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7thonline Launches CoPlanner to Transform
Merchandise Planning Through Smart
Automation

New Al-powered tool auto-generates
merchandise plans based on historical
success, helping retailers plan faster,
smarter, and with confidence.

NEW YORK, NY, UNITED STATES, May
13, 2025 /EINPresswire.com/ --
7thonline, a leader in multi-channel, Al-
based merchandise planning and
inventory management solutions for i - , ‘
retail, announces the launch of 7thonline Launches CoPlanner a new Al-powered tool
CoPlanner, a groundbreaking tool that ~ auto-generates merchandise plans based on
auto-populates merchandise plans by historical success, helping retailers plan faster,
analyzing historical data to identify smarter, and with confidence.

what has worked best in the past.
Leveraging large language models,
CoPlanner streamlines the planning
process, enabling planners to make
adjustments using natural-language
queries and visualize the impact of
their changes in real-time.

CoPlanner elevates merchandise
planning with conversational Al,
granting quick access to actionable
insights and stimulating results of

various scenarios. The system will 7thonline is a global leader in Al-native demand
continuously refine recommendations,  pjanning and inventory management solutions,
freeing retailers to focus on strategic offering retailers and wholesalers innovative
decision-making rather than manual functionality that optimizes their supply chains and
processes on Excel. drives profitability across all key channels.

From Data to Decisions:; A Smarter,


http://www.einpresswire.com
https://www.7thonline.com/

Faster Path to Profitability

CoPlanner integrates and evaluates
data from multiple sources, including
past sales, markdowns, inventory
turnover, regional demand, and
seasonality, to auto-generate a smart,
performance-driven merchandise plan.
Using conversational Al, 7thonline’s
CoPlanner identifies winning patterns
through contextual generative Al and
applies trending insights at scale T )
across categories. A
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Leveraging large language models, CoPlanner
streamlines the planning process, enabling planners
to make adjustments using natural-language queries

and visualize the impact of their changes in real-time.

“Our goal is to make merchandise
planning more intelligent, data-driven,
and automated,” said Max Ma, CEO of
7thonline. “CoPlanner helps retailers
start smarter by building on what already works, and then evolving those plans as conditions
change. Automatically, planning gets more precise and better over time as the system learns
which planner-made adjustments are most accurately reflected in real-time data.”

Designed for Merchandisers, Powered by Al

By combining automation with adaptability, CoPlanner allows retailers to:
- Save hours of manual planning work and make sense of their data

- Launch initial plans based on proven performance

- Continuously refine and adjust plans in response to new data

- Track plan-to-actual variance and update in real-time

Built for a Multi-Channel World

CoPlanner fits seamlessly into existing 7thonline platforms, empowering retail brands to
enhance decision-making and manage planning, assortments, and allocation proactively across
all channels. Whether for a single category or a multi-brand portfolio, the tool gives planning
teams the clarity and control to act fast and profitably.

To learn more about CoPlanner, contact the team at info@7thonline.com or visit
www.7thonline.com.

About 7thonline

7thonline is a global leader in Al-native demand planning and inventory management solutions,
offering retailers and wholesalers innovative functionality that optimizes their supply chains and
drives profitability across all key channels. With a proven track record of breaking down silos
between supply and demand, 7thonline provides unmatched flexibility, scalability, and precision
for businesses worldwide.


http://www.7thonline.com

Backed by over two decades of dedicated Al R&D and continuous client collaboration, 7thonline
has been empowering brands to make smarter merchandising decisions for 25+ years. Built for
today’s omnichannel world, 7thonline’s super-integrated platform offers bespoke solutions
specific to multiple channels—direct-to-consumer brick-and-mortar, wholesale, and
ecommerce—to deliver better results out of the box. Trusted by industry leaders such as PVH,
Birkenstock, Alexander Wang, Patagonia, Michael Kors, and more since 1999. Rethink demand
planning; place the right products in the right place at the right time.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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