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Evok reveals how healthcare organizations

can measure social media ROI to boost

patient acquisition, retention, and improve

overall health outcomes.

LAKE MARY, FL, UNITED STATES, July 11,

2025 /EINPresswire.com/ -- Social media

is no longer just a tool for raising

awareness in healthcare, it’s a

measurable driver of patient acquisition

and retention. Evok healthcare marketing

explores how healthcare organizations

can track the return on investment (ROI)

of their social media efforts to fuel

sustainable growth and improve

outcomes.

As healthcare providers increasingly turn

to digital platforms to engage with

current and prospective patients,

understanding what’s working - and

what’s not - has never been more important. Evok’s guide breaks down how to set measurable

goals, track key performance indicators (KPIs), and connect social media metrics to patient

growth in meaningful ways.

The guide offers a practical framework for evaluating performance across channels, from patient

inquiries and appointment bookings to website conversions and audience engagement. It also

provides healthcare teams with steps to align marketing goals with overall organizational

objectives, ensuring that every post and campaign contributes to patient-centric outcomes.

Importantly, evok highlights the need for customized KPI tracking depending on the type of

healthcare provider. Whether it’s a hospital system, private practice, or specialty clinic, the guide

emphasizes setting benchmarks based on patient journey stages and digital behavior unique to

each audience.

From understanding impressions and click-through rates to tracking cost per acquisition and

retention trends, the guide encourages providers to go beyond vanity metrics. It offers strategies
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By measuring what matters,

providers can build trust,

increase access, and grow

their practices in ways that

are both meaningful and

measurable.”

Larry Meador

for connecting engagement data with business results,

helping healthcare organizations determine the true

impact of their efforts.

The article also touches on the value of long-term

reporting and testing, encouraging brands to continually

optimize content, channels, and messaging to better serve

their patients and communities.

Healthcare professionals looking to better understand the

link between social media and patient growth can read the full guide here:

https://evokad.com/measuring-healthcare-social-media-roi-patient-growth/
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