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Trelexa, an Authority-Building Platform, on
Why Every Founder Should Co-Author a Book
Before 2026

Trelexa CEO Sam Sammane urges
founders to co-author a book by
2026—calling it the smartest move to
scale authority in an age of Al, noise, and
digital sameness.

ANAHEIM, CA, UNITED STATES, May 27,
2025 /EINPresswire.com/ -- In an era of
Al content overload and copycat
positioning, one signal still cuts through the noise: authorship. Trelexa CEO Sam Sammane
believes every founder with a message—or a mission—should co-author a book by 2026. Not
later. Not someday. Now.

“A book is the ultimate proof-of-work in an age of proof-of-
“ pitch,” Sammane says. “It's not a luxury anymore. It's the
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The authority gap in the Al era

Over the past year, synthetic content has flooded social media, marketing funnels, and even
press releases. For the average reader or investor, it's getting harder to tell who actually has
expertise—and who just has ChatGPT.

“When everyone is suddenly a personal brand, nothing feels personal anymore,” Sammane says.
“We're entering a phase where founders need to show—not just say—what they stand for. That's
where authorship comes in.”


http://www.einpresswire.com
http://trelexa.com
http://trelexa.com/pr-authority-building/
http://trelexa.com/what-is-co-authoring-a-complete-guide-for-aspiring-and-established-authors/

A book, unlike a post or a funnel, still implies care. Real thinking. Original insight. And most
importantly, time invested—something algorithms can't fake.

Why 2026 is the cutoff for credibility

Trelexa believes the window is closing fast. According to internal trend mapping and media
analytics, the perceived value of online content is beginning to erode. Founders who wait too
long may miss their moment to publish a meaningful book before their audience tunes out.

“2024 to 2026 is the critical window. After that, everyone will be doing it—and no one will care,”
Sammane warns. “People still respect books, but that respect is tied to timing. Publish while it
still counts.”

Trelexa’s perspective is shaped by close observation of trends across industries—from tech and
wellness to finance and real estate. In every sector, founders face increasing pressure to
establish trust quickly, especially when pitching to investors, attracting media, or engaging new
audiences.

Trelexa's co-authoring model: no fluff, no ghosting

Unlike traditional ghostwriting firms, Trelexa runs on collaboration—not substitution. Their co-
authoring service is built for founders who want a real voice, not a polished placeholder. Every
project begins with an in-depth discovery process: recorded interviews, brand reviews, and
strategy alignment.

Then, Trelexa’s team of writers, editors, and marketers shape that raw material into a
compelling, authority-building book that sounds like the client—not a template.

“You're not outsourcing your story. You're shaping it with a guide, a partner, a team,” Sammane
explains. “We co-write with you. That's the difference.”

Trelexa also handles backend logistics—from ISBN registration to Amazon setup and press
strategy—so founders can stay focused on their business while building their legacy.

What founders lose when they stay silent

In a world where impressions are measured in milliseconds, a founder without a book may be
dismissed as generic—even if their business isn't.

Books open doors to:

Podcast guesting on higher-tier shows
Media opportunities that require authority
Speaking gigs, accelerator spots, and investor attention

Without one, even brilliant thinkers may find themselves overlooked.
“If you don't claim your space now, someone with less to say but more polish will take it,”
Sammane says. “That’s just how media works.”



The Trelexa vision: legacy without limits

Trelexa's mission goes beyond books. It's helping founders scale authority without sacrificing
authenticity. Through a strategic mix of podcast guesting, owned media consulting, and PR
visibility, Trelexa ensures that each book doesn't just sit on a shelf—it works across channels.

“A book is where you start, not where you stop,” Sammane says. “We design your authorship to
move across platforms, to fuel your content, and to define your voice in a crowded market.”

As the noise gets louder, Trelexa is betting on depth over virality—and helping clients build
legacies that algorithms can't erase.

About Trelexa

Trelexa is an authority-building company helping founders, professionals, and thought leaders
co-author books, appear on top-tier podcasts, and craft compelling media narratives that scale
their voice and impact. Through a human-first, strategic approach, Trelexa transforms ideas into
influence—without the fluff.
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