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AdSkate Releases Pre-Campaign Analysis
Tools for Privacy-Safe Creative Planning

New capabilities help advertisers identify
audience fit and creative alignment

before campaign launch. Pre-Campalgn AanYSIS
NEW YORK CITY, NY, UNITED STATES,

May 27, 2025 /EINPresswire.com/ -- n © [udiencs nalysie
AdSkate, a creative analytics platform & & o T
that applies Al to advertising strategy, “

has released a new suite of tools

focused on pre-campaign analysis. The Adskate

features include Audience Analysis and
Persona Insights, designed to help
advertisers better understand which
audiences are most likely to respond to a creative concept, prior to spending on media.

AdSkate Pre-Campaign Analysis

These tools were developed in response to ongoing changes in advertising, including stricter
privacy laws, higher media costs, and reduced access to third-party data. By analyzing audience
alignment with creative materials before a campaign goes
“ live, advertisers can reduce the likelihood of mismatched
targeting and improve message relevance from the

Campaign waste is a
outset.

solvable problem. Our tools
help advertisers make
informed decisions before
launch, when it's still
possible to course-correct.”
Akaash Ramakrishnan

“With growing restrictions on cookies and rising media
costs, brands can't afford to guess who their message will
resonate with,” said Shreyas Venugopalan, CTO and Co-
Founder of AdSkate. “Pre-campaign insights allow
marketers to test and refine their ads ahead of launch,

eliminating blind spots and reducing risk.”
Audience Analysis: Testing Creative Against Segments
AdSkate’s Audience Analysis capability enables advertisers to test a creative asset across over

1,000 real-world audience segments. These include interest-based and lifestyle segments such
as health-conscious consumers, remote professionals, and young parents. The system uses Al to


http://www.einpresswire.com
http://www.adskate.com

assess creative alignment, evaluating tone, imagery, and content to determine which groups are
most likely to respond.

No personal data is required. The tool does not use cookies, tracking pixels, or any user-level
identifiers. Results are generated based on aggregate pattern analysis and creative
characteristics, making the approach consistent with current data protection standards such as
GDPR and CCPA.

Persona Insights: Building a More Nuanced Understanding

Alongside segment testing, AdSkate’s Persona Insights tool helps advertisers understand which
types of individuals, based on communication style, motivation, and content preferences, are
likely to connect with their brand or product. These personas include traditional demographics
such as age or income, as well as reflect behavioral and psychological indicators.

“Many brands lack visibility into who their creative truly speaks to,” said Akaash Ramakrishnan,
CEO and Co-Founder of AdSkate. “We built this because campaign waste is a solvable problem.
Our tools help advertisers make informed decisions before launch, when it's still possible to
course-correct.”

Unlike buyer personas built from surveys or historical customer data, these Al-generated profiles
are campaign-specific and reflect real-time signals. This approach reduces reliance on
assumptions and gives marketing teams a more grounded understanding of how different
audience types may perceive a campaign message.

Planning Under Privacy Constraints

The tools were developed with a focus on data responsibility. As third-party data becomes
harder to access and consumer tracking practices are phased out, advertisers have limited
visibility into how their ads will perform. Traditional performance feedback loops often occur
after the campaign has started, at which point budgets have already been spent.

AdSkate's pre-campaign offering allows for earlier evaluation. By analyzing resonance and
relevance before a campaign goes live, advertisers can adjust creative, narrow audience focus, or
identify areas of misalignment.

This model addresses a growing need for tools that support planning without compromising
compliance. With no reliance on user-level data, it offers a method for campaign refinement that
aligns with both current regulatory requirements and broader industry trends.
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This press release can be viewed online at: https://www.einpresswire.com/article/814858983
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