
Global Tea Market Size, Share, Analysis And
Growth Report 2025-2033

Tea Market Size

The global tea market size to reach USD

38.1 Billion by 2033, exhibiting a CAGR of

4.5% from 2025-2033.

NEW YORK, NY, UNITED STATES, July 9,

2025 /EINPresswire.com/ -- ᵞ�ᵟ�ᵞ�

ᵞ�ᵞ�ᵟ�ᵟ�ᵟ�ᵠ� – ᵞ�ᵠ�ᵟ�ᵟ�ᵠ�ᵟ�ᵟ�ᵠ�

The global tea market size is one of the

oldest and most widely consumed

beverage sectors, deeply rooted in

cultural traditions and expanding

rapidly in both developing and

developed regions. In 2024, the market was valued at approximately USD 25.6 Billion, and is

projected to reach over USD 38.1 Billion by 2033, growing at a CAGR of around 4.5% during

2025–2033.

The rising popularity of herbal and specialty teas, increasing health consciousness, and the

emergence of ready-to-drink (RTD) tea products are key forces shaping the industry. As

consumers seek functional and organic beverages, tea—especially variants like green tea,

oolong, and matcha—is increasingly positioned as a health-forward alternative to sugary drinks

and coffee.

ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ� ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵃ� ᵂ�ᵁ� ᵁ�ᵂ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�: https://www.imarcgroup.com/tea-

market/requestsample

ᵝ�ᵟ�ᵠ� ᵝ�ᵟ�ᵟ�ᵟ�ᵟ�ᵟ�ᵟ�ᵟ�ᵠ�ᵠ� – ᵞ�ᵟ�ᵞ� ᵞ�ᵞ�ᵟ�ᵟ�ᵟ�ᵠ�

ᵞ�ᵞ�ᵟ�ᵟ�ᵟ�ᵠ� ᵞ�ᵟ�ᵠ�ᵟ� & ᵝ�ᵟ�ᵟ�ᵠ�ᵠ�ᵟ�:

Valued at USD 25.6 billion in 2024

Forecast to reach USD 38.1 billion by 2033

http://www.einpresswire.com
https://www.imarcgroup.com/tea-market
https://www.imarcgroup.com/tea-market/requestsample
https://www.imarcgroup.com/tea-market/requestsample


CAGR of approximately 4.5% from 2025 to 2033

ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�:

Black tea remains the most widely consumed type globally

Green tea and herbal teas are gaining popularity due to health benefits

Loose tea and tea bags dominate, while RTD tea is expanding rapidly in urban markets

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�:

Supermarkets and hypermarkets account for a significant share

Online retail is rising due to e-commerce growth and demand for niche and organic teas

Cafés and tea lounges are promoting premium and artisanal tea experiences

ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�:

Asia-Pacific dominates consumption and production, led by China, India, and Japan

Europe and North America show growing demand for premium, organic, and flavored teas

Africa and the Middle East are key tea-producing and exporting regions

ᵀ�ᵁ�ᵃ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� – ᵁ�ᵁ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�

ᵀ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ� & ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�-ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�: Consumers are increasingly choosing tea for its

antioxidant, anti-inflammatory, and digestive benefits. Functional teas such as detox, immunity-

boosting, and stress-relief blends are driving premium market segments.

ᵁ�ᵂ�ᵂ�ᵁ� ᵂ�ᵁ� ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵃ� ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵁ�ᵁ�ᵁ�ᵂ�: Organic, fair-trade, and single-origin teas are gaining

traction, particularly among millennials and health-conscious consumers. Flavored teas (e.g.,

chai, hibiscus, mint) and rare blends like matcha, moringa, and turmeric tea are in high

demand.

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ� ᵁ�ᵁ�ᵁ�ᵁ�ᵃ�-ᵂ�ᵂ�-ᵀ�ᵂ�ᵂ�ᵂ�ᵂ� (ᵁ�ᵁ�ᵀ�) ᵁ�ᵁ�ᵁ�ᵂ�: RTD teas—especially cold brews and sparkling

variants—are booming due to convenience and low-sugar appeal. Brands are investing in

functional RTD teas with adaptogens, probiotics, or vitamins.

ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ� ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�: Consumers increasingly prefer tea brands that

ensure sustainable farming, eco-friendly packaging, and ethical labor practices. Certifications like



USDA Organic and Rainforest Alliance are influencing purchase decisions.

ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵃ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�: The rise of tea bars, subscription services, and

experiential retail is transforming tea from a traditional drink to a premium lifestyle product.

Artisanal blends and ceremonial tea experiences are reshaping urban consumption.

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ� & ᵀ�ᵁ�ᵀ� ᵀ�ᵂ�ᵂ�ᵃ�ᵂ�ᵂ�: Direct-to-consumer (DTC) models and digital platforms are enabling

small and niche brands to reach global audiences. Personalized tea selections and AI-driven

recommendations are becoming common in online retail.

