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Australian luxury apparel market size

reached USD 2.24 billion 2024, the

marke, is expected to reach USD 3.83

billion 2033, exhibiting a CAGR 5.50%

2025–2033.

AUSTRALIA, July 10, 2025

/EINPresswire.com/ -- 

The latest report by IMARC Group,

titled “ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�

ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵃ�ᵁ�, ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�, ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵁ�

ᵀ�ᵂ�ᵂ�ᵁ�ᵁ�ᵁ�ᵂ�ᵂ� ᵁ�ᵃ� ᵁ�ᵃ�ᵂ�ᵁ�, ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�, ᵀ�ᵂ�ᵁ� ᵁ�ᵂ�ᵁ�ᵂ�, ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�, ᵽ�ᵼ�ᵽ�ᵽ�-ᵽ�ᵼ�ᵽ�ᵽ�,” offers a

comprehensive analysis of the Australian luxury apparel market growth. The report also includes

competitor and regional analysis, along with a breakdown of segments within the industry. The

Australian luxury apparel market size reached USD 2.24 billion in 2024. Looking forward, IMARC

Group expects the market to reach USD 3.83 billion by 2033, exhibiting a growth rate (CAGR) of

5.50% during 2025–2033.

ᵀ�ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵁ�ᵂ�: 2024

ᵀ�ᵂ�ᵂ�ᵁ�ᵁ�ᵁ�ᵂ�ᵂ� ᵁ�ᵁ�ᵁ�ᵂ�ᵂ�: 2025–2033

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ� ᵁ�ᵁ�ᵁ�ᵂ�ᵂ�: 2019–2024

ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵃ�ᵁ� ᵂ�ᵂ� ᵽ�ᵼ�ᵽ�ᵽ�: USD 2.24 billion

ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵁ�ᵁ�ᵁ�ᵂ�ᵂ� ᵂ�ᵂ� ᵽ�ᵼ�ᵽ�ᵽ�: USD 3.83 billion

ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵃ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵁ� ᵽ�ᵼ�ᵽ�ᵽ�–ᵽ�ᵼ�ᵽ�ᵽ�: 5.50% CAGR

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵃ�:

The Australian extravagant attire advertise is experiencing unfaltering growth, driven by rising

disposable incomes, growing intrigued in high-end mold, and a growing princely customer base.

Premium brands and architect names are in high demand, particularly in urban areas. With an

expanding worldwide network and the rise of online shopping, the Australian luxury clothing

advertising share is expected to expand, fueled by both local and international shoppers

intrigued in luxury design.

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵂ�ᵃ�ᵂ�ᵂ�:

http://www.einpresswire.com
https://www.imarcgroup.com/australia-luxury-apparel-market


• Rising disposable incomes and growing wealth among Australian consumers, particularly in

metropolitan areas like Sydney and Melbourne, are expanding the luxury apparel customer

base.

• Increasing consumer preference for premium quality and exclusive designer apparel is driving

demand for luxury fashion products.

• Growing focus on sustainability and eco-friendly fashion is pushing brands to innovate with

sustainable materials, attracting environmentally conscious consumers.

• Expansion of online retail platforms and digital channels is making luxury apparel more

accessible, increasing market reach and sales volumes.

• Enhanced brand presence through flagship stores, exclusive boutiques, and personalized

shopping experiences is encouraging higher consumer spending on luxury apparel.

• The influence of younger generations, including millennials and Gen Z, embracing luxury

fashion as a symbol of self-expression and status is fueling market growth.

• Increasing global connectivity is exposing Australian consumers to international luxury fashion

trends, thereby broadening their purchasing behavior.

Australia Luxury Apparel Market Drivers

• Strong digital transformation, including Australian e-commerce market growth and social

media marketing, is enabling luxury brands to engage and expand their customer base

effectively.

• Collaborations with influencers and celebrities are shaping consumer preferences and boosting

brand visibility in the luxury apparel sector.

• Government initiatives and policies supporting sustainable fashion practices are encouraging

brands to adopt environmentally friendly production and marketing strategies.

• Increasing demand for personalized and experiential retail services, including bespoke tailoring

and styling, is enhancing consumer loyalty and driving sales.

• The rising incidence of luxury fashion consumption during festive and special occasions is

boosting demand for high-end apparel.

• Heightened consumer awareness regarding ethical sourcing and corporate social responsibility

is pushing brands toward transparency and sustainable supply chains.

• Expansion of luxury retail infrastructure and investment in omni-channel strategies by leading

https://www.imarcgroup.com/australia-e-commerce-market


fashion houses is supporting market penetration and growth.

ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�: https://www.imarcgroup.com/australia-luxury-apparel-

market/requestsample

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�:

1. ᵀ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵁ�ᵃ�ᵂ�ᵁ�:

• Jackets and Coats

• Skirts

• Shirts and T-Shirts

• Dresses

• Trousers and Shorts

• Denim

• Underwear and Lingerie

• Others

2. ᵀ�ᵃ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�:

• Store-Based

• Non-Store Based

3. ᵀ�ᵃ� ᵀ�ᵂ�ᵁ� ᵁ�ᵂ�ᵁ�ᵂ�:

• Men

• Women

• Unisex

4. ᵀ�ᵃ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�:

• Australia Capital Territory & New South Wales

• Victoria & Tasmania

• Queensland

• Northern Territory & Southern Australia

• Western Australia

ᵀ�ᵂ�ᵂ�ᵃ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵃ�ᵂ�ᵂ�ᵂ� ᵁ�ᵀ�ᵀ� & ᵀ�ᵂ�ᵂ�ᵂ� ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�: https://www.imarcgroup.com/australia-

luxury-apparel-market

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵁ�ᵃ�ᵂ�:

• In September 2024, Country Road partnered with Melbourne-based streetwear label HoMie for

a limited-edition collection, reimagining past-season garments into unique designs at ABMT

facility. This collaboration supports HoMie’s REBORN program, which upcycles garments to

reduce waste.

• In September 2023, the Sussan Group, which owns Sussan, Sportsgirl, and Suzanne Grae, has

https://www.imarcgroup.com/australia-luxury-apparel-market/requestsample
https://www.imarcgroup.com/australia-luxury-apparel-market/requestsample
https://www.imarcgroup.com/australia-luxury-apparel-market
https://www.imarcgroup.com/australia-luxury-apparel-market


joined the Seamless Foundation, Australia's national clothing stewardship scheme. This initiative

aims to create a circular fashion industry in Australia by 2030, addressing the 200,000 tonnes of

clothing sent to landfill annually. The scheme focuses on sustainable design, recycling, and

circular business models, encouraging behaviors such as repair, reuse, and rental.

ᵀ�ᵂ�ᵂ� ᵀ�ᵂ�ᵁ�ᵂ�ᵃ�ᵂ�ᵂ� ᵁ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�ᵁ�ᵁ�:

https://www.imarcgroup.com/request?type=report&id=36867&flag=E

Key Highlights of the Report:

1. Market Performance (2019–2024)

2. Market Outlook (2025–2033)

3. COVID-19 Impact on the Market

4. Porter’s Five Forces Analysis

5. Strategic Recommendations

6. Historical, Current, and Future Market Trends

7. Market Drivers and Success Factors

8. SWOT Analysis

9. Structure of the Market

10. Value Chain Analysis

11. Comprehensive Mapping of the Competitive Landscape

ᵀ�ᵂ�ᵂ�ᵁ�: ᵀ�ᵁ� ᵃ�ᵂ�ᵂ� ᵂ�ᵁ�ᵁ�ᵁ� ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ� ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ�ᵁ�ᵂ� ᵂ�ᵂ� ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵃ� ᵃ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵂ�ᵁ� ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵂ�ᵁ�

ᵂ�ᵂ�ᵁ� ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�, ᵃ�ᵁ� ᵁ�ᵁ�ᵂ� ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ� ᵂ�ᵂ� ᵂ�ᵂ� ᵃ�ᵂ�ᵂ� ᵁ�ᵂ� ᵂ�ᵁ�ᵂ�ᵂ� ᵂ�ᵁ� ᵂ�ᵂ�ᵁ� ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�.

ᵀ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵃ� ᵀ�ᵀ�ᵀ�ᵁ�ᵀ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�: 

https://www.imarcgroup.com/australia-kidswear-market

https://www.imarcgroup.com/australia-luxury-goods-market

https://www.imarcgroup.com/australia-luxury-fashion-market

https://www.imarcgroup.com/australia-luxury-market

https://www.imarcgroup.com/australia-luxury-watch-market

https://www.imarcgroup.com/australia-kids-apparel-market

https://www.imarcgroup.com/australia-women-apparel-market

https://www.imarcgroup.com/australia-jewellery-market

ᵀ�ᵁ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�:

https://www.imarcgroup.com/request?type=report&amp;id=36867&amp;flag=E
https://www.imarcgroup.com/australia-kidswear-market
https://www.imarcgroup.com/australia-luxury-goods-market
https://www.imarcgroup.com/australia-luxury-fashion-market
https://www.imarcgroup.com/australia-luxury-market
https://www.imarcgroup.com/australia-luxury-watch-market
https://www.imarcgroup.com/australia-kids-apparel-market
https://www.imarcgroup.com/australia-women-apparel-market
https://www.imarcgroup.com/australia-jewellery-market


IMARC Group is a leading market research company providing management strategy and market

research worldwide. We partner with clients across all sectors and regions to identify their

highest-value opportunities, address their most critical challenges, and transform their

businesses.

ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ� ᵁ�ᵂ�:

IMARC Group

Email: contact@imarcgroup.com

Phone: +1-631-791-1145

Website: https://www.imarcgroup.com

Elena Anderson

IMARC Services Private Limited

+1 631-791-1145

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/830055736
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