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BOCA RATON, FL, UNITED STATES, June 27, 2025

/EINPresswire.com/ -- Mitch Gould, founder and

CEO of Nutritional Products International (NPI), has

been featured on the cover of The Executive Lens

magazine in a prestigious article titled "Pioneering

New Paths in Retail Distribution." The article

spotlights Gould’s innovative contributions to the

industry, including his revolutionary “Evolution of

Distribution” strategy.

This signature strategy, developed by Gould to

address the challenges faced by international

brands entering the U.S. market, offers a

comprehensive, turnkey solution encompassing

everything from importation and distribution to

sales, marketing, and FDA compliance.

“I created the Evolution of Distribution nearly 20

years ago to help foreign brands enter the United

States with a turnkey, one-stop solution,” said

Gould. “Essentially, we become their

headquarters.”

“By consolidating these services under one umbrella, NPI simplifies the complex process for

international brands, allowing them to focus on their core competencies,” added Gould.

The article outlines how Gould’s strategy streamlines market entry, cuts costs, and enables long-

term growth in the highly competitive U.S. retail space. His visionary leadership has made NPI a

trusted partner for brands worldwide, setting new standards for efficiency and effectiveness in

retail distribution.

Under Gould’s guidance, NPI has introduced numerous international health and wellness brands

to the U.S. market and built strong partnerships with industry leaders like Amazon. His success

http://www.einpresswire.com


and forward-thinking approach have also been recognized in publications such as World’s

Leaders Magazine, further establishing his reputation as a trailblazer in the field.

The Executive Lens feature also includes an in-depth look at Gould’s memoir, The Blonde, the

Ferrari, and the Kwan: The Quintessential American Success Story. The book details his journey

from Brooklyn to becoming a global force in retail distribution, his work with legendary figures

such as Steven Seagal, Hulk Hogan, Ronnie Coleman, and Wayne Gretzky, and the personal

values that drive his professional life.

The memoir is both a business playbook and a deeply personal narrative that celebrates

resilience, innovation, and meaningful relationships—including his with wife, Sherry.

For more information, visit www.nutricompany.com.

MORE ON NUTRITIONAL PRODUCTS INTERNATIONAL AND ITS FOUNDER

NPI is a privately held company specializing in the retail distribution of nutraceuticals, dietary

supplements, functional beverages, and skin-care products. NPI offers a unique, proven

approach for product manufacturers worldwide seeking to launch or expand their products'

distribution in the U.S. retail market. Gould, known as a global marketing guru, also has

represented icons from the sports and entertainment worlds such as Steven Seagal, Hulk

Hogan, Ronnie Coleman, Roberto Clemente Jr., Chuck Liddell, and Wayne Gretzky.
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