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meed Redefines Loyalty with Growth-Driven
Pricing Revolution to Empower Independent
Retailers

meed's new pricing structure allows full
access to the entire platform with only
one restriction: a cap of 50 members.

KWUN TONG, KOWLOON, HONG
KONG, July 2, 2025 /EINPresswire.com/
-- meed, the groundbreaking loyalty
platform that's redefining customer
engagement, today announced a bold
new pricing structure designed to
accelerate adoption among meed Launches New Pricing Model

independent retailers and supercharge

their growth. This innovative approach

offers the full power of meed's platform for free, with a simple and transparent growth-based
upgrade path.

"We're putting our money where our mouth is," says Phil Ingram, Founder & CEO of meed. "We

believe that every independent retailer, from the smallest
“ coffee shop to the bustling boutique, deserves access to
enterprise-grade loyalty tools. This new model isn't just
about acquiring customers; it's about fostering a thriving
ecosystem where everyone wins."

This new model isn't just
about acquiring customers;
it's about fostering a thriving
ecosystem where everyone
wins.” Key Highlights of the New Pricing Structure:

Phil Ingram ,
Full Power, Zero Cost: Retailers can now access the

complete meed platform, including its intuitive loyalty program creation, QR code-based
enrollment, and automated voucher system, absolutely free.

Growth-Driven Upgrade: The free access remains in place up to a limit of 50 consumer members.
This allows businesses to experience the full potential of meed and build a solid base of loyal
customers.


http://www.einpresswire.com
http://linkedin.com/in/philingram

Intelligent Upgrade Prompts: As a retailer's membership base grows, meed provides timely and
helpful upgrade prompts. These automated email notifications, delivered at 25, 40, and 45
members, ensure businesses are fully informed and in control of their growth trajectory.

Seamless Transition to Paid: Upgrading to a paid meed plan unlocks unlimited member capacity,
removing any barriers to growth and maximizing the retailer's ability to cultivate customer
loyalty.

Why This is a Game-Changer:

For Retailers: meed's new pricing eliminates upfront costs and risk, making it easier than ever for
independent businesses to ditch outdated stamp cards and clunky apps. By experiencing the
platform's full capabilities firsthand, retailers can witness the tangible impact on customer
engagement and revenue.

For meed: This strategic shift is designed to fuel network effects and accelerate user acquisition.
By removing barriers to entry, meed aims to become the undisputed champion of loyalty for the
independent retail sector.

"We're not just providing a tool; we're building a movement," adds Ingram. "This pricing reflects
our commitment to empowering independent retailers and creating a loyalty ecosystem that
benefits everyone.”

For more information about meed or to explore how the meed loyalty platform can transform
your business, visit www.meedloyalty.com or contact our team at info@meedloyalty.com.

About meed

meed is the universal loyalty platform that bridges the gap between businesses and consumers,
redefining customer engagement through a seamless, app-free experience. By addressing the
fragmentation of traditional loyalty solutions, meed empowers businesses with rapid setup tools,
innovative features, and real-time analytics that drive customer retention and growth. At the
same time, consumers enjoy the simplicity of managing all their loyalty programs in one unified
platform with no need for multiple apps or logins.

Beyond loyalty, meed serves as a discovery platform, fostering meaningful connections between
businesses and their communities. The “We are on meed " logo has become a trusted symbol of
exceptional engagement and quality experiences. Combining cutting-edge technology with a
user-first approach, meed sets a new standard for loyalty built on simplicity, transparency, and
mutual value for both businesses and consumers.

Philip Ingram
Meed Limited
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