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Image One Named to Franchise Business
Review's 2025 Culture100 List

Independent Research Firm Identified
Image One Among the Top 100
Franchises with the Best Culture

ROLLING MEADOWS, IL, UNITED
STATES, June 5, 2025
/EINPresswire.com/ -- Image One was
recently named to Franchise Business
Review'’s 2025 “Culture100” list. The list
recognizes the top 100 franchise
brands in its annual research on the
Best Franchise Cultures.
Headquartered just outside of Chicago
and franchising since 2011, Image One
USA launched its franchise affiliate
program in 2015. Today, 24 Affiliate
Franchisees are servicing buildings
nationwide, including Louisiana, Ohio,
Texas, Wisconsin, Virginia, and Florida.
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Franchise Business Review (FBR), a research firm that conducts independent surveys of
franchisee satisfaction, provides the only ratings of
“ franchise companies based solely on actual franchisee

At Image One, we believe a
strong, collaborative culture
is the foundation for
empowering our franchise
owners to thrive.”

Tim Conn

satisfaction and performance. FBR publishes its rankings of
top brands semi-annually in its Guide to Today's Top
Franchises, as well as industry reports throughout the year
that highlight research on the top franchises in specific
sectors.

Image One was among more than 350 franchise brands

representing over 35,000 franchise owners that participated in FBR's research on the best
franchise cultures. Franchisees were surveyed on 33 benchmark questions about their
experience and satisfaction regarding critical areas of their franchise systems. The selected
brands received the highest overall ratings based on 17 unique areas that contribute to a strong


http://www.einpresswire.com
https://franchisebusinessreview.com/lists/top-franchise-culture-awards/
https://franchisebusinessreview.com/page/digital-guides/
https://franchisebusinessreview.com/page/digital-guides/

company culture, including leadership,
core values, franchisee community,
and employee engagement.
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important part of any franchise

investment decision, but it can be /'"\ FACILITY SOLUTIONS
difficult to gauge,” said Michelle Rowan, Image One logo

president & COO of Franchise Business

Review. “Franchise Business Review

gathers data on how current franchise owners rate a brand’s culture and compare it to industry
benchmarks. That data provides potential buyers with insights into key indicators of a positive
culture, such as whether franchisees believe the franchisor genuinely cares about their success
and how effectively support staff and franchisees collaborate to achieve their business
objectives. The companies on this year’s Culture100 list are rated 20%-50 % higher by their
franchisees than other franchise brands in the key areas that contribute to a positive culture. If
you're considering buying a franchise, we recommend you start your search there.”

Image One’s survey data showed the following:

Training & Support: Very Good
Franchise System: Very Good
Leadership: Very Good

Core Values: Excellent
Franchisee Community: Very Good
Self-Evaluation: Excellent
Financial Opportunity: Very Good
General Satisfaction: Excellent
Core Values: 92/100

Owner Enjoyment: 90/100
Owner Validation: 96/100

According to the data collected from Image One franchise owners, 100% of franchisees agree
that they are likely to recommend this franchise to others and that they enjoy being a part of the
organization. All franchisees surveyed also agreed that they trust their franchisor.

“Being named to Franchise Business Review's 2025 ‘Culture100'’ list is a tremendous honor and a
testament to the values we've built our company on: transparency, support, and shared success,
said Tim Conn, President and CEO of Image One USA. “At Image One, we believe a strong,
collaborative culture is the foundation for empowering our franchise owners to thrive. This
recognition reinforces our commitment to putting people first and growing a franchise system
where everyone feels heard, valued, and equipped to succeed.”
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https://www.linkedin.com/in/timconnimageone/

Visit FranchiseBusinessReview.com to see the full list of the 2025 Best Franchise Cultures.
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About Image One

Image One USA is a commercial cleaning services business. The Image One franchising model
was formed on the principles of transparency, training, and top-notch financial and customer
service support. Third-party franchise and business publications, including CNBC.com,
Entrepreneur.com, and Franchise Business Review, regularly recognize it as a top franchise.

Image One franchisees work for themselves in a unique relationship with the franchise company.
Image One provides them with customer support for their business, ongoing training, and
assistance with billing, equipment, and sales training. Image One has commercial cleaning
franchise locations covering Chicago, Dallas, Denver, Fort Myers, and Houston. Franchise
territories are available nationwide.

For more information on the brand, visit http://ImageOneUSA.com.

About Franchise Business Review

Franchise Business Review (FBR) is a leading market research firm serving the franchise sector.
FBR measures the satisfaction and engagement of franchisees and franchise employees and
publishes various guides and reports for entrepreneurs considering an investment in a franchise
business. Since 2005, FBR has surveyed hundreds of thousands of franchise owners and over
1,300 leading franchise companies. FBR publishes free and unbiased franchisee satisfaction
research reports throughout the year online at http://www.FranchiseBusinessReview.com. To

read our publications, visit https://franchisebusinessreview.com/page/publications/.
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This press release can be viewed online at: https://www.einpresswire.com/article/819072905

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
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