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LEE'S FAMOUS RECIPE® CHICKEN DARES
DOUBTERS IN NEW AD CAMPAIGN

Launches first ad campaign with new
branding with Plein Air Agency

SHALIMAR, FL, UNITED STATES, May 19,
2025 /EINPresswire.com/ -- Lee's
Famous Recipe® Chicken, a name
synonymous with delicious, homestyle
fried chicken for nearly 60 years, is
having disbelievers eat their famous
last words in a new ad campaign. Plein
Air Agency, the creative agency of
record, developed the campaign, which  IN NEW AD CAMPAIGN

leans into the brand's playful side and

marks a significant shift in the brand’s

messaging. The new creative work will appear on social media and streaming TV across the
brand’s footprint starting today.

"The new campaign celebrates our brand legacy in a fun way and reaffirms that we're famous for
a reason. Our partners at Plein Air have helped us take another big step in our brand
transformation that's already included our new visual identity, updated restaurant designs, and
now this great new creative direction for our advertising,” said Dan Sokolik, VP of Marketing for
Lee's Famous Recipe® Chicken.

The campaign leans into humor, showing doubters eating their "famous last words" after just
one bite of Lee's Famous Recipe® Chicken. It marks the next phase in the brand’s evolution
following a major rebranding effort in 2023, when they partnered with design firm Chute
Gerdeman to develop Lee’s new visual identity, drawing inspiration from their core values of
Heritage, Care, Quality, Comfort, and Traditions.

“We are investing in creative production more than ever as part of our commitment to evolving
our brand while reminding both new and long-time customers exactly why we're famous,"


http://www.einpresswire.com
http://www.itspleinair.com/
http://www.itspleinair.com/
http://www.linkedin.com/in/dansokolik/
http://www.chutegerdeman.com/
http://www.chutegerdeman.com/

continued Sokolik. "I'm excited to get these ads in front of the public and continue to build on
our reputation as a brand that welcomes everyone, even those who doubt us.”

The new ads build on Lee’s revitalized brand identity, offering a bold, confident message that
invites audiences to rediscover what makes Lee’s a standout. With an emphasis on flavor, quality,
and a little bit of fun, the campaign introduces a fresh energy while staying true to the brand’s
roots.

"Lee's is a special brand with a rich history, and we fundamentally wanted to celebrate what
makes it so famous," said Paul McEnany, co-CEO of Plein Air Agency. " This is an inflection point
for Lee's. It's truly been an honor to play a role in the growth of a company that's both building
on its legacy and finding new ways to reinvent itself after nearly 60 years.”

For more information about Lee's Famous Recipe® Chicken, visit www.leesfamousrecipe.com or
follow them on Facebook or Instagram.

About Lee's Famous Recipe® Chicken

For nearly 60 years, Lee's Famous Recipe® Chicken, a quick service franchise founded in Lima,
Ohio, has specialized in fresh, never frozen chicken. Lee’s is recognized for two years in a row as
a top 10 Fast Food Fried Chicken by USA Today’'s 10Best Readers’ Choice Award. Today, there are
more than 130 Lee's Famous Recipe®

Chicken locations in 12 U.S. states and in Canada, most are individually owned and operated. For
additional information, please visit LeesFamousRecipe.com.
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