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Let's Talk With Melissa Tomlin, Founder, (914)
PopUps

NEW YORK, NY, UNITED STATES, June 12, 2025
/EINPresswire.com/ -- Let's Talk™: Thank you for
joining us today, Melissa. One will read on
www.914popups.com (www.914popups.com) that,
“914PopUps is more than just an event series—it’s a
dynamic and ever-evolving retail and social concept
founded by Melissa Tomlin, a seasoned stylist,
personal shopper, and event planner with a passion
for bringing people together. Through a blend of pop-
up shopping events, curated experiences, and
exclusive networking opportunities, Melissa has
created a unique platform that celebrates both
community and creativity across Westchester and
neighboring cities.”

Melissa Tomlin, Founder, (914)
PopUps'!

Before we talk about your upcoming calendar of
events and new developments at (914) PopUps! please tell us about your journey and what
motivated you to launch your brand?

Melissa Tomlin: | grew up in a family business of
“ hospitality. Out of college | licenced a fashion brand out of
Hong Kong for 4 years, eventually closed that business to
move to New York. | started personal shopping at
Nordstrom for several years then moving onto the next
adventure. My love of fashion and hospitality 914PopUps
was created.

We are honored to chat
today with Melissa Tomlin,
Founder, (914) PopUps ! It's
quite impressive...a one-of-
a-kind network, with over

150 influencers that reaches ) o
more than 3 Million Let's Talk™: Your Summer & Fall calendar

followers!” (www.914popups.com/events) looks packed with many
Martin Eli Publisher ~ €ntertaining, fun and special events. Care to elaborate?

Melissa Tomlin: I'm very excited to partner with Sharc Media and Westchester Parks for the
Summer concert and movie series. Most of those will be held at Kensico dam.


http://www.einpresswire.com
http://www.914popups.com
http://www.914popups.com
http://www.914popups.com/events

The Barley Beach house and
914PopUps have collaborated on
various events, Rose in Rye and Wine
walk are coming up soon.

| am working with Greenwich Polo to
add vendor activations for the
season.

I've been expanding by hosting alot of
events in New York. I'm excited to be
partnering with CinqgaSept, one favorite
fashion brand at the end of June.

You can check my website
www.914popups.com or my Instagram
to see all the exciting things
happenings.

Let's Talk™: Congratulations on the
traction you have achieved on
Instagram
(www.instagram.com/914popups) with
12,000+ followers and we understand
that you have assembled a most-
impressive and powerful network of
Westchester influencers that all tolled
reaches million of eyeballs - do we

www.914popups.com

have that right, Melissa, and want to share with us brief overview of your strategic influencer

partners?

Melissa Tomlin: I'm excited about the 914PopUps influencer group. There's over 150+
influencers with over 3 Million followers between our group.

The group includes artists, foodies, fashion and content creators. | love that the group is
multigenerational. Creators from ages 22- 65 have developed great friendships.

Let's Talk™: Want to share with us any particular success stories?

Melissa Tomlin: I'm happy to share these vendor testimonials with you:

<<When [ first started my organic sourdough microbakery, just a few weeks old and still finding
my footing, | stumbled upon 914Popups through a Google search. | had never heard of Melissa


http://www.914popups.com
http://www.instagram.com/914popups

or the website, but | reached out, asking about local markets
where | could promote my business. From the very first
interaction, Melissa was incredibly warm and supportive,
offering not just guidance but genuine encouragement.

"As | began signing up for events she was organizing, Melissa
went above and beyond, personally recommending specific
ones she believed would be the best fit for my brand. Her deep
knowledge and connections within the Westchester community Your Media Coverage

are unmatched—she’s truly the go-to connector for small Solution As Seen On
businesses.

@( B
Thanks to her, I've gained valuable industry partnerships that NEWS
have been pivotal to my growth. | can honestly say that a -
significant part of my success is owed to Melissa's unwavering ‘@ \"’
support and dedication to helping small businesses thrive." eyl NBC NEWS
@victoriasbakehouseny >> AP Associated Press

"Beyond the magazine covers and behind the lens, she has been
a solid, true advocate for small businesses. | am proud to know

her as an ally, an advocate but most importantly, a friend. Until

we vend again!" @casacherrywoodcarvings

www.LetsTalk.press

Let's Talk™: We applaud all the work you do to help so many worthwhile charities. Please tell us
more.

