in-a-lifetime

experiences—all designed to spark

wanderlust and provide practical travel

insights.

"At Bamba Travel, we know that young

travelers crave inspiration, authenticity,

and real experiences; TikTok has given

us the perfect platform to bring that to

life," said Paul Sarfati, Founder & CEO

of Bamba Travel. "Through short,

engaging videos, we showcase epic adventures, hidden gems, and budget-friendly travel tips in a
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way that resonates with today’s digital-

savvy explorers. Combined with

Bamba’s suite of trip planning tools,

TikTok allows us to connect with our

community in a fun and interactive

way, sparking wanderlust and helping

backpackers plan their next great

adventure."

Why TikTok is the Future of Travel

Marketing

Unlike traditional travel advertising,

which often relies on polished imagery

and corporate messaging, TikTok

thrives on authenticity and user-

generated content. Travel influencers and everyday travelers alike can share their experiences in

a raw, unfiltered way that resonates more deeply with younger audiences. This shift has made

platforms like Instagram and Google feel static by comparison.

Bamba’s TikTok content provides immersive glimpses into real travel experiences—whether it’s a

budget-friendly itinerary through Vietnam, an adrenaline-pumping trek to Rainbow Mountain in

Peru, or a cultural deep dive in Buenos Aires. By highlighting real adventures and giving travelers

a voice, Bamba fosters a sense of community that goes beyond typical travel marketing.

A New Era for Travel Inspiration

For years, Google and Instagram dominated the travel search landscape. But TikTok’s rise signals

a shift in how young travelers discover, research, and book trips. Instead of scrolling through

search results or staged Instagram photos, they’re watching real travelers share their first-hand

experiences in a way that’s interactive and engaging.

With TikTok’s influence continuing to grow, Bamba Travel is fully embracing the platform—not

just as a marketing tool, but as a way to build a community of like-minded explorers. By meeting

travelers where they are, Bamba is reshaping the way the next generation experiences the

world.

For more information and to see Bamba Travel’s latest TikTok content, follow @bamba.travel on

TikTok or visit www.bambatravel.com.
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