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Family-Founded Agency Legacy Care Network
Redefines End-of-Life Planning Through
Cultural and Compassionate Care

Legacy Care Network brings empathy and
cultural dignity to final expense services, Vs ’
offering a fresh approach to legacy ;

planning in the U.S. R

NY, UNITED STATES, July 3, 2025
/EINPresswire.com/ -- End-of-life
planning is undergoing a quiet
transformation in the United States. A
growing number of families, especially
those from underserved or culturally
diverse communities, are turning away
from traditional, impersonal final
expense policies and looking for
something more human. More
meaningful. More connected to their
stories.

Among the organizations answering that call is Legacy Care Network, a U.S.-based life insurance

agency focused on final expense planning. What makes the
“ agency stand out isn't just its services, it's its philosophy. At
a time when policy shopping is often guided by price or
urgency, Legacy Care Network brings a fresh approach:
one rooted in empathy, cultural dignity, and long-term
relationships with the families they serve.

We believe legacy isn't about
paperwork, it's about
people, purpose, and peace
of mind.”

Sania J. Harper . o
Founded by a family shaped by personal health crisis, the

agency positions itself within a growing trend toward “legacy-focused care,” a term used by elder
care advocates to describe service models that combine financial responsibility with emotional
support. Rather than simply offering insurance products, Legacy Care Network facilitates
conversations around preparation, remembrance, and what it means to leave behind more than
money, a legacy.


http://www.einpresswire.com

The Shift Toward Dignified Planning

The U.S. is experiencing a dramatic demographic
shift. According to U.S. Census Bureau data, by 2030,
all baby boomers will be age 65 or older,
representing more than 20% of the population. This
aging population brings with it an increasing
demand for end-of-life planning, estate
documentation, and final expense coverage. Yet
despite that need, many Americans remain
financially and emotionally unprepared.

A 2024 study from the American Council on Aging
found that over 60% of American families do not
have any final expense insurance coverage. Among
those who do, fewer than half have had
conversations with loved ones about their end-of-life
wishes. The result is a nation in transition, caught
between the traditional reluctance to talk about
death and a new, emerging openness to planning for
it with purpose and compassion.

“We're seeing a cultural shift,” said Dr. Monica
DeCruz, a sociologist at Temple University
specializing in death, grief, and cultural customs.
“Families no longer want to avoid the conversation.
They want to feel prepared. And they want services
that respect their personal values and their cultural
rituals.”

This is precisely the space Legacy Care Network
seeks to inhabit.

A Human Approach to Farewell Planning

At its core, the agency focuses on final expense and
life insurance services for American seniors, but its
actual mission extends far beyond policies. It is one
of a growing number of agencies that treat planning
for death as an extension of celebrating life.

Legacy Care Network offers consultations designed to explore not just financial needs, but family
dynamics, spiritual considerations, and desired ways to be remembered. It also provides
educational resources that help families navigate topics that are traditionally viewed as
uncomfortable or taboo.



From explaining what final expense policies actually g
cover to helping clients prepare emotional letters for :
their descendants, the agency'’s services go well
beyond insurance paperwork. For many clients, this
kind of support becomes an entry point for deeper
conversations, ones that bring clarity, closure, and
peace of mind.

The Rise of Culturally Sensitive Services

For many families in multicultural households, end-
of-life planning involves not just logistics but also
tradition. Customs, rituals, and family expectations
vary widely across communities, and a one-size-fits-
all approach can often feel alienating or
inappropriate.

Legacy Care Network is among the agencies now
offering culturally inclusive services tailored to meet
these diverse needs. From understanding funeral
practices rooted in African American, Hispanic, and Asian traditions to respecting religious and
intergenerational family dynamics, the agency strives to provide guidance that affirms each
client’s identity.

In recent years, both the public and private sectors have increased emphasis on cultural literacy
in elder care. In 2022, the National Institute on Aging published new guidelines encouraging
service providers to build cultural responsiveness into their practices. Companies like Legacy
Care Network have translated that ethos into action.

“The emotional and cultural weight of end-of-life planning can't be overstated,” said Debra Fields,
an elder law attorney based in Atlanta. “Clients need to feel seen, respected, and supported, not
sold to. Agencies that understand this are setting a new standard.”

A Family-First Model

Although Legacy Care Network is a licensed insurance agency, its founders have opted for a non-
traditional model. Clients are not viewed as transactions, but as extended family. The agency
offers what it calls “lifetime service support,” checking in with families even after policies are
established to ensure continuity of care and comfort.

In interviews, team members describe their work less as sales and more as service. From helping
elderly clients manage paperwork to counseling adult children on how to start difficult
conversations, their emphasis is on connection.



This relationship-first approach reflects a wider movement toward “relational care” in the life
insurance space. Rather than segmenting services by department or agent, relational care
models assign consistent representatives to clients, fostering trust and reducing the emotional
labor that families must expend while navigating complex decisions.

Not Just What You Leave, But How You Leave It

Legacy Care Network places strong emphasis on what they call “legacy framing”, a practice of
helping clients think beyond inheritance and into remembrance. That includes tools for writing
personal letters, preserving stories, recording family trees, and sharing spiritual or philosophical
messages with future generations.

This practice, while not yet mainstream, is gaining traction across final planning services.
Psychologists have noted the mental health benefits of legacy creation, especially for those
facing end-of-life circumstances or chronic illness. “It gives people a sense of control, meaning,
and continuity,” said Dr. Lara Simmons, a grief and legacy therapist based in Chicago. “That'’s
incredibly healing, for both the planner and their loved ones.”

For agencies like Legacy Care Network, these methods are not simply add-ons; they're
foundational. The agency’s advisors are trained to guide these conversations with sensitivity, and
clients have responded with positive testimonials about how the process brought their families
closer.

Trends and Industry Context

The shift toward emotional, culturally respectful services is part of a larger disruption within the
insurance and end-of-life sectors. Technology is playing a role, allowing families to compare
policies and research providers more easily, but so is social change.

Millennials and Gen X caregivers are now stepping into roles traditionally held by older relatives.
With them, they bring new expectations: transparency, personalization, and emotional
intelligence. This next generation of planners is not content with vague contracts or detached
representatives. They seek meaning.

As of 2025, industry analysts estimate that the market for final expense insurance in the U.S. will
exceed $32 billion, up from $23 billion just five years prior.

Yet the greatest growth isn't just in size, it's in approach. Agencies that lead with empathy,
community engagement, and educational resources are outperforming those still operating in a
transactional mindset.

Recognition and Community Impact
Legacy Care Network has also been nominated for multiple awards recognizing compassionate

service in the life insurance sector. These include:

-Best Final Expense Insurance Agency for Families - Celebrating family-first commitment and



compassionate care

-Most Trusted Family-Owned Life Insurance Company - Highlighting integrity and community-
driven business ethics

-Top Legacy Planning & Final Celebration Provider - Recognizing holistic approaches to farewell
planning that honor cultural identity and personal dignity

If awarded, these recognitions would represent a broader shift in how agencies are valued, not
for volume, but for values.

Closing the Gap Between Fear and Peace
Ultimately, Legacy Care Network’s mission is to shift the cultural conversation around death. Not
to glamorize or avoid it, but to humanize it.

As founder Sania J. Harper puts it, “This work is about more than policies, it's about people. It's
about offering families peace of mind, not just in what they leave behind, but in how they do it.”

Across the country, more families are recognizing that end-of-life planning is not simply a
financial step, it's an act of love. And agencies like Legacy Care Network are helping to guide that
shift, one family at a time.

Sania ] Harper

Legacy Care Network
+1 877-245-9945
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