Melissa Tomlin: My family was actively involved with helping others, and | try to instill that in my
daughters as well. We started the Pink Lady Box Project-Westchester as a White Plains-based
nonprofit to help women with basic necessities, like toiletries.

| feel like the most rewarding was during Covid-19, my friend Aubrey and | started a charity called
Caring for Covid. We partnered with the BID White Plains to raise over $75,000 and deliver over
5,000 meals to front line workers. Over the years, i've partnered with more than 25 charitable
organizations in Westchester and the surrounding region.

Let's Talk™: We just noticed your day in New York City at The Pierre, a Taj Hotel. What fun and
what's next for (914) PopUps ! Will you be expanding beyond the 914 area code?

Melissa Tomlin: Yes, I've been increasingly expanding 914PopUps in Manhattan and throughout
Fairfield County to connect more and more businesses and entrepreneurs. Looking forward to

all that's to come!

Let's Talk™: Thank you again for joining us today, Melissa, is there anything else you would like to



discuss today?

Melissa Tomlin: | recently had 2 amazing articles written!

https://soundshoremoms.com/meet-a-mom-melissa-tomlin-founder-of-914-pop-ups/

https://citylifestyle.com/articles/connecting-the-heart-of-westchester

Please watch my video here: https://www.youtube.com/watch?v=edYgCopHv|M

#EH

For more information:

www.914popups.com
www.instagram.com/914popups
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Let's Talk™....YOUR MEDIA COVERAGE AND PUBLICITY SOLUTION

Would your brand, your business, benefit from this same type of "awareness", media coverage
and new-business-driver?

Let's feature YOU in our “Let's Talk™” interview series.

The media coverage we deliver is guaranteed and customized for your specific business needs
and growth objectives; locally (in your hometown) and/or nationally (on ABC CBS FOX and NBC
News).

Please see this example of the media coverage on NBC News that we provided to Dr. Alesandra

DiCicco, DiCicco Dental Studio: https://www.wfla.com/business/press-releases/ein-
presswire/777418007/lets-talk-with-dr-alesandra-dicicco-dicicco-dental-studio-valhalla-ny-we-

treat-people-not-patients

www.LetsTalk.press

About Let's Talk™

Since 2003, our parent company, SecuritySolutionsWatch.com
(https://www.securitysolutionswatch.com/Main/About Us.htmI#SSW) has featured “In The
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Boardroom™* thought leadership interviews, and content-marketing programs, for companies
engaged in artificial intelligence (“Al"), information technology (“IT"), Internet Of Things (“loT"),
robotics, safety, security, and related areas.

We have delivered brand awareness, worldwide media coverage, and lead generation programs
for some of the largest global, mega-brands, and household names such as: 3M, AT&T, Cisco,
Dell, Fujitsu, HPE, Honeywell, Intel, Microsoft, Panasonic, Siemens, Sony, T-Mobile and many
more .

We are pleased to announce that the media coverage and publicity solution that we have
developed, which includes guaranteed exposure and visibility on ABC, CBS, FOX, NBC News, and
LOCAL media visibility as well, can now be delivered to any company, in any industry, and to any
service provider, anywhere...throughout the USA and in any international country specified by
our client.

Want to know more about our Let's Talk™ marketing, media coverage, new-business-driver
solution for :

O artists, art galleries, fashion designers

0 accountants, CPAs

0 doctors, hospitals, medical centers

0 entertainment venues, hotels, sports arenas
0 financial services providers

0 healthcare and wellness salons and spas
0 insurance agents

O lawyers

0 manufacturers

0 real estate agents

0 restaurants

0 retail chains & stores

0 any business...anywhere

Please contact Martin Eli, Founder & Publisher at Martin@LetsTalk.press

Martin Eli
Let'sTalk.press
Martin@LetsTalk.press

This press release can be viewed online at: https://www.einpresswire.com/article/820266037

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
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Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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