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3 Oregon Dispensaries Demonstrate
Distinctive Models of Cannabis Retail

Farma, TJ's Oregon, and Hashstoria
Showcase Regional Leadership Through
Education, Community Engagement, and
Cultural Integration

PORTLAND, OR, UNITED STATES, May
13, 2025 /EINPresswire.com/ -- As
Oregon maintains its position at the
forefront of the U.S. cannabis market, a
group of independent dispensaries
continues to shape the evolution of
retail standards through scientific
literacy, grassroots engagement, and
culturally resonant branding. Among
the most notable operators are Farma
(Portland), T|'s Oregon (Eugene and
Portland), and Hashstoria (multiple
Oregon locations and New Jersey), each
offering a unique approach grounded
in transparency, education, and local
identity.

Farma: Advancing Cannabis Literacy
Through Science-Based Retail
Established in Portland in 2014 and
acquired by Groundworks Industries in
2020, Farma has earned recognition as
a leader in medically-informed,
science-first cannabis retail. The
dispensary employs a terpene-based effects model that helps guide customer choices beyond
traditional strain categories. Products are fully panel-tested and labeled with comprehensive
cannabinoid and terpene data to support informed decision-making.



http://www.einpresswire.com
https://www.farmapdx.com/
https://tjsoregon.com/
https://hashstoria.com/

Farma'’s staff is trained in education-
based service and regularly assists
both recreational consumers and
patients seeking symptom relief. The
store’s integration with the Praf
Cultivar brand, a Groundworks
cultivation line, reinforces its
commitment to pesticide-free,
sustainably grown cannabis.
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In addition to product offerings, Farma
actively supports community and
advocacy initiatives, including
partnerships with The Last Prisoner
Project, local warming drives, and
efforts to bring cannabis education to
farmers markets and public spaces.

TJ's Oregon: Grassroots Leadership and Customer-Centered Retail

With roots dating back to 2008, TJ's Oregon operates locations in Eugene and Portland and
continues to reflect its founding commitment to personalized care. The dispensary utilizes direct
customer feedback to shape its product selection and retains deli-style flower service—a rarity in
today’s pre-packaged retail environment.

The team frequently collaborates with local businesses and nonprofits, including Black Bissell
Street Aid, and organizes community support efforts such as clothing drives. Its Eugene location
has been repeatedly recognized in local “Best Of” awards, and its staff members have received
individual recognition for excellence in service.

TJ's holds a processing license and is planning the return of an in-house brand later this year,
further expanding its operational footprint.

Hashstoria: Expanding With Culture-Driven Cannabis Retail

Founded in 2017 in Astoria, Hashstoria has grown to include four Oregon locations—Astoria,
Gladstone, Springfield—and a licensed dispensary in New Jersey. The company combines
cultural authenticity with a boutique retail model, emphasizing partnerships with independent
growers and brands such as Otis Gardens, Kaprikorn, and JD Grown.

Co-founded by musician Raekwon of the Wu-Tang Clan, the brand incorporates design and
messaging reflective of its hip-hop roots, while maintaining a focus on customer support and
localized service. Weekly flower promotions for loyalty members and a focus on rare strain



access help distinguish Hashstoria in a competitive retail space.

Despite multistate growth, the company maintains individualized service and continues to
prioritize local relationships and community presence in each market it serves.

Evolving Standards in Oregon Cannabis Retail

Farma, TJ's Oregon, and Hashstoria each represent distinct models of retail innovation, built on
transparency, cultural relevance, and consumer trust. As Oregon remains a national leader in
cannabis regulation and access, these dispensaries exemplify how localized, values-driven
operations continue to shape public perception and industry practice.
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