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Instant Noodles Market was valued at

USD 65.21 billion in 2024. Global Instant

Noodles Market size is estimated to grow

at a CAGR of 6 %

WILMINGTON, DE, UNITED STATES,

June 24, 2025 /EINPresswire.com/ --

Trends, Growth Factors, Key Players,

Segmentation, and Regional Insights.

The Instant Noodles Market was valued

at USD 65.21 billion in 2024 and is

projected to reach USD 103.93 billion

by 2032, expanding at a CAGR of 6%

during the forecast period, according

to a new report published by Stellar

Market Research.

The market is witnessing robust growth driven by the increasing demand for convenience food,

innovation in flavors, and the expansion of online retail distribution. The availability of user-
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is driven by continuous
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tastes. ”
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friendly packaging and region-specific taste profiles is

further accelerating adoption across both developed and

emerging economies.

Instant Noodles Market Definition

Instant noodles are pre-cooked and dried noodle blocks

with flavouring powder and/or seasoning oil. Their

popularity is attributed to affordability, quick preparation,

long shelf-life, and availability in multiple flavors, catering

to global palates. The growth is further supported by innovations in health-focused variants

using oats, rice, and low-fat ingredients.

http://www.einpresswire.com
https://www.stellarmr.com/report/Instant-Noodles-Market/970


To know the most attractive segments, click here for a free sample of the report:

https://www.stellarmr.com/report/req_sample/Instant-Noodles-Market/970 

Instant Noodles Market Segmentation:

By Type:

Chicken

Vegetable

Seafood

Others

By Packaging:

Six Pack

Four Pack (leading segment)

Single Pack

Others

By Raw Material:

Wheat (dominant base)

Rice

Oats

Others

By Distribution Channel:

Store-Based (Supermarkets, Hypermarkets, Convenience Stores)

Non-Store (E-commerce platforms, online grocery)

Instant Noodles Market Dynamics:

Market Drivers:

Growing urbanization and demanding lifestyles.

With urbanization growing and more people migrating into urban areas and people generally

living busy lives, the need for fast and convenient meal options is increasing. Instant noodles are

a perfect way for busy consumers to save time on preparation while having an appropriately

convenient option, and this will, no doubt, continue to fortify market growth.

Increased preference for ready-to-eat foods

Around the world, consumers are changing their food selection habits and choosing ready-to-eat

meals, enabled by busy lifestyles and reduced time invested in cooking from scratch. Instant

https://www.stellarmr.com/report/req_sample/Instant-Noodles-Market/970


noodles have become a popular staple food in households because they are inexpensive and

easy to use to make meals ready to eat quickly, acknowledged especially by university students

and professionals, and low-to-mid income groups looking for an affordable meal solution.

Cultural richness of flavors 

Manufacturers are providing region-specific and international flavors for flavors that appeal to a

wider range of consumers. Regional and cultural cuisine popularities, including spicy Korean,

masala from India, and Italian-style pasta noodle-inspired flavors, provide cultural uniqueness to

diverse flavors, which multinational companies can use for global consumer preferences and

increased world consumption.

Growth of digital grocery and shopping via mobile apps

Online grocery shopping and mobile apps are revolutionizing instant noodles product

accessibility. Antiques and functions provided by most e-commerce construct easier volumes for

discounts, home delivery, product assortment specs, and usability functions, are increasing

volumes for instant noodles consumption for urban youths and younger demographic groups,

and for consumers who shop online.

Market Restraints:

Growing health concerns about additives and sodium levels.

Consumers are becoming aware of high sodium levels and synthetic additives found in most

instant noodles. As these health concerns rise, consumers are unquestionably seeking a viable

option and reformulated products that have potentially lower sodium content and natural

ingredients known as clean labels to sustain consumer confidence and relevance in the

marketplace.

Market Opportunities:

Product development in rural and semi-urban markets.

With the demand for inexpensive and easy meal options rising at exponential rates in rural and

semi-urban areas, instant noodle companies selling in most of these markets have taken the

opportunity to grow their presence and use a variety of strategies - localizing distribution,

adjusting product flavor to include the local taste, and getting smaller sizes. This market is

underdeveloped and marginally developed, thus very much on the increase in volume and brand

distribution.

To know the most attractive segments, click here for a free sample of the report:

https://www.stellarmr.com/report/req_sample/Instant-Noodles-Market/970 

https://www.stellarmr.com/report/req_sample/Instant-Noodles-Market/970


Strategic mergers and acquisitions to enter new market segments.

Major players involved in instant noodles are pursuing mergers and acquisitions to expedite

access to new geographic regions, new markets, and broader channels to enter additional

distribution networks. Instant noodle companies can maximize profits by leveraging existing

local networks and distribution channels through strategic collaborations, minimize barriers to

entry, especially into developing regions, and penetrate high-growth developing areas with low

risk and great benefits.

Market Challenges:

Perception of instant noodles as unhealthy

Instant noodles are frequently seen as unhealthy, largely because of their high sodium content,

preservatives, and added artificial flavorings. This negative perception impacts brand trust,

especially with health-conscious consumers, and purchasing decisions. Manufacturers face the

challenge of addressing all three influences: reformulation, labeling, and marketing of healthier

product variants so consumers come to see them differently. 

