
George Magazine Names Cogsworth of
Cogsworth & Whiskerbolt as New Social Media
Manager

Cogsworth

George Magazine announces the appointment of

Cogsworth, esteemed partner at the renowned firm

Cogsworth & Whiskerbolt, as its new Social Media

Manager.

LITTLE ROCK, AR, UNITED STATES, May 12, 2025

/EINPresswire.com/ -- George Magazine is thrilled

to announce the appointment of Cogsworth,

esteemed partner at the renowned firm

Cogsworth & Whiskerbolt, as its new Social Media

Manager, effective immediately. Cogsworth,

known for his strategic prowess and engaging

online presence, is set to lead George Magazine's

social media strategy, bringing a fresh perspective

and innovative approach to the publication's

digital footprint.

Cogsworth, often seen alongside his equally

distinguished (and slightly shorter) partner,

Whiskerbolt, has built a reputation for their

dynamic partnership and ability to captivate

audiences. Their distinctive style, sometimes playfully referred to as the "Cat Bosses" aesthetic,

hints at a unique blend of traditional gravitas and modern flair that George Magazine is eager to

integrate into its social media voice.

“We like Facebook because of the decorum of the posters, and Gene and I will continue to post

directly there” said Dave Blaze. Gene Ho added, “Some of these other platforms are like a giant

litter box and we need someone in there that is used to that type of playground.”

"We are absolutely delighted to welcome Cogsworth to the George Magazine family," said Dave

Blaze, CEO of George Magazine. "His proven ability to connect with diverse audiences and his

forward-thinking approach to digital engagement make him the ideal candidate to elevate our

social media presence. We believe Cogsworth, with the support of Whiskerbolt, will bring a new

http://www.einpresswire.com
https://georgemagazine.com/


Cogsworth & Whiskerbolt

level of energy and creativity to our online

platforms."

“Cogsworth has cat-like reflexes with his wit,” said

Gene Ho, Editor in Chief of George Magazine.

“That is what’s needed in social media today.

Influencers must be fast and sometimes even

feisty.”

In his new role, Cogsworth will be responsible for

overseeing most, but not all of George Magazine's

social media channels, concentrating on X

(formerly known as Twitter), developing content

strategies, engaging with the magazine's

readership, and expanding its reach across

various platforms. His appointment signals

George Magazine's commitment to strengthening

its digital presence and fostering a vibrant online

community. George Magazine already has a

formidable social media presence. The collective

social media accounts of George Magazine, Dave

Blaze, and Gene Ho have reached millions of views online.

Cogsworth and Whiskerbolt are relocating their operations to George Magazine's headquarters

and are eager to begin this new chapter.
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This press release can be viewed online at: https://www.einpresswire.com/article/811874465

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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