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SXTC-DYADICA Global Consulting and FEAR-
NONE Gear Unleash Fully Al-Driven Network-
Quality Commercial-Movie For Brands.

SXTC-DYADICA Global Consulting and
FEAR-NONE Gear Unleash the World
Leading Fully Al-Driven Network-Quality
Commercial-Movie—Redefining Brand
Storytelling
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LONDON, GREATER LONDON, UNITED
KINGDOM, May 23, 2025
/EINPresswire.com/ -- In a historic leap
forward for branding, creative media,
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and artificial intelligence, SXTC- 8t
DYADICA Global Consulting has DYADICA & Co Global Consulting Al Artificial
partnered with American motorcycle Intelligence

lifestyle brand FEAR-NONE Gear

(www.fear-none.com) to release one of

the world’s first fully Al-driven, network-quality commercial-movie titled “FEAR-NONE"—a 4
minute cinematic innovation that redefines what's possible in advertising.

The bold campaign, conceptualized and executed entirely

“ by SXTC Global Consulting’s -DYADICA' Al division (London
This incredible reel (FEAR- and Milan-based), sets a new standard for digital
NONE) isn't just a storytelling. Powered by state-of-the-art Al engines, the

production includes Al-generated human actors, cinematic-
grade visuals, voice synthesis, dynamic scene design, and
motion effects—all indistinguishable from traditional, big-
budget Hollywood content.

commercial—it's a blueprint
for the future of brand
storytelling. We've entered
an era where Al is no longer
a tool—it's a full production
partner”

Esteban Jaworski, Director

“This incredible reel (FEAR-NONE) isn't just a
commercial—it's a blueprint for the future of brand
storytelling,” says Esteban Jaworski, Global Director of

Brand Al & Innovation at SXTC-DYADICA Global Consulting. “We've entered an era where Al is no
longer a tool—it's a full production partner (strategically and execution-wise) capable of


http://www.einpresswire.com
http://www.fear-none.com
http://www.dyadica.co

delivering world-class brands and
content at breakneck speed and
precision. FEAR-NONE gave us the
creative freedom to break every brand
and marketing boundary.”
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NEXTGEN Innovation, Born from Al:
The project utilized a fusion of brand-
driven generative Al (including LLMs,
GANSs, and diffusion models), advanced
post-processing, deepfake-level
realism, and custom-trained visual
pipelines to craft the story of an
authentic American motorcycle
rebellion—gritty, raw, cinematic, and
unforgettable.

From the actors to the landscapes,
every visual element was either
enhanced or fully created by Al. No film
crew. No on-set production. Yet the
final result rivals the aesthetic and
emotional impact of a high-end Super
Bowl ad, if not more so in terms of
deep, all-encompassing brand
storytelling. "We call it ALL-
Encompassing Generative AI™"... or
AEGI™ ." says Esteban.

“We're a brand built on innovation, 4 _
guts, and grit,” said a spokesperson for e sl o
FEAR-NONE Gear. “When SXTC- SXTC-DYADICA Global Brand Consultlng Al Innovatlon
DYADICA showed us what Al could

really do, we knew we weren't just

making a commercial—we were making history. This is the future of marketing.”

A Cost-Efficient, Scalable Future for Brands

What once cost hundreds of thousands to millions of dollars to produce now takes a fraction of
the time and resources—unlocking global storytelling at scale for brands of any size. The
implications for fashion, FMCG, tech, and consumer lifestyle sectors are seismic. “l was stunned
by the results especially the cinematic and creativity quality,” says Esteban.

“Normally, this kind of complex vehicle and project would take literally many dozens of people
across many functions and specialisms... and cost a fortune in time, resources and money. And



we would be much more limited to what design, style and effects we could achieve. This opened
whole new ground across every one of these aspects— especially what creative effects and
applications we can explore and generate. It truly is groundbreaking. A brave new world for
sure.”

"Watch the FEAR-NONE commercial, feel the future:
https://vimeo.com/user78633163/reel6?share=copy

About SXTC-DYADICA

SXTC-DYADICA Global Brand Consulting are Brand Marketing Experts taking Startups, SME, and
Fortune 100 brands to their NEXT LEVEL locally and worldwide. Founded in 1981, DYADICA is a
boutique consultancy that has grown to over 5000 client engagements across hundreds of
clients (including start-ups, SME, Fortune 100, and nation brands) around the globe (North
America, Asia and the EMEA). DYADICA also has decades of industry-leading brand ideation via
books, white papers, and articles changing the way brands think and operate with its works and
constructs published in some of the world's best-known journals and newspapers, books, as well
as taught in leading business schools and agency training programs globally. www.dyadica.co

About FEAR-NONE Gear

Born on the streets of Chicago, FEAR-NONE is a fiercely independent motorcycle lifestyle brand
known for authentic American design, hardcore apparel, and the uncompromising attitude of
the road.

For interviews, collaboration inquiries, or media licensing, contact:
Robert Sharm

SXTC-DYADICA Global Brand Consulting

roberts@sxtcworld.com
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Esteban Jaworski

SXTC-DYADICA Global Brand Consulting
++1 844-392-3422
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This press release can be viewed online at: https://www.einpresswire.com/article/815487981
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