Supply chain disruptions and price volatility of key raw materials

Key raw material prices fluctuate and, combined with recent global supply chain disruptions,

pose a huge risk to the continuity of production, while affecting profit margins. In addition to

this, geopolitical tensions, slow transport, and climate effects compound sourcing from

manufacturers. Therefore, cost management and resilience in sourcing supply should be a focus

for some manufacturers. 

COVID-19 Impact:

The pandemic led to initial panic buying and stockpiling of instant noodles, leading to massive

spikes in sales volume. Supply chains paused temporarily and stocked out quickly, but the long-

term effects were positive, as a shift in the way consumers viewed shelf-stable foods and

hygienically packaged foods emerged. A massive increase in online sales was equally beneficial

for smaller and regional players.

Recent Industry Developments:

Marico Ltd. has entered the segment of instant noodles with the launch of "Saffola Nodles,"

which is aimed at health-conscious consumers. Positioned as a healthier alternative, this product

diversifies Marico's snacking portfolio as it tries to utilize its brand trust in India's expanding

ready-to-eat food market, especially in urban and young populations.

CG Foods, the company behind Wai Wai noodles, has invested USD 16.93 million in India to



expand its operations. This includes new manufacturing units in Guwahati and Ajmer, which will

improve the speed of distribution and production within semi-urban and rural areas in Eastern

India and Northern India.

Regional Insights:

The Asia-Pacific region is still leading the global instant noodles market, which is expected to

reach a value of USD 44.38 billion in 2024. The sheer population size of countries such as China,

Indonesia, and India drives the consumption for people in these areas, along with high

urbanization rates and increased disposable incomes. Local companies continue to represent

and market any traditional or regional flavors that are favored by consumers, thereby aiding

market growth. 

In North America, growth in the market is expected to be steady as ethnic Asian flavors gain

more popularity and a rising number of immigrant Asian communities. Manufacturers are

reacting to this growth by creating new products that reflect regional flavors and tastes and by

providing new and unique products to North American consumers. 

Demand for instant noodles in the European markets is being driven by health awareness and

demand for clean-label products or low-sodium products. The UK, Germany, and France have

also been influential in driving consumer demand for fast meals that reflect their wellness

trends. Although there is the convenience angle, there is also increased demand for plant-based

or whole grain options, which are also driving product innovation and development across

Europe.

Key Players in the Instant Noodles Market:

Nestlé S.A. (Switzerland)

Unilever PLC (U.K.)

Ajinomoto Co., Inc. ( Japan)

Campbell Soup Company (U.S.)

ITC Limited (India)

Nissin Foods Co., Ltd (Hong Kong)

PT Indofood Sukses Makmur Tbk (Indonesia)

Capital Foods Limited (India)

Acecook Vietnam Joint Stock Company (Vietnam)

Tat Hui Foods Pte. Ltd. (Singapore)

Related Reports:

Soap Noodles Market: https://www.stellarmr.com/report/Soap-Noodles-Market/891 

North America Soap Noodles Market: https://www.stellarmr.com/report/North-America-Soap-

Noodles-Market/926 

https://www.stellarmr.com/report/Soap-Noodles-Market/891
https://www.stellarmr.com/report/North-America-Soap-Noodles-Market/926
https://www.stellarmr.com/report/North-America-Soap-Noodles-Market/926


Asia Pacific Instant Noodles Market: https://www.stellarmr.com/report/Asia-Pacific-Instant-

Noodles-Market/966 

Europe Instant Noodles Market: https://www.stellarmr.com/report/Europe-Instant-Noodles-

Market/969 

North America Instant Noodles Market: https://www.stellarmr.com/report/North-America-

Instant-Noodles-Market/976 

Summary:

The instant noodles market shows a tremendous increase in value, with a projection from USD

65.21 billion in 2024 to an estimated USD 103.93 billion by 2032, growing at a steady CAGR of 6%.

Major drivers for this growth include rapid urbanization, faster adoption of precooked foods, and

busy work schedules. Online grocery store expansion, innovative and new flavor channels

spurred on by regional demand, continue to grow. On the flip side, volatility and behavior and

distribution network effects, such as issues with supply chain and distribution, and other

dynamics that don't lend themselves to growth. Furthermore, income, with respect to rural

markets with an eye to purpose-bought, will undoubtedly hold considerable potential. In

addition, there has gained considerable momentum in tier-1 cities with investments backing

health component products, especially Marico's launching of Saffola Oodles after CG Foods

invested in India. Players have managed to obtain long-term growth developments and

expansion of consumption due to long-term trends accelerated by COVID, and the purchasing of

shelf-stable food, accessing the accelerated growth of e-commerce markets is taking off. New

novel formulations of dietary staples, allocating to culturally nice ingredient variants, together

with global shelf stability variants and advanced packaging, can democratise transformation into

the channel where the consumer's needs are met immediately.

About Stellar Market Research:

Stellar Market Research is a multifaceted market research and consulting company with

professionals from several industries. Some of the industries we cover include medical devices,

pharmaceutical manufacturers, science and engineering, electronic components, industrial

equipment, technology and communication, cars and automobiles, chemical products and

substances, general merchandise, beverages, personal care, and automated systems. To

mention a few, we provide market-verified industry estimations, technical trend analysis, crucial

market research, strategic advice, competition analysis, production and demand analysis, and

client impact studies.

Contact Stellar Market Research:

S.no.8, h.no. 4-8 Pl.7/4, Kothrud,
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