
What people really think about the ocean:
Survey results released for World Oceans Day

LONDON, UNITED KINGDOM, June 11,

2025 /EINPresswire.com/ -- DEEP, the

ocean engineering and technology

company on a mission to make

humans aquatic, has undertaken a

survey to more fully understand public

perceptions of the ocean. 

As the majority of the ocean remains

physically unexplored by humans,

DEEP felt it was important to get under

the skin of people’s knowledge and

attitude towards it. 

DEEP Director of Scientific Research, Dr. Dawn Kernagis, explains: “The ocean affects everyone

and this survey provides interesting insights into the general public’s view of the ocean, in both a

serious and light-hearted way.”

Sample: 4,000+ nationally representative consumers in the UK and USA; 2,002 parents with

children aged 6-16; 2,002 children aged 6-16.

Highlights:

Only 42% of people realize the ocean affects their daily lives. 

Yet it:

•  Produces oxygen for every other breath we take.

•  Regulates the climate, cools the planet, and absorbs carbon dioxide. 

•  Is an important source of food.

•  Houses important infrastructure, from energy to the internet.

The survey suggests people are excited about the ocean. 80% of respondents said they find it

fascinating. And the majority think exploring the ocean is more important than exploring space.

One of the challenges holding back ocean exploration is access. That’s where DEEP is helping, by

building subsea human habitats which will allow scientists and researchers to live and work
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underwater for sustained periods of time.

The question that sparked the largest generational divide in responses was ‘Would you live

under the ocean in a subsea human habitat if you had the opportunity?’. 

•  72% of the younger generation (Gen Z) said they wanted to experience living in a subsea

human habitat.

•  Just 32% of the older generation (Baby Boomers) were up for such an experience.

As we get older, we often lose the instinct to be curious. The ocean needs us all to rediscover our

inner explorer and that’s what DEEP is hoping to make happen.

Surprisingly, the average amount of time people said they’d stay down there for was six

months!

Just for fun, we asked people which celebrity they’d like to spend a week with on a subsea

human habitat. 

Top celebs as voted for by UK respondents:

1.  Taylor Swift

2.  Gordon Ramsay, Emma Watson, David Beckham (tied)

Top three celebs as voted for by US respondents:

1.  Dwayne ‘The Rock’ Johnson

2.  Keanu Reeves

3.  Bill Nye the Science Guy

The top answers to the question ‘Which sea creature would you most like to be’ were:

•  Dolphin 36%

•  Blue Whale 16%

•  Great White Shark 16%

•  Sea Turtle 15%

•  Killer Whale 14%

Follow DEEP on LinkedIn, Instagram and X @deepengineered.

For further information: 

www.deep.com 

press@deep.com

About DEEP®

DEEP® is an international design and engineering organisation whose mission is to Make

Humans Aquatic. Our planet’s ocean, while 72% of the surface of the planet, represents over 99%

of the three-dimensional habitat of Earth, is the cradle of her biodiversity, and is the critical core

of the climate system. However, the greatest long-term threat to the oceans is not plastic, nor

shipping, nor pollution – it’s ignorance. The keystone of DEEP’s solution is the Sentinel® subsea

human habitat; a system of standardised components which can be assembled and deployed in

an infinite number of configurations up to 200m of depth and anywhere on the planet’s
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continental shelf. DEEP Campus, based near Wales in the United Kingdom, is the largest

controlled-water facility dedicated to training, marine engineering, exploration, and research on

the planet.  

DEEP and the DEEP logo are registered trademarks, and Sentinel and Engineering Wonder are

trademarks of DEEP. All rights reserved.
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