ᵀ�ᵂ�ᵃ� ᵀ�ᵂ�ᵃ�: https://www.imarcgroup.com/checkout?id=635&method=1670

ᵞ�ᵟ�ᵞ� ᵞ�ᵞ�ᵟ�ᵟ�ᵟ�ᵠ� ᵞ�ᵟ�ᵟ�ᵟ�ᵟ�ᵠ� ᵞ�ᵟ�ᵟ�ᵟ�ᵟ�ᵟ�ᵠ�ᵞ�ᵠ�ᵟ�ᵟ�ᵟ�:

ᵝ�ᵟ�ᵟ�ᵞ�ᵟ�ᵠ�ᵟ� ᵝ�ᵠ� ᵞ�ᵟ�ᵟ�ᵟ�ᵠ�ᵟ�ᵠ� ᵞ�ᵠ�ᵟ�ᵟ�:

Green Tea

Black Tea

Oolong Tea

Others

Black tea accounts for the majority of shares due to its widespread global consumption, strong

cultural roots, and established popularity in both developing and developed markets.

ᵝ�ᵟ�ᵟ�ᵞ�ᵟ�ᵠ�ᵟ� ᵝ�ᵠ� ᵞ�ᵞ�ᵟ�ᵟ�ᵞ�ᵟ�ᵟ�ᵟ�ᵟ�:

Plastic Containers

Loose Tea

Paper Boards

Aluminium Tin

Tea Bags

Others

Paper boards dominate the market as they offer cost-effective, environmentally friendly, and

versatile packaging solutions that align with consumer preferences for sustainable products.

ᵀ�ᵂ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ� ᵀ�ᵃ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�:

Supermarkets/Hypermarkets

Specialty Stores

Convenience Stores

Online

Others

https://www.imarcgroup.com/checkout?id=635&amp;method=1670


Supermarkets/hypermarkets represent the majority of shares due to their wide availability,

extensive product range, and ability to provide consumers with convenience and competitive

pricing.

ᵣ�ᵦ�ᵥ�ᵥ�ᵦ�ᵦ�ᵦ� ᵣ�ᵦ� ᵣ�ᵦ�ᵦ�ᵦ�ᵥ�ᵥ�ᵥ�ᵦ�ᵥ�ᵦ�ᵦ�:

Residential

Commercial

Residential hold the majority of shares because tea is primarily consumed at home, where

individuals prefer brewing their own beverages according to personal taste and routines.

ᵣ�ᵦ�ᵥ�ᵥ�ᵦ�ᵦ�ᵦ� ᵣ�ᵦ� ᵤ�ᵥ�ᵥ�ᵥ�ᵦ�ᵦ�:

China

India

Kenya

Sri Lanka

Turkey

Vietnam

Others

China holds the leading position owing to its deep-rooted tea culture, large population, and

robust production capabilities.

ᵞ�ᵟ�ᵟ� ᵞ�ᵟ�ᵞ� ᵞ�ᵞ�ᵟ�ᵟ�ᵟ�ᵠ� ᵝ�ᵟ�ᵞ�ᵟ�ᵟ�ᵟ�ᵠ�:

The tea market research report outlines a detailed analysis of the competitive landscape,

offering in-depth profiles of major companies.

ᵁ�ᵂ�ᵂ�ᵁ� ᵂ�ᵁ� ᵂ�ᵂ�ᵁ� ᵂ�ᵁ�ᵃ� ᵂ�ᵂ�ᵁ�ᵃ�ᵁ�ᵂ�ᵂ� ᵂ�ᵂ� ᵂ�ᵂ�ᵁ� ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵁ�:

Associated British Foods Plc

Barry's Tea

Taetea Group

Tata Consumer Products Limited (Tata Group)

Unilever

ᵣ�ᵦ�ᵦ� ᵣ�ᵦ� ᵣ�ᵦ�ᵥ�ᵦ�ᵦ�ᵦ�ᵦ�: https://www.imarcgroup.com/request?type=report&id=635&flag=C

If you require any specific information that is not covered currently within the scope of the

report, we will provide the same as a part of the customization.

https://www.imarcgroup.com/request?type=report&amp;id=635&amp;flag=C


ᵣ�ᵥ�ᵦ�ᵦ�ᵦ� ᵥ�ᵦ�:

IMARC Group is a leading market research company that offers management strategy and

market research worldwide. We partner with clients in all sectors and regions to identify their

highest-value opportunities, address their most critical challenges, and transform their

businesses.

IMARC’s information products include major market, scientific, economic and technological

developments for business leaders in pharmaceutical, industrial, and high technology

organizations. Market forecasts and industry analysis for biotechnology, advanced materials,

pharmaceuticals, food and beverage, travel and tourism, nanotechnology and novel processing

methods are at the top of the company’s expertise.

ᵤ�ᵥ�ᵦ�ᵥ�ᵦ�ᵥ�ᵥ� ᵤ�ᵦ�ᵦ�ᵦ�ᵦ�:

ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�-ᵀ�ᵁ�ᵂ�ᵁ�ᵁ� ᵀ�ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�: https://www.imarcgroup.com/plant-based-food-

market/requestsample

ᵁ�ᵁ�ᵁ�ᵁ�ᵃ� ᵂ�ᵂ� ᵀ�ᵁ�ᵂ� (ᵁ�ᵁ�ᵀ�) ᵀ�ᵂ�ᵂ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�: https://www.imarcgroup.com/ready-to-eat-food-

market/requestsample

ᵀ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵃ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�: https://www.imarcgroup.com/food-authenticity-

market/requestsample

Elena Anderson

IMARC Services Private Limited

+1 631-791-1145
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This press release can be viewed online at: https://www.einpresswire.com/article/829714379

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
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