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WILMINGTON, DE, UNITED STATES, July 14, 2025 /EINPresswire.com/ -- Allied Market Research

published a report, titled, “FMCG Packaging Market By Packaging Type (Bag and Pouches, Bottle

and Jar, Paper and Paperboard Box, Aerosol Can, Tube, Others), Material (Paper and Paperboard,

Plastic, Glass, Metal, Others), and Application (Food and Beverages, Healthcare, Homecare,

Personal Care, Pet Care, Others): Global Opportunity Analysis And Industry Forecast, 2024-2033″.

According to the report, the FMCG packaging market size was valued at $0.9 trillion in 2023 and

is estimated to reach $1.4 trillion by 2033, growing at a CAGR of 4.6% from 2024 to 2033.

Prime determinants of growth

The FMCG packaging industry is driven by rising industrialization in developing countries,

increasing global trade, and growing disposable incomes worldwide. These factors contribute to

higher demand for packaging solutions. There’s a notable opportunity in developing sustainable

packaging to meet consumer preferences for eco-friendly products. However, varying statutory

guidelines related to packaging in different countries pose a challenge for companies operating

across borders. Balancing compliance with regulations while maintaining efficiency is crucial for

market success.

Request PDF Sample Copy @ https://www.alliedmarketresearch.com/request-sample/A64104

The bottle and jar segment to maintain its leadership status throughout the forecast period

Based on packaging type, the bottle and jar segment held the highest market share in 2023,

accounting for more than half of the global FMCG packaging market revenue, and is estimated to

maintain its leadership status throughout the forecast period. Bottle and jars packaging in the

FMCG sector offers excellent product protection, prolonging shelf life, and enhancing brand

visibility on shelves, thereby attracting consumers’ attention effectively. On the other hand, the

paper and paperboard box segment is projected to manifest the highest CAGR of 5.8% from

2024 to 2033. Paper and paperboard boxes in the FMCG sector provide eco-friendly packaging

solutions, meeting the increasing demand for sustainable options. They offer versatility in

design, allowing for creative branding and product differentiation while ensuring cost-

effectiveness in production and distribution.

http://www.einpresswire.com
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The plastic segment to maintain its leadership status throughout the forecast period

Based on material, the plastic segment held the highest market share in 2023, accounting for

nearly half of the global FMCG packaging market, and is estimated to maintain its leadership

status throughout the forecast period. Plastic packaging offers lightweight, durable, and flexible

solutions for a range of products, including food and beverage, healthcare, and consumer goods,

with options such as bags, films, bottles, and containers. However, the paper and paperboard

segment is projected to manifest the highest CAGR of 5.1% from 2024 to 2033. Paper and

paperboard packaging, made from materials like corrugated cardboard and molded pulp,

provides cushioning and protection for fragile or sensitive products, offering eco-friendly and

recyclable alternatives for packaging needs.

The food and beverages segment to maintain its lead position during the forecast period

Based on application, the food and beverages segment accounted for the largest share in 2023,

contributing to more than one-third of the global FMCG packaging market revenue, and is

projected to maintain its lead position during the forecast period. The food and beverages sector

is growing as the disposable income of people in general is rising across the world. However, the

pet care segment is expected to portray the largest CAGR of 6.0% from 2024 to 2033. The pet

care segment is growing owing to the rising number of pets in developing countries.

Asia-Pacific to maintain its dominance by 2033

Based on region, Asia-Pacific held the highest market share in terms of revenue in 2023,

accounting for nearly half of the global FMCG packaging market revenue, and is likely to

dominate the market during the forecast period. Additionally, the Asia-Pacific region is expected

to witness the fastest CAGR of 5.0% from 2024 to 2033. The Asia-Pacific region presents many

growth opportunities to the major players in the FMCG packaging market, owing to rapid

industrialization in the countries such as India and China.

Leading Market Players: –

Amcor plc

Tetra Pak

Ball Corporation

Sealed Air Corporation

Huhtamaki

Berry Global Group, Inc.

DS Smith plc

Mondi Group

RPC Group

WestRock Company

The report provides a detailed analysis of these key players in the global FMCG packaging

market. These players have adopted different strategies such as new product launches,

collaborations, expansion, joint ventures, agreements, and others to increase their market share

and maintain dominant shares in different regions. The report is valuable in highlighting

business performance, operating segments, product portfolio, and strategic moves of market



players to showcase the competitive scenario.

About us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Wilmington, Delaware. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies, and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success. Each and every data presented in

the reports published by us is extracted through primary interviews with top officials from

leading companies of domain concerned. Our secondary data procurement methodology

includes deep online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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