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DYADICA released a pioneering white

paper unveiling the AI 5.0 framework — a

brand-driven model for the next

generation of artificial intelligence

deployment

ST. LOUIS, MO, UNITED STATES, June

29, 2025 /EINPresswire.com/ -- SXTC

Global Brand Consulting, together with

its cutting-edge strategy agency

DYADICA Global, proudly announces

the release of a pioneering white paper

introducing its AI 5.0(TM) framework —

a brand-driven approach to artificial

intelligence that reimagines how

brands can strategically deploy AI across the entire brand spectrum.

Developed over nearly a decade of hands-on application, research, and innovation, the AI 5.0

AI 5.0 isn't just about

automating brand processes

— it's about elevating brand

intelligence, creativity, front-

line application and

execution, and strategic

foresight to new heights”

Esteban Jaworski

(TM) white paper is a landmark contribution to the future

of brand strategy incorporating AI technology and

applications . It captures the integration and applications

of AI in every facet of branding — from creative

development and brand asset generation, to strategic

planning, storytelling, brand management, and operational

efficiency.

SXTC's and DYADICA's AI 5.0(TM) White Paper captures the

culmination of rigorous research, real-world application,

and collaborative insight from some of the world’s most

influential minds in branding, marketing, technology, and academia. Contributors include global

CMOs, branding and marketing directors, digital transformation leaders, online trading pioneers,

as well as scholars (Oxford and Stanford), alongside senior experts from the technology and
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creative industries.

"AI 5.0 isn't just about automating

brand processes — it's about elevating

brand intelligence, creativity, front-line

application and execution, and

strategic foresight to new heights

creating synergies, efficiencies, deeper

relationship building, and opening

creative boundaries--especially

regarding proactive and strategic brand

evolution. This framework is a

blueprint for how AI can empower

brands to thrive in an increasingly

dynamic, data-driven, and experience-

centric marketplace," says Esteban Jaworski, SXTC Global's Brand & Innovation Director. 

Backed by collaboration with global CMOs, marketing and brand directors, technology leaders,

online trading pioneers, digital experts, and world-renowned scholars from institutions such as

Oxford and Stanford, the paper offers a blueprint for brands seeking to leverage AI without

losing their strategic or  human-based soul.

“AI 5.0 isn’t just about automating brand processes,” says Esteban. “It’s about advancing brand

intelligence, opening boundaries, strategic thinking, and creative capacity as well as creating

brand efficiencies everywhere in the company. But we’re very clear on one thing: AI is a powerful

tool — not a substitute for brand strategy or human talent. Brand strategy remains the single

most valuable and irreplaceable asset a company can have that guides everything a brand does

both strategically and execution-wise.”

At the heart of SXTC Global and DYADICA's AI 5.0 (TM) project is the principle that AI must serve

human talent and brand strategy — not replace it. SXTC-DYADICA reinforces that while AI can

revolutionize execution, scale creativity, and enhance decision-making, it is ultimately the

strength of a company’s human family members, their talents and brand strategy that

determines and generates long-term brand success and competitive edge.

Key focus areas of AI 5.0 include:

•  Brand-Centered Design & Creative Systems

•       Strategic and front-line applications of AI in the brand ecosystem

•  AI-Enhanced Asset Generation

•  AI contributions to Brand Building & Brand Management Tools

•  Using AI for maximum impact on Narrative Development & Strategic Storytelling

•  Efficiency-Driven Brand Operations using AI



•  Adaptive Brand Planning & Evolution

•       The weaknesses and future challenges of implementing Ai in the brand ecosystem

•        Ethical, disruptive, technological, and moral questions concerning AI usage

The SXTC Global Brand Consulting and DYADICA AI 5.0 (TM) White Paper is available now for

Press, brand leaders, strategists, creatives, and technologists who want to better understand the

future of AI in branding. It is both a practical guide and a strategic visionary framework for

responsible, NEXTGEN brand-led AI integration.

To explore the white paper and learn more about the AI 5.0 initiative, visit: www.dyadica.co

________________________________________

About SXTC Global Brand Consulting & DYADICA

DYADICA Global is a global leader in brand consulting, renowned for pushing the boundaries of

strategic brand thinking, creative intelligence, and digital transformation. DYADICA, its advanced

strategy and innovation division, is dedicated to evolving the future of branding through applied

AI, next-gen systems, and breakthrough strategic frameworks.

SXTC Global Brand Consulting started over 3 decades ago as a private creative and design

agency working with some of the world's biggest brands headquartered in St. Louis, Missouri

including Anheuser-Busch/Budweiser, Purina, Energizer, Snapple, Craftsman, Emerson, SEARS,

etc. Over the decades, it has transformed into a global front-line strategic, brand and brand

management leader including brand and marketing strategy, complete 360-degree brand

building including Creative & Design, in-house/onsite client brand management, Marketing and

Digital. It has grown to over 5000 client engagements across hundreds of clients (from start-ups

to Fortune 100 brands to nation brands) around the globe.

For media inquiries or to request interviews with contributors, please contact:

press@sxtcworld.com

Robert Sharm

SXTC-DYADICA Global Consulting

+44 7470511917

roberts@sxtcworld.com
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